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BUKOPUCTAHHS IHTEPHET-MAPKETHUHI'Y
3 METOIO TPOCYBAHHSA ITPOAYKIII TA TOCJYT

VY cTarTi 10CHiKYETHCSI BAKOPUCTAHHS IHTEpPHET-MapKETUHTY Ha MIANPUEMCTBAX Y CYYaCHUX
yMoOBax eKOHOMiku Ykpainu. IIpoananizoBaHi 0coOIMBOCTI BUKOPUCTaHHS IHCTPYMEHTIB CY-
YaCHOT'O 1HTEPHET-MapKETHUHTY B 3aJIeKHOCTI Bia cdepH Horo BukopuctanHs. JlocmimxeHa
JMHAMIKa BUKOpUCTaHHA [HTepHeTy crokuBauaMu TOBapiB Ta mociyr. HaBeneHi HeAOMIKH 1
nepeBaru pi3HUX IHCTPYMEHTIB IHTEpPHET-MapKETHUHTY.

Kuro4oBi ciioBa: iHTepHET-MapKEeTUHT, IHCTPYMEHTH 1HTEpHET-MapKEeTHUHTY, MapKe-
TUHT-MIKC, CaliT, baHep, OJ1or.

Beryn. AxTyanbHICTh TOCTIIKEHHS 00yMOBJIEHA TUM, IO KOHKYPEHITis
Ha PUHKY YKpaiHu MiXK BUPOOHUKAMH KOHIUTEPCHKUX BUPOOIB 3pOCTAE 1 M-
pHEMCTBA 3MYIIEHI IIyKaTH HOBI M1IXOAM L1010 IPOCYBAHHS CBO€ET MPOIYKIII.

IMocranoBka npodJsemu. [HTEpHET CTaB MOMYJIIPHUM HE TUTHKU Y IUPO-
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KHX KOJIaX HACEJIEHHA, a ¥ YaCTUHOIO YCIHIIIHOTO BeJeHHs Oi3Hecy. Aye y cuiy
creniuGigHOCTI MEPEKEBOI ayAUTOPIi Ta Yepe3 HASBHICTh PsAly 3HAUHUX BiJIMIiH-
HOCTEH MK IHTEPHET-IPOCTOPOM Ta 3arajbHUM CBITOM €KOHOMIKM KJIaCHYHI
pEeKJIaMHI Ta MapKETUHTOBl METO/IM B IHTEpHETI HE 3aBXK/U CIPALILOBYIOTb.

Tomy € akTyabHUM OOIpYHTYBaHHsI JOIIJILHOCTI 3aCTOCYBaHHS 1HTEp-
HET-MapKETUHTY Ta HOr0 OCHOBHUX MPHUHIIHIIIB 3 METOIO MMPOCYBAHHS TOBAPIB.

AHaJIi3 OCTAHHIX JOCTiIKeHb Ta MyOaikamii. AHaTi30M Ta BUBYCHHSIM
OCHOBHUX MPHUHIIMIIB, Ha SKUX (YHKIIOHYIOTH MIAMPUEMHUIIBKI CTPYKTYpHU 3
BUKOPHCTAHHSAM IHCTPYMEHTIB 1HTEPHET-MapKETHHTY 3aiiMaivcs 1HO3eMHI Ta
BiTuM3HsAHI BueHi, Taki, Ak [.C. Ammanos, I.B. boituyk, JI. I. Bymyes,
®. 10O. Bipin, E.II. I'omyokos, T. B. [lefinekin, A. A. IBano, XKan-XKak Jlam-
oen, C.M. lwstmenko, 1. JI. JIuroBuenko, O. O. Mamukin, M. B. Makaposa,
M. A. O6yxos, E. A. [lerpuk, B. Il ITununuyk, 1. B. Ycnencbkuit tomo. Ase
HEJIOCTaTHBO JIOCIIPKEHUMH € TUTAaHHS BUKOPUCTaHHS 1HTEPHET-MAPKETUHTY
3aJIeXKHO BiJ cpepH MIsITBHOCTI MIAMPUEMCTBA, a CaM€ B KOHJIUTEPCHKIM cdepi.

