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ɆȺɊɄȿɌɂɇȽɈȼȱ ɋɌɊȺɌȿȽȱȲ ɊɈɁȼɂɌɄɍ ɍɄɊȺȲɇɋЬɄɈȽɈ ɊɂɇɄɍ 

ɈɋȼȱɌɇȱɏ ɉɈɋɅɍȽ 

 
ɍ ɫɬɚɬɬɿ ɞɨɫɥɿɞɠɟɧɨ ɫɭɱɚɫɧɢɣ ɫɬɚɧ ɬɚ ɩɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ 

ɍɤɪɚʀɧɿ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɜɩɥɢɜ ɰɢɮɪɨɜɢɯ ɿɧɧɨɜɚɰɿɣ, ɡɨɤɪɟɦɚ ɜɩɪɨɜɚɞɠɟɧɧɹ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɬɚ 
ɡɦɿɲɚɧɨɝɨ ɧɚɜɱɚɧɧɹ, ɧɚ ɬɪɚɧɫɮɨɪɦɚɰɿɸ ɨɫɜɿɬɧьɨɝɨ ɫɟɪɟɞɨɜɢɳɚ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɫɭɱɚɫɧɢɣ ɫɬɚɧ 
ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ, ɜɢɡɧɚɱɟɧɨ ɨɫɧɨɜɧɿ ɬɟɧɞɟɧɰɿʀ ɣɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɭɦɨɜɚɯ 
єɜɪɨɿɧɬɟɝɪɚɰɿʀ, ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɝɥɨɛɚɥɿɡɚɰɿʀ. Ɉɫɨɛɥɢɜɚ ɭɜɚɝɚ ɩɪɢɞɿɥɟɧɚ ɡɦɿɧɚɦ ɜ ɫɬɪɭɤɬɭɪɿ 
ɩɨɩɢɬɭ ɬɚ ɩɪɨɩɨɡɢɰɿʀ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, ɚɞɚɩɬɚɰɿʀ ɡɚɤɥɚɞɿɜ ɨɫɜɿɬɢ ɞɨ ɧɨɜɢɯ ɜɢɤɥɢɤɿɜ, ɚ ɬɚɤɨɠ 
ɜɩɥɢɜɭ ɞɟɦɨɝɪɚɮɿɱɧɢɯ, ɟɤɨɧɨɦɿɱɧɢɯ ɬɚ ɫɨɰɿɚɥьɧɢɯ ɱɢɧɧɢɤɿɜ ɧɚ ɞɢɧɚɦɿɤɭ ɪɢɧɤɭ. ȼɢɡɧɚɱɟɧɨ ɤɥɸɱɨɜɿ 
ɩɪɨɛɥɟɦɢ, ɡɨɤɪɟɦɚ ɮɿɧɚɧɫɭɜɚɧɧɹ ɨɫɜɿɬɢ, ɧɟɪɿɜɧɢɣ ɞɨɫɬɭɩ ɞɨ ɹɤɿɫɧɨʀ ɨɫɜɿɬɢ, ɦɿɝɪɚɰɿɹ ɫɬɭɞɟɧɬɿɜ 
ɿ ɜɢɤɥɚɞɚɱɿɜ. Ɋɨɡɝɥɹɧɭɬɨ ɪɨɥь ɞɭɚɥьɧɨʀ ɨɫɜɿɬɢ ɭ ɩɿɞɜɢɳɟɧɧɿ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ 
ɜɢɩɭɫɤɧɢɤɿɜ ɬɚ ɚɞɚɩɬɚɰɿʀ ɨɫɜɿɬɧɿɯ ɩɪɨɝɪɚɦ ɞɨ ɩɨɬɪɟɛ ɪɢɧɤɭ ɩɪɚɰɿ. Ⱥɤɰɟɧɬɨɜɚɧɨ ɭɜɚɝɭ ɧɚ 
ɧɟɨɛɯɿɞɧɨɫɬɿ ɝɚɪɦɨɧɿɡɚɰɿʀ ɜɡɚєɦɨɞɿʀ ɦɿɠ ɪɢɧɤɨɦ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɬɚ ɪɢɧɤɨɦ ɩɪɚɰɿ ɞɥɹ ɩɨɞɨɥɚɧɧɹ 
ɞɢɫɛɚɥɚɧɫɿɜ ɭ ɩɿɞɝɨɬɨɜɰɿ ɮɚɯɿɜɰɿɜ. Ɂɚɩɪɨɩɨɧɨɜɚɧɨ ɫɬɪɚɬɟɝɿɱɧɿ ɧɚɩɪɹɦɢ ɪɨɡɜɢɬɤɭ, ɜɤɥɸɱɚɸɱɢ 
ɦɨɞɟɪɧɿɡɚɰɿɸ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɿɧɬɟɝɪɚɰɿɸ ɡ ɦɿɠɧɚɪɨɞɧɢɦɢ ɨɫɜɿɬɧɿɦɢ ɫɢɫɬɟɦɚɦɢ ɬɚ 
ɩɿɞɜɢɳɟɧɧɹ ɹɤɨɫɬɿ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ. Ɂɚɩɪɨɩɨɧɨɜɚɧɨ ɧɚɩɪɹɦɢ ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɧɚɰɿɨɧɚɥьɧɨʀ 
ɩɨɥɿɬɢɤɢ ɜ ɝɚɥɭɡɿ ɨɫɜɿɬɢ, ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɞɨɫɜɿɞɭ ɤɪɚʀɧ Єɋ ɬɚ ɩɟɪɫɩɟɤɬɢɜɢ ɿɧɬɟɝɪɚɰɿʀ ɍɤɪɚʀɧɢ ɭ 

єɜɪɨɩɟɣɫьɤɢɣ ɨɫɜɿɬɧɿɣ ɩɪɨɫɬɿɪ. 
Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɪɢɧɨɤ, ɨɫɜɿɬɧɿ ɩɨɫɥɭɝɢ, ɰɢɮɪɨɜɿɡɚɰɿɹ ɨɫɜɿɬɢ, ɿɧɧɨɜɚɰɿɣɧɿ ɬɟɯɧɨɥɨɝɿʀ, ɜɢɳɚ 

ɨɫɜɿɬɚ ɜ ɍɤɪɚʀɧɿ, ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɨɫɜɿɬɢ, ɞɢɫɬɚɧɰɿɣɧɟ ɧɚɜɱɚɧɧɹ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 
ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɤɨɧɬɟɤɫɬɿ ɝɥɢɛɨɤɢɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣ, ɹɤɿ 
ɩɟɪɟɠɢɜɚє ɭɤɪɚʀɧɫьɤɟ ɫɭɫɩɿɥьɫɬɜɨ ɭ ɡɜ’ɹɡɤɭ ɡ ɝɥɨɛɚɥɿɡɚɰɿɣɧɢɦɢ ɩɪɨɰɟɫɚɦɢ, 
ɰɢɮɪɨɜɿɡɚɰɿєɸ, ɞɟɦɨɝɪɚɮɿɱɧɢɦɢ ɡɦɿɧɚɦɢ ɬɚ ɡɛɪɨɣɧɨɸ ɚɝɪɟɫɿєɸ Ɋɨɫɿɣɫьɤɨʀ Ɏɟɞɟɪɚɰɿʀ, 
ɪɢɧɨɤ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ ɡɚɡɧɚє ɿɫɬɨɬɧɢɯ ɡɦɿɧ. Ɉɫɜɿɬɚ ɫьɨɝɨɞɧɿ ɜɢɫɬɭɩɚє ɧɟ ɥɢɲɟ 
ɹɤ ɫɨɰɿɚɥьɧɢɣ ɿɧɫɬɢɬɭɬ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɩɟɪɟɞɚɱɭ ɡɧɚɧь, ɭɦɿɧь ɬɚ ɧɚɜɢɱɨɤ, ɚ ɣ ɹɤ ɩɨɬɭɠɧɢɣ 
ɫɟɝɦɟɧɬ ɧɚɰɿɨɧɚɥьɧɨɝɨ ɪɢɧɤɭ, ɳɨ ɦɚє ɜɚɝɨɦɢɣ ɟɤɨɧɨɦɿɱɧɢɣ ɬɚ ɫɬɪɚɬɟɝɿɱɧɢɣ ɩɨɬɟɧɰɿɚɥ.  
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ɉɪɨɛɥɟɦɚ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɬɚ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ є ɧɚɞɡɜɢɱɚɣɧɨ 
ɚɤɬɭɚɥьɧɨɸ, ɨɫɤɿɥьɤɢ ɫɬɨɫɭєɬьɫɹ ɹɤɨɫɬɿ ɥɸɞɫьɤɨɝɨ ɤɚɩɿɬɚɥɭ, ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ 
ɭɤɪɚʀɧɫьɤɢɯ ɮɚɯɿɜɰɿɜ ɧɚ ɝɥɨɛɚɥьɧɨɦɭ ɪɢɧɤɭ ɩɪɚɰɿ, ɡɞɚɬɧɨɫɬɿ ɞɟɪɠɚɜɢ ɡɚɛɟɡɩɟɱɢɬɢ ɞɨɫɬɭɩ 
ɞɨ ɹɤɿɫɧɨʀ ɨɫɜɿɬɢ ɜ ɭɦɨɜɚɯ ɞɟɰɟɧɬɪɚɥɿɡɚɰɿʀ, ɪɟɮɨɪɦ ɬɚ ɜɿɣɫьɤɨɜɢɯ ɞɿɣ. ɉɚɧɞɟɦɿɹ CЇVID-

