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Human resources and labor potential, in particular, are today one of the most 

important resources of the economy. Rational use of labor potential is one of the most 

important tasks to increase the efficiency of economic activity and increase the 

competitiveness of the enterprise. The development and effective use of all factors of 

productive and non-productive nature that affect the competitiveness and the level of 

its increase depends on the national and cultural characteristics of workers, which 

affect their employment potential. The strengthening of modern migration processes, 

the international division of labor, industrial and technical specialization and 

international cooperation has led to the fact that companies have the opportunity to 

hire and attract human resources to their economic activities from almost any 

country. With the emergence of supply of foreign labor and its involvement, there are 

not only new requirements for employers, but also new high requirements for the 

competitiveness of domestic workers. According to the Migration Service of Ukraine, 

the number of foreigners officially working in Ukraine has almost doubled in recent 

years. Thus, one of the factors influencing the competitiveness of domestic labor 

potential is the cultural diversity of labor supply in the labor market of Ukraine. 

In this regard, it is important to consider and solve problems of analysis of the 

impact of internationalization of human resources on the competitiveness of domestic 

labor potential. The aim of the study is to identify the impact of internationalization 

of human resources on the competitiveness of domestic labor potential. 

A significant contribution to this area of scientific knowledge in foreign 

literature was made by the works of R. Ingelhart. Clackhon, R. Lewis, S. Maurice,            

T. Parsons, F. Trompenaars, C. Hampden-Turner, G. Hofstede, and others. 

The main results of the author’s research in this direction are based on the fact 

that the high level of foreign labor potential will create new motivational impulses to 

increase the level of competitiveness of domestic labor potential, due to the 

emergence of an international competitive environment. Thus, we propose to 

formulate the definition and essence of the concept of "international competitive 

environment" in the labor market. 

The international competitive environment of the labor market is the result and 

conditions of interaction of a large number of multicultural labor market actors, 

which determines the appropriate aggregate level of economic competition and the 

possibility of influence of individual economic agents, including foreign entities on 

the general market situation. At the same time, the main impact on the national 

competitiveness of labor potential, a component of the international competitive 
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environment, will be the threat of new foreign competitors and international 

competition between them. In our opinion, the internationalization of human 

resources of the enterprise is a process of formation of multicultural personnel of the 

enterprise and attraction of human resources through international cooperation. 

The author argues that the national and cultural features of human resources, the 

internationalization of labor potential at different levels is one of the most important 

factors in increasing the competitiveness of national labor potential. As a result of the 

analysis of such influence it is possible to allocate two basic groups of the factors 

motivating domestic workers of the enterprises to increase own competitiveness, both 

within the competitive environment in the labor market, and within the limits of the 

separate enterprise which as a result of use of both national, and multicultural labor 

potential the goal is to gain additional benefits from the use of cultural differences of 

employees. The main groups are: 

1) Factors of cultural potential of human resources (Increased sensitivity to 

cultural advantages of foreign markets; Increased creativity, activity, ability to solve 

problems, and innovation through an international competitive environment; 

Increased organizational flexibility and ability to forecast demand and respond 

quickly to changes in internal and external environment; Increasing sources of 

information in the team). 

2) Cost factors (Opportunity to hire cheaper labor; Opportunity to attract 

specialists through international cooperation). 

Under the influence of these factors, domestic owners of labor potential must 

protect and improve its competitiveness and competitive position in the labor market. 

New, relatively direct benefits appear for the company, but this does not give it a 

100% direct competitive advantage, as attracting international labor potential does 

not affect the consumer’s decision to buy. This policy catalyzes the competitive 

position of domestic labor potential, supports the competitive advantages of the 

enterprise. Because domestic employees need to ensure and maintain a competitive 

advantage, they have to protect and improve their competitive position. Thus, the 

impact of the use of international human resources is not only to identify the 

strengths and weaknesses of their own domestic labor potential, but also to strengthen 

them in the form of skills and knowledge through the formation of multicultural staff. 

Thus for the enterprise the primary task in such situation is optimization of a parity of 

quantity and quality of domestic and foreign employees. 
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