Metor0 gaHOi CcTATTi € BUSBIECHHS OCOOJMBOCTEH 3aCTOCYBaHHS 1HTEp-
HET-MapKETUHTY 3arajioM Ta 3aJeKHO Bij cpepu AISUIBHOCTI MiANpHEMCTBA. 3a-
BJIaHHAMHU POOOTH €:

— BU3HAYCHHS CYTHOCTI MOHATTS «IHTEPHET-MapKETHHTY;

— MOPIBHSUIBHUI aHAJ13 IHCTPYMEHTIB IHTEPHET-MAapKETUHTY 3aJI€KHO BiJl
chepu TISIIBHOCTI MIANIPUEMCTBA;

— JIOCHIIPKEHHSI OCHOBHUX TepeBar Ta HeJOJKIB IHTepHET-MapKETHHTY.

OcHoBHi pe3yJbTaTu AocaigxeHHs. JlocuTs goBruii yac B YKpaini Oymna
npo0sieMa HU3bKOIO PIBHS 1HTErPOBAHOCTI HaceleHHs A0 BcecBiTHROI Mepexi.
AJle 3a OCTaHHI POKHM CHUTYyaIlisi CyTTEBO 3MiHWIMCI. Hampukiaa, mMOpiBHSIHO 3
2000 pokowM, konu B Ykpaini HapaxoByBajioch Jjmiie 200 000 kopucrtyBauiB [HTe-
pHety (0,4 % Bia 3aranbHOI YMCENBHOCTI HaceneHHs Ykpainu), y 2010 pomi ix
KUIBKICTb 3pociia 10 16 MIIH. yKpaiHliB (IpUOIU3HO TPETUHA HACEJIEHHS KPaiHu).

B ocranHilt yac 1HTEHCUBHICTh BUKOPUCTAHHS [HTEPHETY 3pOCTa€E 3 KOXK-
HUM POKOM, Y TOMY YHUCII, IK cBiA4aTh AanHi CMI, 3a paxyHOK 3pOCTaHHS KiJIb-
KOCTI MOOLThHUX KOopHcTyBauiB — y 2014 poriti Ha 25 % 3a pik (y 2013 porti meit
noka3Huk ckianaB 14 %). KinpkicTh KopucTyBauiB MOOLIRHOTO I[HTEpHETY 3i
cmapTdoHiB 3pocia 3a 2014 pik Ha 14 %, a 3 muanmeriB Ha 52 % [1].

CyvacHu#l pO3BUTOK 1HTEPHET-MAPKETUHTY BHUMAara€ OCMUCIICHHS 1 Hay-
KOBOTO OOTpYHTYBaHHSI TIPOILIECIB, IO BIAOyBarOThca y cdepl IHTEpHET-
MapkeTuHry. Ha Tenep € gexisibka miJXxo/iB TO TPAKTyBaHHS TOHSTTS IHTEpHET-
MapKeTUHTY, ajie BOHO I1ie JI0 KiHIA He BU3HayeHo. Tak, Panbd Yincon — onuH 3
HaNOUIbII BIUTMBOBUX E€KCHEPTIB y chepl IHTEPHET-MAPKETUHTY Ta €JIEKTPOHHOI
KoMeplii, arop Oubi 200 my6umikaiiid 3 TUTaHb €JIEKTPOHHOI KOMEPIIii Ta po3-
BUTKY 1HTEPHET-MApKETHHTY — HE3BAKAIOUM Ha TE IO Y Ha3BI KHUTH € TIOHSTTS
«IHTEPHET-MapKETUHT», HE Ja€ y 111l poOOTI HOro BU3HAUYCHHS [2].