19 ɬɚ ɩɨɜɧɨɦɚɫɲɬɚɛɧɚ ɜɿɣɧɚ, ɹɤɚ ɬɪɢɜɚє ɡ 2022 ɪɨɤɭ, ɿɫɬɨɬɧɨ ɬɪɚɧɫɮɨɪɦɭɜɚɥɢ ɫɬɪɭɤɬɭɪɭ 
ɩɨɩɢɬɭ ɧɚ ɨɫɜɿɬɧɿ ɩɨɫɥɭɝɢ, ɮɨɪɦɢ ʀɯ ɧɚɞɚɧɧɹ ɬɚ ɜɢɦɨɝɢ ɞɨ ɡɦɿɫɬɭ ɨɫɜɿɬɢ [4, 5, 10, 27]. 

ȼɨɞɧɨɱɚɫ, ɫɭɱɚɫɧɢɣ ɪɢɧɨɤ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ ɫɬɢɤɚєɬьɫɹ ɡ ɪɹɞɨɦ ɩɪɨɛɥɟɦ: 
ɧɟɪɿɜɧɨɦɿɪɧɢɦ ɪɨɡɜɢɬɤɨɦ ɪɟɝɿɨɧɿɜ, ɜɿɞɬɨɤɨɦ ɚɛɿɬɭɪɿєɧɬɿɜ ɬɚ ɜɢɤɥɚɞɚɱɿɜ ɡɚ ɤɨɪɞɨɧ, 
ɧɟɞɨɫɬɚɬɧьɨɸ ɚɞɚɩɬɚɰɿєɸ ɞɨ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɫɥɚɛɤɢɦ ɡɜ’ɹɡɤɨɦ ɿɡ ɪɢɧɤɨɦ ɩɪɚɰɿ, ɚ 
ɬɚɤɨɠ ɨɛɦɟɠɟɧɢɦɢ ɮɿɧɚɧɫɨɜɢɦɢ ɪɟɫɭɪɫɚɦɢ Д19Ж. 

Ɂ ɿɧɲɨɝɨ ɛɨɤɭ, ɪɟɮɨɪɦɭɜɚɧɧɹ ɫɢɫɬɟɦɢ ɨɫɜɿɬɢ ɜɿɞɩɨɜɿɞɧɨ ɞɨ єɜɪɨɩɟɣɫьɤɢɯ 
ɫɬɚɧɞɚɪɬɿɜ, ɚɤɬɢɜɧɟ ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɮɨɪɦɚɰɿɣɧɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɪɨɡɜɢɬɨɤ 
ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ, ɨɫɜɿɬɧɿɯ ɫɬɚɪɬɚɩɿɜ, EНTОМС-ɩɥɚɬɮɨɪɦ ɿ ɩɪɢɜɚɬɧɨɝɨ ɫɟɤɬɨɪɭ 
ɫɬɜɨɪɸɸɬь ɧɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɦɨɞɟɪɧɿɡɚɰɿʀ ɝɚɥɭɡɿ Д20Ж. ɐɟ ɡɭɦɨɜɥɸє ɧɟɨɛɯɿɞɧɿɫɬь 
ɫɢɫɬɟɦɧɨɝɨ ɚɧɚɥɿɡɭ ɫɭɱɚɫɧɨɝɨ ɫɬɚɧɭ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, ɜɢɹɜɥɟɧɧɹ ɣɨɝɨ ɫɢɥьɧɢɯ ɿ 
ɫɥɚɛɤɢɯ ɫɬɨɪɿɧ, ɚ ɬɚɤɨɠ ɩɟɪɫɩɟɤɬɢɜ ɬɚ ɧɚɩɪɹɦɿɜ ɪɨɡɜɢɬɤɭ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɦɿɠɧɚɪɨɞɧɨɝɨ 
ɞɨɫɜɿɞɭ ɬɚ ɧɚɰɿɨɧɚɥьɧɢɯ ɪɟɚɥɿɣ. 

Ⱥɤɬɭɚɥьɧɿɫɬь ɬɟɦɢ ɞɨɫɥɿɞɠɟɧɧɹ ɨɛɭɦɨɜɥɟɧɚ ɧɟɨɛɯɿɞɧɿɫɬɸ ɝɥɢɛɨɤɨɝɨ ɧɚɭɤɨɜɨɝɨ 
ɨɫɦɢɫɥɟɧɧɹ ɬɟɧɞɟɧɰɿɣ, ɜɢɤɥɢɤɿɜ ɿ ɦɨɠɥɢɜɨɫɬɟɣ ɪɨɡɜɢɬɤɭ ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ 
ɩɨɫɥɭɝ ɜ ɭɦɨɜɚɯ ɫɭɱɚɫɧɢɯ ɫɨɰɿɚɥьɧɨ-ɟɤɨɧɨɦɿɱɧɢɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣ. Ɂ ɨɝɥɹɞɭ ɧɚ ɡɧɚɱɭɳɿɫɬь 
ɨɫɜɿɬɢ ɹɤ ɮɭɧɞɚɦɟɧɬɚɥьɧɨɝɨ ɱɢɧɧɢɤɚ ɧɚɰɿɨɧɚɥьɧɨʀ ɛɟɡɩɟɤɢ, ɿɧɬɟɥɟɤɬɭɚɥьɧɨɝɨ ɬɚ 
ɟɤɨɧɨɦɿɱɧɨɝɨ ɪɨɡɜɢɬɤɭ ɤɪɚʀɧɢ, ɜɢɪɿɲɟɧɧɹ ɡɚɡɧɚɱɟɧɢɯ ɩɪɨɛɥɟɦ є ɜɚɠɥɢɜɢɦ ɹɤ ɭ 
ɧɚɭɤɨɜɨɦɭ, ɬɚɤ ɿ ɜ ɩɪɚɤɬɢɱɧɨɦɭ ɜɢɦɿɪɿ. ɐɟ ɞɨɡɜɨɥɢɬь ɮɨɪɦɭɜɚɬɢ ɟɮɟɤɬɢɜɧɭ ɞɟɪɠɚɜɧɭ 
ɩɨɥɿɬɢɤɭ ɭ ɫɮɟɪɿ ɨɫɜɿɬɢ, ɩɿɞɜɢɳɢɬɢ ʀʀ ɹɤɿɫɬь ɿ ɞɨɫɬɭɩɧɿɫɬь, ɚ ɬɚɤɨɠ ɡɚɛɟɡɩɟɱɢɬɢ 
ɿɧɬɟɝɪɚɰɿɸ ɍɤɪɚʀɧɢ ɭ ɝɥɨɛɚɥьɧɢɣ ɨɫɜɿɬɧɿɣ ɩɪɨɫɬɿɪ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɉɪɨɛɥɟɦɚɬɢɤɚ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ 
ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ ɧɚɛɭɥɚ ɡɧɚɱɧɨʀ ɭɜɚɝɢ ɜ ɧɚɭɤɨɜɿɣ ɥɿɬɟɪɚɬɭɪɿ ɬɚ ɫɟɪɟɞ ɩɪɚɤɬɢɤɿɜ 
ɭ ɝɚɥɭɡɿ ɨɫɜɿɬɢ, ɟɤɨɧɨɦɿɤɢ ɬɚ ɫɨɰɿɨɥɨɝɿʀ. ɍ ɱɢɫɥɟɧɧɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ ɩɿɞɤɪɟɫɥɸєɬьɫɹ, ɳɨ 
ɨɫɜɿɬɚ ɜɢɫɬɭɩɚє ɨɞɧɢɦ ɿɡ ɤɥɸɱɨɜɢɯ ɱɢɧɧɢɤɿɜ ɟɤɨɧɨɦɿɱɧɨɝɨ ɡɪɨɫɬɚɧɧɹ, ɫɨɰɿɚɥьɧɨʀ 
ɫɬɚɛɿɥьɧɨɫɬɿ ɬɚ ɧɚɰɿɨɧɚɥьɧɨʀ ɛɟɡɩɟɤɢ ɞɟɪɠɚɜɢ. Ɍɟɦɚɬɢɤɚ ɫɬɚɬɬɿ ɜ ɍɤɪɚʀɧɿ ɚɤɬɢɜɧɨ 
ɞɨɫɥɿɞɠɭєɬьɫɹ ɹɤ ɜɿɬɱɢɡɧɹɧɢɦɢ, ɬɚɤ ɿ ɡɚɪɭɛɿɠɧɢɦɢ ɧɚɭɤɨɜɰɹɦɢ. ɋɟɪɟɞ ɮɭɧɞɚɦɟɧɬɚɥьɧɢɯ 
ɩɪɚɰь, ɳɨ ɫɬɚɥɢ ɨɫɧɨɜɨɸ ɞɥɹ ɚɧɚɥɿɡɭ ɞɚɧɨʀ ɬɟɦɢ, ɦɨɠɧɚ ɜɢɞɿɥɢɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɭ ɫɮɟɪɿ 
ɟɤɨɧɨɦɿɤɢ ɨɫɜɿɬɢ, ɪɟɮɨɪɦɭɜɚɧɧɹ ɨɫɜɿɬɧьɨʀ ɫɢɫɬɟɦɢ, ɜɩɥɢɜɭ ɝɥɨɛɚɥɿɡɚɰɿɣɧɢɯ ɩɪɨɰɟɫɿɜ ɧɚ 
ɧɚɰɿɨɧɚɥьɧɿ ɨɫɜɿɬɧɿ ɪɢɧɤɢ, ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɜ ɨɫɜɿɬɿ ɬɚ ɚɞɚɩɬɚɰɿʀ ɨɫɜɿɬɧьɨʀ 
ɫɮɟɪɢ ɞɨ ɜɢɤɥɢɤɿɜ ɜɿɣɧɢ. 