C. M. InnsimieHko BBaXKae, 110 1HTEPHET-MAPKETHHT — 1€ «HOBUM BUJ Ma-
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PKETUHTY, KUW Tepeadadae 3aCTOCYBaHHS TPAIUIIMHUX Ta 1HHOBAIWHUX 1H-
CTPYMEHTIB 1 TEXHOJIOTIH y Mepexi [HTepHEeT ajis BU3HAYCHHS 1 3a0BOJICHHS
noTped 1 MOMUTIB CIOKUBAYIB (TTOKYIIIB) IUISIXOM OOMIHY 3 METOI OTPUMaHHS
TOBAapOBUPOOHUKOM (TpoAaBIeM) NpUOyTKY Yu 1HIIMX BUToaA»[3]. 3 HUM mOTrOo-
JOKYETBCS 1 TpyIa ¢axiBiiB y poooTi [4].

3rifHO 3 BHU3HAYEHHAM AMEpPHUKAaHCHKOi acormiamii mMapketunry (AMA,
American Marketing Association) iHTepHeT-MapKeTHUHT — 116 MAPKETHHTOBA JTisi-
JBHICTH, IO IPYHTYETHCA Ha MPHUHIMIAX [HTEpHETY il eIeKTPOHHOI MOIITH Ta
OXOILTIOE peKJiaMy 3a JIOMOMOT0I0 OaHepiB, €NEKTPOHHOT MOIITH, ONTUMI3AI Y
MOIIYKOBUX CUCTEMaX, €IEKTPOHHOT KOMEpIIii Ta 1HIIOTO IHCTpYMEHTapito [5].

MosxHa MOTOAMTHCS 3 UM BHU3HAUEHHSM, ajle¢ HAEBHO HEOOXIAHO mIe
JI0JIaTA METOJIMKH MPOBEJICHHSI MAPKETUHTOBUX JOCIIKEHb, HA CaM Tepe/l, BU-
BUCHHS MOIMUTY Ta CIOXHUBYOI aylUTOPii, METOAUKU 3a0e3MeYeHHS] BHCOKOI
e()EKTUBHOCTI PEKJIAMHHUX KOMIIAHIM, TOCTIIKEHHS CIIOCOOIB MPaBUIBLHOIO TO-
3UIIIOHYBaHHS TOPTiBEJIBHUX MApOK 1 OpeH/IiB HAa PUHKY, Ta 1HIIOTO [6].

[Ipore HUHI IHTEpHET-MAPKETUHI CIPSMOBAHUNA TMEPEBAXKHO  SIK
00’€THAaHHS JBOX OCHOBHUX CKJIAJIOBUX: CYKYITHOCTI MapKETUHITOBUX 1HCTpyMe-
HTIB OHJIAWH-TIPOCYBAHHS Ta CYKYITHOCTI TEXHIYHUX METOIB MPOCYBaHHS B Me-
pexi Inrepner [7].

Xouya OUTPLIICTH €JIEMEHTIB TPAAULIMHOTO MAapKETUHTY 3HAXOJHUTh CBII
pPO3BUTOK B [HTEpHETI, MpOTE MaroTh AESKI BJIACHI XapakTepucTtuku [8]. Sxiro
pO3IIIAIaTH TPaJAULIIMHUI MapkeTUHT-MiKe (product — mpoaykr, price — IiHa,
promotion — mpocyBanHs, place — MicIie), To:

— MOPOAYKIisS, IO MPOJAETHCSA 32 JOMOMOIOK IHTEPHET-TEXHOJOTIHA, Ma€e
BUCOKY SIKICTh. Taki TOBapu 3/1aTHI KOHKYPYBaTH HE TUIBKH 3 IHIIUMU IHTEPHET-
MarasuHaMH, ajie 1 TpaauIlliHIMU Mara3uHaMu TaKoX;

— piBEeHb IIH B IHTEPHET-Mara3uHax € HIKYUM 3a PiBEHb I[IH B 3BUYAM-
HUX MaraszuHax, 10 TIOSICHIOETbCS €KOHOMIEIO Ha BUTPATaXx;

— CYKYIIHICTb 3aXOZiB, 110 CIIPSMOBAHI HA MPOCYBaHHS SIK BJIACHE CaMTy,
Tak 1 ToBapiB B [HTEepHETI. [{i 3aC00M OXOIMIIIOIOTH BETMKUN apCceHaNl IHCTPYMEH-
TiB: TOIIYKOBE MPOCYBaHHs, KOHTCKCTHA peKiiama, OaHepHa pekiama, e-mail-
MapKETUHT, TaPTHEPChKUN MAPKETHUHT, BIPYCHUN MAapKETUHT, TPUXOBAHUIA Map-
KETHHT, THTEPAKTUBHA peKJiaMa, poOoTa 3 0J0raMu TOIIIO;

— MICIIEM MPOJIaAXy € CallT. YCHIIMHICTh MPOJAXY 3aIEKHUTh Bia rpadi-
YHOTO JIM3aiiHy, HOr0 3pYYHOCTI, IKOCT1 Ta MIBUJIKOCTI 0OpOOIeHHS 3a4BOK 3
CalTy TOIIO.

MeTo1o IHTepHET-MapKETUHTY € OTPUMAHHS MaKCUMaJIbHOTO e(eKTy Bij
NOTEHI[1aIbHOI ayuTOpii. B OCHOBI SIK IHTEPHET-MapKETUHTY, TaK 1 KJIIACUYHOTO
MapKETUHTY € aHali3 nmonurty. TIIbKYU 1]l aHAJII30M TOMUTY B IHTEpHETI po3y-
MIIOTh 301p CTATUCTUYHUX JAHUX 3 METOK BHU3HAYUTH KYIIBEJIbHY CIIPOMOXK-
HICTb MOTEHITIHHUX CTIOKUBAYIB.

[TomiTuka KOMyHiKariii B [HTEpHETI 3aCTOCOBYE psAJl IHCTPYMEHTIB: CaWT,

124 ISSN 2227-6809. Bicnux HTY «XIIl». 2015. Ne 28 (1137)



SEO, meniiiny pekiiaMmy KOHTEKCTHY pekiamy, direct-mapkeTunr, (SMS (SMO),
osioru, BipycHU MapkeTuHr, SMS — Mapkertunr, iHdporpadiky Tomo. Li inTep-
HET-ITHCTPYMEHTHU BUKOPUCTOBYIOTHCSI IHTEpHET-Mara3uHamMu Ha puHkax B2C Ta
B2B, a Takox m1s1 mpocyBaHHs OpeHay Gipmu.

VYcrmix 3aeXuTh He TIIbKU BiJl pO3MIPY YaCTKH MapKETHHTOBOTO OIO/IKe-
Ty a i Big cdepu ii npocyBanHs. HeoOxigHo BigmiTuTH, 1110 puHOK B2C opieH-
TOBAHUI Ha 3BMYANHOrO CIOXHWBayda, Y TOW 4yac sik puHok B2B — Ha pobory 3
IOPUIUIHIME 0CO0aMH, TOOTO 3 IHIIIUM O13HECOM:

— Ha puHKy B2B B pekiiami BUKOPUCTOBYIOTH Oi/bIlle KOHKPETHOI 1H-
dopmarii, Hixk B chepi B2C, ne nmepeBara HagaeTbCcsl SICKpaBUM BI1JI€OPOJIU-
KaM, opraHisailii BUJIOBUIIHUX ITPOMO-aKI[ii TOIIIO;

— cucteMa 30yty Ha puHKy B2B € 611b111 nepcoHi(pikoBaHOIO 1 MIKOCO-
oucticHoto, Ha BiaMiHy Big B2C. XapakTep, KIIBKICTh 1 BApTICTh PI3HUX KOH-
TaKTIB 3aJIEKUTH BiJ piBHS NepCOoHI(iKalli KOMYHIKAII;

— TOJIOBHE 3aBJaHHs (QipMu Ha puHKy B2B € B Tomy, mo06 nokasartu,
SKAM YUHOM TMPOAYKT YU TOCITYra JOTIOMOKE KOPIOPATUBHUM KJIIEHTaM TIiJ-
BUILUTH PIBEHBb JOXOAIB a00 3HU3UTHU BUTPATH, B TOW YaC SIK 3aBJIaHHS HA PU-
HKy B2C nossirae y 30yTi skoMora O11b1IuX 00CSTIB TOBapIiB.