ȼɚɝɨɦɢɣ ɜɧɟɫɨɤ ɭ ɞɨɫɥɿɞɠɟɧɧɹ ɬɟɧɞɟɧɰɿɣ ɪɨɡɜɢɬɤɭ ɨɫɜɿɬɧьɨɝɨ ɪɢɧɤɭ ɡɪɨɛɢɥɢ ɬɚɤɿ 
ɜɿɬɱɢɡɧɹɧɿ ɧɚɭɤɨɜɰɿ, ɹɤ Ʌɨɧɞɚɪ ɋ.Ʌ., ɹɤɢɣ ɭ ɫɜɨʀɯ ɪɨɛɨɬɚɯ ɚɤɰɟɧɬɭє ɭɜɚɝɭ ɧɚ ɧɟɨɛɯɿɞɧɨɫɬɿ 
ɮɨɪɦɭɜɚɧɧɹ ɨɫɨɛɢɫɬɿɫɧɨ ɡɨɪɿєɧɬɨɜɚɧɨɝɨ ɩɿɞɯɨɞɭ ɜ ɫɢɫɬɟɦɿ ɨɫɜɿɬɢ ɹɤ ɨɫɧɨɜɢ ɞɥɹ 
ɩɿɞɜɢɳɟɧɧɹ ʀʀ ɹɤɨɫɬɿ ɬɚ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ Д17Ж. 

Ʉɪɟɦɟɧь ȼ.Ƚ. ɭ ɩɪɚɰɹɯ ɜɢɫɜɿɬɥɸє ɩɪɨɛɥɟɦɢ ɦɨɞɟɪɧɿɡɚɰɿʀ ɭɤɪɚʀɧɫьɤɨʀ ɨɫɜɿɬɢ ɜ 
ɤɨɧɬɟɤɫɬɿ єɜɪɨɩɟɣɫьɤɨʀ ɿɧɬɟɝɪɚɰɿʀ ɬɚ ɝɥɨɛɚɥɿɡɚɰɿʀ, ɡɨɤɪɟɦɚ, ɱɟɪɟɡ ɡɚɩɪɨɜɚɞɠɟɧɧɹ 
ɩɪɢɧɰɢɩɿɜ Ȼɨɥɨɧɫьɤɨɝɨ ɩɪɨɰɟɫɭ Д16Ж. 

Ɇɚɞɟɥɢɤ ɋ.Ɇ. ɚɧɚɥɿɡɭє ɜɩɥɢɜ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɧɚ ɫɬɪɭɤɬɭɪɭ ɬɚ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, ɡɨɫɟɪɟɞɠɭɸɱɢ ɭɜɚɝɭ ɧɚ ɧɟɨɛɯɿɞɧɨɫɬɿ ɿɧɬɟɝɪɚɰɿʀ 
ȱɄɌ ɭ ɧɚɜɱɚɥьɧɢɣ ɩɪɨɰɟɫ Д18Ж. 
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 ɇ. ɉ. Ɍɤɚɱɨɜɚ. Ɇ. ȼ. Ʉɥɿɦɨɜ. Ɇɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɪɨɡɜɢɬɤɭ ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ 
ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ 
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Ɂɚɛɥɨɞɫьɤɚ ȱ.ȼ. ɬɚ ɉɥɟɬɧьɨɜ Ɇ.ȼ. ɜɢɜɱɚɸɬь ɩɢɬɚɧɧɹ ɪɟɮɨɪɦɭɜɚɧɧɹ ɜɢɳɨʀ ɨɫɜɿɬɢ, 
ɚɤɰɟɧɬɭɸɱɢ ɧɚ ɩɪɨɛɥɟɦɚɯ ɚɜɬɨɧɨɦɿʀ ɭɧɿɜɟɪɫɢɬɟɬɿɜ, ɧɨɜɢɯ ɦɟɯɚɧɿɡɦɚɯ ɮɿɧɚɧɫɭɜɚɧɧɹ ɬɚ 
ɩɿɞɜɢɳɟɧɧɿ ɹɤɨɫɬɿ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ Д12Ж. 

ɍ ɩɪɚɰɹɯ Ƚɨɧɱɚɪɨɜɚ ɋ. ɬɚ  Ȼɨɪɞɸɠɟɧɤɨ Ɉ. ɪɨɡɝɥɹɞɚɸɬьɫɹ ɩɪɨɛɥɟɦɢ ɦɿɠɧɚɪɨɞɧɨʀ 
ɚɤɚɞɟɦɿɱɧɨʀ ɦɨɛɿɥьɧɨɫɬɿ, ɜɿɞɬɨɤɭ ɫɬɭɞɟɧɬɿɜ ɡɚ ɤɨɪɞɨɧ, ɳɨ є ɚɤɬɭɚɥьɧɢɦ ɜɢɤɥɢɤɨɦ ɞɥɹ 
ɪɨɡɜɢɬɤɭ ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ [8]. 

ɇɟɫɬɟɪɟɧɤɨ Ɍ.ȼ. ɭ ɫɜɨʀɯ ɩɪɚɰɹɯ ɚɤɰɟɧɬɭє ɭɜɚɝɭ ɧɚ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɜɢɳɨʀ 
ɨɫɜɿɬɢ ɜ ɍɤɪɚʀɧɿ ɜ ɭɦɨɜɚɯ ɝɥɨɛɚɥɿɡɚɰɿʀ ɬɚ ɧɟɨɛɯɿɞɧɨɫɬɿ ɿɧɬɟɝɪɚɰɿʀ ɭ Єɜɪɨɩɟɣɫьɤɢɣ ɨɫɜɿɬɧɿɣ 
ɩɪɨɫɬɿɪ Д24Ж. 