BucHoBKH. AHAI3yIOUM THCTPYMEHTH 1HTEPHET-MAapKETUHTY, HE MOKHA
3pOOUTH BUCHOBOK, SIKUH 3 HUX € HahO1IbII epekTuBHUM. Lle moB’s13aH0 3 THUM,
10 /I TOCATHEHHS I[UIel (ipMa MOBHUHHA BUKOPUCTOBYBATH €JIEMEHTU MPOCY-
BaHHS 3aJIe)KHO B1JI KOHKPETHOI CUTYyallii Ta BualiaeHoro Ormomkery. lle mactob
3Mory copmyBaTH €PEeKTUBHY CUCTEMY OHJIAMH-KOMYHIKaIlii, a TaKOX MOTJIH-
OUTH y4acTh YKPaiHCHKUX MIANPUEMCTB Y CBITOBOMY O13HEC-TIPOCTOPI.

Tak, skio ¢gipma mianye NpoBeCTU KOPOTKOCTPOKOBI KOMYHIKallliHI 3a-
XOJI¥, TO JIJISl IBOTO i TOCTaTHBO Oy/ie BUKOPUCTOBYBATH KOHTEKCTHY 200 Me-
JifiHy pekyiaMmy, aje sKIIO IJIAHY€ThCS MPOBEACHHS JOBTOCTPOKOBHUX 3aXOJIiB,
SK1 HaIpaBJICHI HA 3aBOIOBaHHS a00 3MIIHEHHSI PUHKOBUX MO3UIlIN, TO Haliede-
KTUBHIIINM 1HCTPYMEHTOM B 11 cuTyaiii € SEO-ontumizanis.
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BU3HAYEHHS OCHOBHHUX HIAXOAIB 1O ®OPMYBAHHSI
CTPATEI'Il HATEHTYBAHHA IHHOBAIOIMHUX OB’EKTIB
HA NIAITPUEMCTBI

JlocaigxeHo 0coOIMBOCTI MPUNHATTS YNPABIIHCHKUX pillIEeHb IPU BHU3HAUYEHI OOCSTIB Haza-
HOI MPaBOBOi OXOPOHH Ha 00’€KTH iHTenekTyanbHoi BiacHocTi (OIB). [IpoananizoBaHo mpo-
0JieMU BJIOCKOHAJIEHHS METOJIIB YIPaBIIIHHS (OPMYBaHHIM HOPTQeEnst 00’ €KTIB IHTENEKTya-
JBHOI BJIACHOCTI MiANpPUEMCTBA. BuaineHo ckianoBi npouecy popMmyBaHHs nopTdens iHHO-
BallliHUX 00’€KTiB Ha mianpuemctBl. HaBeaeHo mpoiec cucreMaTu3allii 1HTENEKTyalIbHUX
IPOAYKTIB. 3alIpONOHOBAHO KJIacU(iKallil0 OCHOBHUX (haKTOPIB MPU PO3IIIALIL B SIKOCTI allb-
tepHatuBu oxoponu OIB.

KurouoBi ciioBa: crparerisi, iHTeJIEeKTyajlbHa BIACHICTh, MATEHT, KOMEPUIHHUH moTe-
HITIaJl, IHHOBAIIHHUN 00’ €KT, MOPTQETh MaTeHTIB.

Beryn. OpauM 13 KITi090BUX (PAaKTOPIB KOHKYPEHTOCTIPOMOXKHOCTI T ANPH-
€MCTBA € HOTo 1HTENeKTyajbHa BIACHICTh. [IpoTe came nuiiie BOJIOIIHHS HEIO HE
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