əɳɭɤ Ɍ.Ⱥ. ɞɨɫɥɿɞɠɭє ɨɫɨɛɥɢɜɨɫɬɿ ɭɩɪɚɜɥɿɧɧɹ ɪɨɡɜɢɬɤɨɦ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ 
ɭɦɨɜɚɯ ɞɟɰɟɧɬɪɚɥɿɡɚɰɿʀ ɬɚ ɧɨɜɨʀ ɨɫɜɿɬɧьɨʀ ɩɨɥɿɬɢɤɢ Д28Ж. 

Ⱦɭɞɟɪɲɬɚɬ ə.ə. ɚɧɚɥɿɡɭє ɟɤɨɧɨɦɿɱɧɿ ɚɫɩɟɤɬɢ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ 
ɩɨɫɥɭɝ, ɜɤɥɸɱɚɸɱɢ ɦɟɯɚɧɿɡɦɢ ɮɿɧɚɧɫɭɜɚɧɧɹ ɨɫɜɿɬɢ ɬɚ ʀɯ ɜɩɥɢɜ ɧɚ ɹɤɿɫɬь ɧɚɞɚɧɧɹ ɩɨɫɥɭɝ 
[1]. 

Ɇɚɪɿɧɝɟ Ɏ. ɬɚ Ɏɨɫɤɟɬ ɇ. ɭ ɫɜɨʀɯ ɪɨɛɨɬɚɯ ɩɨɪɭɲɭɸɬь ɩɢɬɚɧɧɹ ɦɨɞɟɪɧɿɡɚɰɿʀ 
ɨɫɜɿɬɧьɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɱɟɪɟɡ ɪɨɡɜɢɬɨɤ ɬɟɯɧɨɥɨɝɿɣ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ ɬɚ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɦɨɞɟɥɟɣ ɨɫɜɿɬɢ Д2Ж. 

Ɍɚɤɨɠ ɜɚɪɬɨ ɜɿɞɡɧɚɱɢɬɢ ɧɢɡɤɭ ɚɧɚɥɿɬɢɱɧɢɯ ɡɜɿɬɿɜ, ɩɿɞɝɨɬɨɜɥɟɧɢɯ ɦɿɠɧɚɪɨɞɧɢɦɢ 
ɨɪɝɚɧɿɡɚɰɿɹɦɢ, ɬɚɤɢɦɢ ɹɤ ɘɇȿɋɄɈ, ɋɜɿɬɨɜɢɣ ɛɚɧɤ, ɈȿɋɊ (Ɉɪɝɚɧɿɡɚɰɿɹ ɟɤɨɧɨɦɿɱɧɨɝɨ 
ɫɩɿɜɪɨɛɿɬɧɢɰɬɜɚ ɬɚ ɪɨɡɜɢɬɤɭ), ɳɨ ɦɿɫɬɹɬь ɨɰɿɧɤɭ ɫɬɚɧɭ ɭɤɪɚʀɧɫьɤɨʀ ɫɢɫɬɟɦɢ ɨɫɜɿɬɢ ɬɚ 
ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ʀʀ ɦɨɞɟɪɧɿɡɚɰɿʀ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɝɥɨɛɚɥьɧɢɯ ɬɟɧɞɟɧɰɿɣ Д3Ж. ȼ ɧɢɯ 
ɪɨɡɝɥɹɞɚɸɬьɫɹ ɡɚɝɚɥьɧɨɫɜɿɬɨɜɿ ɬɟɧɞɟɧɰɿʀ ɪɨɡɜɢɬɤɭ ɨɫɜɿɬɧьɨɝɨ ɫɟɤɬɨɪɭ, ɹɤɿ є 
ɪɟɥɟɜɚɧɬɧɢɦɢ ɞɥɹ ɭɤɪɚʀɧɫьɤɢɯ ɪɟɚɥɿɣ: ɪɨɡɜɢɬɨɤ ɰɢɮɪɨɜɨʀ ɨɫɜɿɬɢ, ɿɧɬɟɪɧɚɰɿɨɧɚɥɿɡɚɰɿɹ 
ɧɚɜɱɚɥьɧɢɯ ɩɪɨɝɪɚɦ, ɡɚɛɟɡɩɟɱɟɧɧɹ ɞɨɫɬɭɩɭ ɞɨ ɹɤɿɫɧɨʀ ɨɫɜɿɬɢ ɭ ɤɪɢɡɨɜɢɯ ɭɦɨɜɚɯ. 

Ⱦɥɹ ɛɿɥьɲ ɞɟɬɚɥьɧɨɝɨ ɪɨɡɭɦɿɧɧɹ ɫɭɱɚɫɧɨɝɨ ɫɬɚɧɭ ɿ ɩɟɪɫɩɟɤɬɢɜ ɪɨɡɜɢɬɤɭ 
ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɧɟɨɛɯɿɞɧɨ ɩɨɞɚɥьɲɟ ɞɨɫɥɿɞɠɟɧɧɹ ɬɟɨɪɟɬɢɤɨ-

ɩɪɚɤɬɢɱɧɢɯ ɩɪɨɛɥɟɦɢ, ɹɤɿ ɩɨɜ’ɹɡɚɧɿ ɡ ɫɬɜɨɪɟɧɧɹɦ, ɜɩɪɨɜɚɞɠɟɧɧɹɦ ɬɚ ɩɪɚɤɬɢɱɧɨɸ 
ɪɟɚɥɿɡɚɰɿєɸ ɫɭɱɚɫɧɢɯ ɡɚɞɚɱ ɧɚɜɱɚɥьɧɢɯ ɡɚɤɥɚɞɿɜ. ȼɿɞɩɨɜɿɞɧɨ ɧɟɩɨɜɧɚ ɪɨɡɪɨɛɥɟɧɿɫɬь 
ɩɪɨɛɥɟɦ ɜ ɰɿɣ ɫɮɟɪɿ, ɚ ɳɟ ʀʀ ɡɧɚɱɧɟ ɧɚɭɤɨɜɨ-ɩɪɚɤɬɢɱɧɟ ɡɧɚɱɟɧɧɹ ɜɢɡɧɚɱɢɥɢ ɜɢɛɿɪ ɬɟɦɢ 
ɰɿєʀ ɫɬɚɬɬɿ, ʀʀ ɦɟɬɭ ɬɚ ɝɨɥɨɜɧɿ ɡɚɜɞɚɧɧɹ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɧɚɱɧɢɣ ɨɛɫɹɝ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧь, 
ɩɪɢɫɜɹɱɟɧɢɯ ɚɧɚɥɿɡɭ ɫɬɚɧɭ ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɨɫɜɿɬɧьɨʀ ɫɢɫɬɟɦɢ ɍɤɪɚʀɧɢ, ɪɹɞ ɚɫɩɟɤɬɿɜ 
ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɡɚɥɢɲɚєɬьɫɹ ɧɟɞɨɫɬɚɬɧьɨ ɜɢɜɱɟɧɢɦ ɚɛɨ ɩɨɬɪɟɛɭє 
ɨɧɨɜɥɟɧɧɹ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɫɭɱɚɫɧɢɯ ɜɢɤɥɢɤɿɜ. Ⱦɨ ɬɚɤɢɯ ɚɫɩɟɤɬɿɜ ɧɚɥɟɠɚɬь: ɜɿɞɫɭɬɧɿɫɬь 
ɰɿɥɿɫɧɨɝɨ ɛɚɱɟɧɧɹ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɹɤ ɟɤɨɧɨɦɿɱɧɨɝɨ ɬɚ ɫɨɰɿɚɥьɧɨɝɨ ɮɟɧɨɦɟɧɚ ɜ 
ɭɦɨɜɚɯ ɜɿɣɧɢ ɬɚ ɤɪɢɡɢ; ɨɛɦɟɠɟɧɟ ɜɢɫɜɿɬɥɟɧɧɹ ɜɡɚєɦɨɡɜ’ɹɡɤɭ ɦɿɠ ɩɨɬɪɟɛɚɦɢ ɪɢɧɤɭ ɩɪɚɰɿ 
ɬɚ ɫɬɪɭɤɬɭɪɨɸ ɨɫɜɿɬɧɿɯ ɩɪɨɝɪɚɦ, ɡɨɤɪɟɦɚ ɭ ɪɟɝɿɨɧɚɥьɧɨɦɭ ɪɨɡɪɿɡɿ; ɧɟɞɨɫɬɚɬɧɿɣ ɚɧɚɥɿɡ 
ɜɩɥɢɜɭ ɧɨɜɿɬɧɿɯ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɿ EНTОМС-ɫɟɤɬɨɪɭ ɧɚ ɡɦɿɧɭ ɦɨɞɟɥɟɣ ɫɩɨɠɢɜɚɧɧɹ 
ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ; ɜɿɞɫɭɬɧɿɫɬь ɫɢɫɬɟɦɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɫɬɪɚɬɟɝɿɣ ɚɞɚɩɬɚɰɿʀ ɭɤɪɚʀɧɫьɤɢɯ 
ɨɫɜɿɬɧɿɯ ɡɚɤɥɚɞɿɜ ɞɨ ɭɦɨɜ ɜɨєɧɧɨɝɨ ɫɬɚɧɭ, ɩɟɪɟɦɿɳɟɧɧɹ, ɞɿɞɠɢɬɚɥɿɡɚɰɿʀ ɬɚ ɦɿɠɧɚɪɨɞɧɨɝɨ 
ɩɚɪɬɧɟɪɫɬɜɚ; ɧɟɪɨɡɪɨɛɥɟɧɿɫɬь ɩɿɞɯɨɞɿɜ ɞɨ ɮɨɪɦɭɜɚɧɧɹ ɫɬɚɥɢɯ ɩɟɪɫɩɟɤɬɢɜ ɪɨɡɜɢɬɤɭ 
ɨɫɜɿɬɧьɨɝɨ ɪɢɧɤɭ ɜ ɩɿɫɥɹɜɨєɧɧɢɣ ɩɟɪɿɨɞ, ɜɤɥɸɱɚɸɱɢ ɜɿɞɧɨɜɥɟɧɧɹ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ, 
ɤɚɞɪɨɜɢɣ ɩɨɬɟɧɰɿɚɥ ɬɚ ɿɧɧɨɜɚɰɿɣɧɿɫɬь. ɐɿ ɧɚɩɪɹɦɢ ɮɨɪɦɭɸɬь ɧɨɜɢɡɧɭ ɞɨɫɥɿɞɠɟɧɧɹ ɿ 
ɨɤɪɟɫɥɸɸɬь ɣɨɝɨ ɜɧɟɫɨɤ ɭ ɪɨɡɜɢɬɨɤ ɧɚɭɤɨɜɨʀ ɞɭɦɤɢ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є ɫɢɫɬɟɦɧɢɣ 
ɚɧɚɥɿɡ ɫɭɱɚɫɧɨɝɨ ɫɬɚɧɭ ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, ɜɢɹɜɥɟɧɧɹ ɣɨɝɨ ɨɫɧɨɜɧɢɯ 
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ɜɢɤɥɢɤɿɜ ɬɚ ɦɨɠɥɢɜɨɫɬɟɣ ɪɨɡɜɢɬɤɭ ɜ ɭɦɨɜɚɯ ɜɿɣɧɢ ɿ ɝɥɨɛɚɥьɧɢɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣ, ɚ ɬɚɤɨɠ 
ɮɨɪɦɭɥɸɜɚɧɧɹ ɩɟɪɫɩɟɤɬɢɜɧɢɯ ɧɚɩɪɹɦɿɜ ɦɨɞɟɪɧɿɡɚɰɿʀ ɰɿєʀ ɫɮɟɪɢ ɡ ɭɪɚɯɭɜɚɧɧɹɦ 
ɧɚɰɿɨɧɚɥьɧɨɝɨ ɬɚ ɦɿɠɧɚɪɨɞɧɨɝɨ ɞɨɫɜɿɞɭ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. Ɋɢɧɨɤ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɍɤɪɚʀɧɢ є ɜɚɠɥɢɜɢɦ 
ɟɥɟɦɟɧɬɨɦ ɧɚɰɿɨɧɚɥьɧɨʀ ɟɤɨɧɨɦɿɤɢ, ɹɤɢɣ ɡɚɛɟɡɩɟɱɭє ɪɨɡɜɢɬɨɤ ɥɸɞɫьɤɨɝɨ ɤɚɩɿɬɚɥɭ ɬɚ 
ɜɿɞɩɨɜɿɞɚє ɧɚ ɜɢɤɥɢɤɢ ɝɥɨɛɚɥɿɡɚɰɿʀ. Ƀɨɝɨ ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɡɭɦɨɜɥɟɧɚ ɜɩɪɨɜɚɞɠɟɧɧɹɦ 
ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɚɞɚɩɬɚɰɿєɸ ɞɨ ɜɢɦɨɝ ɫɭɱɚɫɧɨɝɨ ɪɢɧɤɭ ɩɪɚɰɿ ɬɚ ɿɧɬɟɝɪɚɰɿєɸ ɞɨ 
ɦɿɠɧɚɪɨɞɧɨɝɨ ɨɫɜɿɬɧьɨɝɨ ɩɪɨɫɬɨɪɭ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɧɚɱɧɢɣ ɨɫɜɿɬɧɿɣ ɩɨɬɟɧɰɿɚɥ, ɪɢɧɨɤ 
ɫɬɢɤɚєɬьɫɹ ɡ ɱɢɫɥɟɧɧɢɦɢ ɜɢɤɥɢɤɚɦɢ, ɫɟɪɟɞ ɹɤɢɯ ɞɟɦɨɝɪɚɮɿɱɧɢɣ ɫɩɚɞ, ɧɟɞɨɫɬɚɬɧє 
ɮɿɧɚɧɫɭɜɚɧɧɹ ɬɚ ɧɢɡьɤɚ ɜɿɞɩɨɜɿɞɧɿɫɬь ɨɫɜɿɬɧɿɯ ɩɪɨɝɪɚɦ ɩɨɬɪɟɛɚɦ ɪɨɛɨɬɨɞɚɜɰɿɜ. ɋɭɱɚɫɧɿ 
ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ ɜɿɞɿɝɪɚɸɬь ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɪɨɡɜɢɬɤɭ ɨɫɜɿɬɧьɨɝɨ ɪɢɧɤɭ. ɉɥɚɬɮɨɪɦɢ 
ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ ɡɧɚɱɧɨ ɪɨɡɲɢɪɢɥɢ ɞɨɫɬɭɩ ɞɨ ɨɫɜɿɬɢ, ɨɫɨɛɥɢɜɨ ɭ ɜɿɞɞɚɥɟɧɢɯ 
ɪɟɝɿɨɧɚɯ. ȼɿɣɧɚ ɜ ɍɤɪɚʀɧɿ ɫɭɬɬєɜɨ ɜɩɥɢɧɭɥɚ ɧɚ ɨɫɜɿɬɧɸ ɿɧɮɪɚɫɬɪɭɤɬɭɪɭ: ɛɚɝɚɬɨ ɡɚɤɥɚɞɿɜ 
ɡɚɡɧɚɥɢ ɪɭɣɧɭɜɚɧь, ɚ ɦɿɥьɣɨɧɢ ɥɸɞɟɣ ɛɭɥɢ ɡɦɭɲɟɧɿ ɦɿɝɪɭɜɚɬɢ. ȼɨɞɧɨɱɚɫ ɰɿ ɨɛɫɬɚɜɢɧɢ 
ɩɪɢɫɤɨɪɢɥɢ ɜɩɪɨɜɚɞɠɟɧɧɹ ɨɧɥɚɣɧ-ɨɫɜɿɬɢ ɬɚ ɫɩɪɢɹɥɢ ɦɿɠɧɚɪɨɞɧɿɣ ɫɩɿɜɩɪɚɰɿ ɭɤɪɚʀɧɫьɤɢɯ 
ɭɧɿɜɟɪɫɢɬɟɬɿɜ. ɐɟ ɜɿɞɤɪɢɜɚє ɩɟɪɫɩɟɤɬɢɜɢ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɧɨɜɢɯ ɮɨɪɦɚɬɿɜ ɧɚɜɱɚɧɧɹ ɬɚ 
ɡɚɥɭɱɟɧɧɹ ɿɧɨɡɟɦɧɢɯ ɫɬɭɞɟɧɬɿɜ. 

Ɍɟɯɧɿɱɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɡɚɥɢɲɚɸɬьɫɹ ɨɞɧɢɦɢ ɡ ɤɥɸɱɨɜɢɯ ɝɪɚɜɰɿɜ ɧɚ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ 
ɩɨɫɥɭɝ. ȼɨɧɢ ɚɤɬɢɜɧɨ ɚɞɚɩɬɭɸɬь ɫɜɨʀ ɧɚɜɱɚɥьɧɿ ɩɪɨɝɪɚɦɢ, ɜɩɪɨɜɚɞɠɭɸɱɢ ɤɭɪɫɢ ɡ НКtК 
sМТОЧМО, ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ, ɤɿɛɟɪɛɟɡɩɟɤɢ ɬɚ ɿɧɲɢɯ ɡɚɬɪɟɛɭɜɚɧɢɯ ɧɚɩɪɹɦɤɿɜ. ɇɚɩɪɢɤɥɚɞ, 
ɇɌɍ «ɏɉȱ» ɪɨɡɪɨɛɥɹє ɜɿɪɬɭɚɥьɧɿ ɥɚɛɨɪɚɬɨɪɿʀ, ɹɤɿ ɞɨɡɜɨɥɹɸɬь ɫɬɭɞɟɧɬɚɦ ɨɬɪɢɦɭɜɚɬɢ 
ɩɪɚɤɬɢɱɧɢɣ ɞɨɫɜɿɞ ɧɚɜɿɬь ɭ ɞɢɫɬɚɧɰɿɣɧɨɦɭ ɮɨɪɦɚɬɿ. Ɍɚɤɿ ɿɧɧɨɜɚɰɿʀ ɩɿɞɜɢɳɭɸɬь 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɜɢɩɭɫɤɧɢɤɿɜ ɿ ɫɩɪɢɹɸɬь ʀɯ ɿɧɬɟɝɪɚɰɿʀ ɞɨ ɝɥɨɛɚɥьɧɨɝɨ ɪɢɧɤɭ 
ɩɪɚɰɿ. 

Ɏɿɧɚɧɫɭɜɚɧɧɹ ɨɫɜɿɬɢ ɡɚɥɢɲɚєɬьɫɹ ɨɞɧɿєɸ ɡ ɧɚɣɛɿɥьɲɢɯ ɩɪɨɛɥɟɦ. ɑɚɫɬɤɚ ɜɢɬɪɚɬ ɧɚ 
ɨɫɜɿɬɭ ɭ ȼȼɉ ɍɤɪɚʀɧɢ ɭ 2022 ɪɨɰɿ ɫɬɚɧɨɜɢɥɚ ɥɢɲɟ 0,34%, ɳɨ ɡɧɚɱɧɨ ɩɨɫɬɭɩɚєɬьɫɹ 
єɜɪɨɩɟɣɫьɤɢɦ ɫɬɚɧɞɚɪɬɚɦ Д19Ж. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɰɟ, ɦɿɠɧɚɪɨɞɧɿ ɝɪɚɧɬɨɜɿ ɩɪɨɝɪɚɦɢ, ɬɚɤɿ ɹɤ 
ErКsЦЮs+, ɞɨɩɨɦɚɝɚɸɬь ɩɿɞɬɪɢɦɭɜɚɬɢ ɚɤɚɞɟɦɿɱɧɭ ɦɨɛɿɥьɧɿɫɬь ɿ ɡɚɛɟɡɩɟɱɭɸɬь ɿɧɬɟɝɪɚɰɿɸ 
ɍɤɪɚʀɧɢ ɞɨ ɫɜɿɬɨɜɨɝɨ ɨɫɜɿɬɧьɨɝɨ ɩɪɨɫɬɨɪɭ. Ɂɚɥɭɱɟɧɧɹ ɞɨɞɚɬɤɨɜɢɯ ɞɠɟɪɟɥ ɮɿɧɚɧɫɭɜɚɧɧɹ, 
ɡɨɤɪɟɦɚ ɩɪɢɜɚɬɧɢɯ ɿɧɜɟɫɬɢɰɿɣ, є ɜɚɠɥɢɜɢɦ ɡɚɜɞɚɧɧɹɦ ɞɥɹ ɩɨɞɚɥьɲɨɝɨ ɪɨɡɜɢɬɤɭ ɝɚɥɭɡɿ. 

ɍ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɝɥɨɛɚɥɿɡɚɰɿʀ ɬɚ ɩɟɪɟɯɨɞɭ ɞɨ ɿɧɧɨɜɚɰɿɣɧɨʀ ɦɨɞɟɥɿ ɪɨɡɜɢɬɤɭ 
ɟɤɨɧɨɦɿɤɢ ɨɫɨɛɥɢɜɨɝɨ ɡɧɚɱɟɧɧɹ ɧɚɛɭɜɚє ɥɸɞɫьɤɢɣ ɤɚɩɿɬɚɥ ɹɤ ɤɥɸɱɨɜɢɣ ɪɟɫɭɪɫ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɞɟɪɠɚɜɢ. Ɏɨɪɦɭɜɚɧɧɹ ɣ ɪɨɡɜɢɬɨɤ ɰьɨɝɨ ɤɚɩɿɬɚɥɭ ɧɟɪɨɡɪɢɜɧɨ 
ɩɨɜ’ɹɡɚɧɿ ɡ ɹɤɿɫɬɸ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬɸ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɫɢɫɬɟɦɢ ɨɫɜɿɬɢ, ɳɨ ɜɢɫɬɭɩɚє ɧɟ ɥɢɲɟ 
ɫɮɟɪɨɸ ɡɧɚɧь, ɚ ɣ ɪɢɧɤɨɦ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ. ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɜɚɠɥɢɜɢɦ є ɚɧɚɥɿɡ ɜɡɚєɦɨɞɿʀ 
ɦɿɠ ɨɫɧɨɜɧɢɦɢ ɫɭɛ’єɤɬɚɦɢ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ - ɞɟɪɠɚɜɨɸ, ɨɫɜɿɬɧɿɦɢ ɡɚɤɥɚɞɚɦɢ, 
ɪɨɛɨɬɨɞɚɜɰɹɦɢ ɬɚ ɫɚɦɢɦɢ ɡɞɨɛɭɜɚɱɚɦɢ ɨɫɜɿɬɢ. ɋɚɦɟ ɟɮɟɤɬɢɜɧɚ ɤɨɨɪɞɢɧɚɰɿɹ ɬɚ 
ɩɚɪɬɧɟɪɫɬɜɨ ɦɿɠ ɧɢɦɢ ɫɩɪɢɹɸɬь ɫɬɜɨɪɟɧɧɸ ɭɦɨɜ ɞɥɹ ɩɿɞɝɨɬɨɜɤɢ ɜɢɫɨɤɨɤɜɚɥɿɮɿɤɨɜɚɧɢɯ 
ɮɚɯɿɜɰɿɜ, ɡɞɚɬɧɢɯ ɝɟɧɟɪɭɜɚɬɢ ɿɧɧɨɜɚɰɿʀ ɬɚ ɫɩɪɢɹɬɢ ɫɬɚɥɨɦɭ ɟɤɨɧɨɦɿɱɧɨɦɭ ɡɪɨɫɬɚɧɧɸ. 
Ɍɚɤɢɦ ɱɢɧɨɦ, ɞɨɫɥɿɞɠɟɧɧɹ ɦɟɯɚɧɿɡɦɿɜ ɿ ɦɨɞɟɥɟɣ ɬɚɤɨʀ ɜɡɚєɦɨɞɿʀ є ɧɚɞɡɜɢɱɚɣɧɨ 
ɚɤɬɭɚɥьɧɢɦ ɡɚɜɞɚɧɧɹɦ ɭ ɫɮɟɪɿ ɪɨɡɜɢɬɤɭ ɥɸɞɫьɤɨɝɨ ɤɚɩɿɬɚɥɭ ɞɥɹ ɿɧɧɨɜɚɰɿɣɧɨʀ ɟɤɨɧɨɦɿɤɢ 
(ɪɢɫ. 1). 
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Ɋɢɫɭɧɨɤ 1 – ȼɡɚєɦɨɞɿɹ ɫɭɛ’єɤɬɿɜ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɭ ɤɨɧɬɟɤɫɬɿ ɪɨɡɜɢɬɤɭ 
ɥɸɞɫьɤɨɝɨ ɤɚɩɿɬɚɥɭ ɞɥɹ ɿɧɧɨɜɚɰɿɣɧɨʀ ɟɤɨɧɨɦɿɤɢ 

Ⱦɠɟɪɟɥɨ: ɚɜɬɨɪɫьɤɚ ɪɨɡɪɨɛɤɚ 

 

ɉɟɪɫɩɟɤɬɢɜɢ ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɩɨɜ’ɹɡɚɧɿ ɡ ɪɨɡɲɢɪɟɧɧɹɦ 
ɦɿɠɧɚɪɨɞɧɨɝɨ ɫɩɿɜɪɨɛɿɬɧɢɰɬɜɚ, ɩɨɞɚɥьɲɢɦ ɜɩɪɨɜɚɞɠɟɧɧɹɦ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɬɚ 
ɦɨɞɟɪɧɿɡɚɰɿєɸ ɧɚɜɱɚɥьɧɢɯ ɩɪɨɝɪɚɦ. ɍɧɿɜɟɪɫɢɬɟɬɢ ɦɚɸɬь ɩɨɬɟɧɰɿɚɥ ɫɬɚɬɢ ɰɟɧɬɪɚɦɢ 
ɿɧɧɨɜɚɰɿɣ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɩɿɞɝɨɬɨɜɤɭ ɮɚɯɿɜɰɿɜ, ɹɤɿ ɜɿɞɩɨɜɿɞɚɸɬь ɜɢɤɥɢɤɚɦ ɫɭɱɚɫɧɨɝɨ 
ɫɜɿɬɭ. ɋɬɜɨɪɟɧɧɹ ɜɿɪɬɭɚɥьɧɢɯ ɥɚɛɨɪɚɬɨɪɿɣ, ɪɨɡɜɢɬɨɤ ɩɥɚɬɮɨɪɦ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ 
ɬɚ ɿɧɬɟɝɪɚɰɿɹ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɜ ɨɫɜɿɬɧɿ ɩɪɨɰɟɫɢ ɮɨɪɦɭɸɬь ɨɫɧɨɜɭ ɞɥɹ ɬɪɚɧɫɮɨɪɦɚɰɿʀ 
ɝɚɥɭɡɿ Д24Ж. 

Ɋɢɧɨɤ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ ɡɚɡɧɚє ɡɧɚɱɧɢɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣ, ɡɭɦɨɜɥɟɧɢɯ ɹɤ 
ɜɧɭɬɪɿɲɧɿɦɢ, ɬɚɤ ɿ ɡɨɜɧɿɲɧɿɦɢ ɱɢɧɧɢɤɚɦɢ. Ƀɨɝɨ ɪɨɡɜɢɬɨɤ ɡɧɚɱɧɨɸ ɦɿɪɨɸ ɜɢɡɧɚɱɚєɬьɫɹ 
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ɜɩɥɢɜɨɦ ɝɥɨɛɚɥɿɡɚɰɿʀ, ɿɧɬɟɝɪɚɰɿєɸ ɞɨ ɦɿɠɧɚɪɨɞɧɨɝɨ ɩɪɨɫɬɨɪɭ ɬɚ ɚɞɚɩɬɚɰɿєɸ ɞɨ ɫɭɱɚɫɧɢɯ 
ɟɤɨɧɨɦɿɱɧɢɯ ɜɢɤɥɢɤɿɜ. ɋɢɫɬɟɦɚ ɪɟɝɭɥɸɜɚɧɧɹ, ɨɪɝɚɧɿɡɚɰɿɹ ɿ ɪɨɡɜɢɬɨɤ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ 
ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ є ɫɤɥɚɞɧɨɸ ɛɚɝɚɬɨɪɿɜɧɟɜɨɸ ɫɬɪɭɤɬɭɪɨɸ, ɹɤɚ ɩɨєɞɧɭє ɞɟɪɠɚɜɧɿ ɨɪɝɚɧɢ, 
ɧɚɞɚɜɚɱɿɜ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɿɧɧɨɜɚɰɿɣɧɿ ɟɥɟɦɟɧɬɢ. ɉɟɪɲɨɱɟɪɝɨɜɟ ɦɿɫɰɟ ɭ 
ɰьɨɦɭ ɩɪɨɰɟɫɿ ɡɚɣɦɚɸɬь ɪɟɝɭɥɹɬɢɜɧɿ ɮɭɧɤɰɿʀ ɞɟɪɠɚɜɢ, ɳɨ ɪɟɚɥɿɡɭɸɬьɫɹ ɱɟɪɟɡ 
Ɇɿɧɿɫɬɟɪɫɬɜɨ ɨɫɜɿɬɢ ɿ ɧɚɭɤɢ ɍɤɪɚʀɧɢ, ɇɚɰɿɨɧɚɥьɧɟ ɚɝɟɧɬɫɬɜɨ ɿɡ ɡɚɛɟɡɩɟɱɟɧɧɹ ɹɤɨɫɬɿ ɜɢɳɨʀ 
ɨɫɜɿɬɢ (ɇȺɁəȼɈ) ɬɚ ɿɧɲɿ ɨɪɝɚɧɢ Д13Ж. ȼɚɠɥɢɜɢɦɢ ɟɥɟɦɟɧɬɚɦɢ ɪɟɝɭɥɸɜɚɧɧɹ є 
ɧɨɪɦɚɬɢɜɧɨ-ɩɪɚɜɨɜɚ ɛɚɡɚ, ɹɤɚ ɜɤɥɸɱɚє ɡɚɤɨɧɢ, ɩɿɞɡɚɤɨɧɧɿ ɚɤɬɢ ɬɚ ɫɬɚɧɞɚɪɬɢ ɜɢɳɨʀ 
ɨɫɜɿɬɢ. Ɏɿɧɚɧɫɭɜɚɧɧɹ ɫɢɫɬɟɦɢ ɨɫɜɿɬɢ ɡɚɛɟɡɩɟɱɭєɬьɫɹ ɱɟɪɟɡ ɞɟɪɠɚɜɧɢɣ ɛɸɞɠɟɬ, ɦɿɫɰɟɜɿ 
ɛɸɞɠɟɬɢ, ɝɪɚɧɬɢ ɬɚ ɿɧɜɟɫɬɢɰɿʀ, ɳɨ ɫɬɜɨɪɸє ɨɫɧɨɜɭ ɞɥɹ ɫɬɚɛɿɥьɧɨɝɨ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ 
ɨɫɜɿɬɧɿɯ ɡɚɤɥɚɞɿɜ Д25Ж. 

Ɂɚɤɥɚɞɢ ɜɢɳɨʀ ɨɫɜɿɬɢ є ɤɥɸɱɨɜɢɦɢ ɧɚɞɚɜɚɱɚɦɢ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ. Ⱦɨ ɧɢɯ ɧɚɥɟɠɚɬь 
ɞɟɪɠɚɜɧɿ ɬɚ ɩɪɢɜɚɬɧɿ ɬɟɯɧɿɱɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ, ɤɨɥɟɞɠɿ, ɬɟɯɧɿɤɭɦɢ, ɚ ɬɚɤɨɠ ɧɚɭɤɨɜɨ-

ɞɨɫɥɿɞɧɿ ɿɧɫɬɢɬɭɬɢ (ɇȾȱ) ɬɚ ɝɚɥɭɡɟɜɿ ɇȾȱ, ɳɨ ɩɪɚɰɸɸɬь ɩɪɢ ɁȼɈ. ȼɨɧɢ ɜɿɞɿɝɪɚɸɬь 
ɜɚɠɥɢɜɭ ɪɨɥь ɭ ɩɿɞɝɨɬɨɜɰɿ ɤɚɞɪɿɜ, ɪɨɡɜɢɬɤɭ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɜɩɪɨɜɚɞɠɟɧɧɿ ɿɧɧɨɜɚɰɿɣ ɭ 
ɧɚɜɱɚɥьɧɢɣ ɩɪɨɰɟɫ. ɋɩɿɜɩɪɚɰɹ ɡ ȱɌ-ɤɨɦɩɚɧɿɹɦɢ, ɬɟɯɧɨɥɨɝɿɱɧɢɦɢ ɩɚɪɤɚɦɢ, ɬɪɟɧɿɧɝɨɜɢɦɢ 
ɤɨɦɩɚɧɿɹɦɢ ɬɚ ɩɥɚɬɮɨɪɦɚɦɢ ɞɨɡɜɨɥɹє ɡɚɤɥɚɞɚɦ ɨɫɜɿɬɢ ɜɿɞɩɨɜɿɞɚɬɢ ɜɢɦɨɝɚɦ ɫɭɱɚɫɧɨɝɨ 
ɪɢɧɤɭ ɩɪɚɰɿ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɩɿɞɜɢɳɟɧɧɹ ɤɜɚɥɿɮɿɤɚɰɿʀ ɬɚ ɩɪɨɮɟɫɿɣɧɭ ɚɞɚɩɬɚɰɿɸ ɤɚɞɪɿɜ. 

ɋɩɨɠɢɜɚɱɚɦɢ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜɢɫɬɭɩɚɸɬь ɞɟɪɠɚɜɧɿ ɨɪɝɚɧɿɡɚɰɿʀ, ɪɨɛɨɬɨɞɚɜɰɿ, 
ɡɨɤɪɟɦɚ ɩɪɟɞɫɬɚɜɧɢɤɢ ɛɭɞɿɜɧɢɰɬɜɚ, ɚɝɪɨɫɟɤɬɨɪɭ, ɩɪɨɦɢɫɥɨɜɨɫɬɿ, IT-ɤɨɦɩɚɧɿɣ ɬɚ ɿɧɲɢɯ 
ɝɚɥɭɡɟɣ ɟɤɨɧɨɦɿɤɢ. ȼɨɧɢ ɜɢɡɧɚɱɚɸɬь ɩɨɩɢɬ ɧɚ ɩɿɞɝɨɬɨɜɤɭ ɫɩɟɰɿɚɥɿɫɬɿɜ ɬɚ ɮɨɪɦɭɸɬь 
ɜɢɦɨɝɢ ɞɨ ɨɫɜɿɬɧɿɯ ɩɪɨɝɪɚɦ. ɋɬɭɞɟɧɬɢ ɬɚ ɡɞɨɛɭɜɚɱɿ ɨɫɜɿɬɢ ɪɿɡɧɢɯ ɪɿɜɧɿɜ (ɛɚɤɚɥɚɜɪɢ, 
ɦɚɝɿɫɬɪɢ, ɚɫɩɿɪɚɧɬɢ ɬɚ ɞɨɤɬɨɪɚɧɬɢ) ɬɚɤɨɠ ɜɢɫɬɭɩɚɸɬь ɹɤ ɫɩɨɠɢɜɚɱɿ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, 
ɮɨɪɦɭɸɱɢ ɤɥɸɱɨɜɢɣ ɩɨɩɢɬ ɧɚ ɹɤɿɫɧɭ ɬɚ ɿɧɧɨɜɚɰɿɣɧɭ ɨɫɜɿɬɭ Д17Ж. ȱɧɧɨɜɚɰɿʀ ɬɚ ɪɨɡɜɢɬɨɤ є 
ɮɭɧɞɚɦɟɧɬɚɥьɧɢɦɢ ɤɨɦɩɨɧɟɧɬɚɦɢ ɫɭɱɚɫɧɨɝɨ ɨɫɜɿɬɧьɨɝɨ ɫɟɪɟɞɨɜɢɳɚ. Ɏɭɧɞɚɦɟɧɬɚɥьɧɿ ɬɚ 
ɩɪɢɤɥɚɞɧɿ ɞɨɫɥɿɞɠɟɧɧɹ, ɜɢɤɨɪɢɫɬɚɧɧɹ ɨɫɜɿɬɧɿɯ ɬɟɯɧɨɥɨɝɿɣ, ɬɚɤɢɯ ɹɤ ɞɢɫɬɚɧɰɿɣɧɟ 
ɧɚɜɱɚɧɧɹ, ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ, ɰɢɮɪɨɜɿ ɥɚɛɨɪɚɬɨɪɿʀ, ɡɚɛɟɡɩɟɱɭɸɬь ɩɟɪɟɯɿɞ ɨɫɜɿɬɢ ɞɨ ɧɨɜɢɯ 
ɮɨɪɦ ɨɪɝɚɧɿɡɚɰɿʀ ɧɚɜɱɚɥьɧɨɝɨ ɩɪɨɰɟɫɭ Д1Ж. Ʉɪɿɦ ɬɨɝɨ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɞɭɚɥьɧɨʀ ɨɫɜɿɬɢ, 
ɩɪɨɝɪɚɦ ɚɤɚɞɟɦɿɱɧɨʀ ɦɨɛɿɥьɧɨɫɬɿ ɬɚ ɦɿɠɧɚɪɨɞɧɨɝɨ ɫɩɿɜɪɨɛɿɬɧɢɰɬɜɚ ɫɩɪɢɹє ɩɿɞɝɨɬɨɜɰɿ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɢɯ ɮɚɯɿɜɰɿɜ ɞɥɹ ɿɧɧɨɜɚɰɿɣɧɨʀ ɟɤɨɧɨɦɿɤɢ Д2Ж. ȼɡɚєɦɨɞɿɹ ɦɿɠ 
ɞɟɪɠɚɜɧɢɦɢ ɨɪɝɚɧɚɦɢ, ɨɫɜɿɬɧɿɦɢ ɭɫɬɚɧɨɜɚɦɢ, ɧɚɭɤɨɜɢɦɢ ɿɧɫɬɢɬɭɬɚɦɢ ɬɚ ɪɨɛɨɬɨɞɚɜɰɹɦɢ 
ɫɬɜɨɪɸє єɞɢɧɭ ɟɤɨɫɢɫɬɟɦɭ, ɫɩɪɹɦɨɜɚɧɭ ɧɚ ɪɨɡɜɢɬɨɤ ɥɸɞɫьɤɨɝɨ ɤɚɩɿɬɚɥɭ ɞɥɹ ɿɧɧɨɜɚɰɿɣɧɨʀ 
ɟɤɨɧɨɦɿɤɢ. ɐɹ ɫɬɪɭɤɬɭɪɚ ɡɚɛɟɡɩɟɱɭє ɧɟ ɥɢɲɟ ɩɿɞɝɨɬɨɜɤɭ ɤɚɞɪɿɜ, ɚɥɟ ɣ ɫɬɜɨɪɟɧɧɹ ɭɦɨɜ ɞɥɹ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɧɨɜɿɬɧɿɯ ɬɟɯɧɨɥɨɝɿɣ ɭ ɜɫɿ ɫɮɟɪɢ ɫɭɫɩɿɥьɧɨɝɨ ɠɢɬɬɹ. 

Ⱦɥɹ ɨɝɥɹɞɭ ɞɢɧɚɦɿɤɢ ɱɢɫɟɥьɧɨɫɬɿ ɫɬɭɞɟɧɬɿɜ ɬɚ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɡɚɤɥɚɞɿɜ 
ɜɢɳɨʀ ɨɫɜɿɬɢ ɛɭɥɨ ɨɛɪɚɧɨ ɤɥɸɱɨɜɿ ɬɟɯɧɿɱɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɍɤɪɚʀɧɢ, ɹɤɿ ɩɪɟɞɫɬɚɜɥɹɸɬь 
ɪɿɡɧɿ ɪɟɝɿɨɧɢ ɬɚ ɫɩɟɰɿɚɥɿɡɚɰɿʀ. Ⱦɨ ɜɢɛɿɪɤɢ ɭɜɿɣɲɥɢ ɬɚɤɿ ɩɪɨɜɿɞɧɿ ɡɚɤɥɚɞɢ, ɹɤ ɇɌɍɍ «Ʉɉȱ», 
ɇɍ «Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ», ɇɌɍ «ɏɉȱ» ɚ ɬɚɤɨɠ ɫɩɟɰɿɚɥɿɡɨɜɚɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ, ɬɚɤɿ ɹɤ 
ȱɜɚɧɨ-Ɏɪɚɧɤɿɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɧɚɮɬɢ ɿ ɝɚɡɭ ɬɚ ɇɚɰɿɨɧɚɥьɧɢɣ 
ɚɜɿɚɰɿɣɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ. Ⱦɨ ɚɧɚɥɿɡɭ ɬɚɤɨɠ ɛɭɥɢ ɜɤɥɸɱɟɧɿ ɪɟɝɿɨɧɚɥьɧɿ ɡɚɤɥɚɞɢ, ɡɨɤɪɟɦɚ 
ȼɿɧɧɢɰьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿ ɐɟɧɬɪɚɥьɧɨ-ɭɤɪɚʀɧɫьɤɢɣ 
ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ, ɳɨ ɡɚɛɟɡɩɟɱɭɸɬь ɩɿɞɝɨɬɨɜɤɭ ɤɚɞɪɿɜ ɞɥɹ ɦɿɫɰɟɜɢɯ 
ɩɪɨɦɢɫɥɨɜɢɯ ɰɟɧɬɪɿɜ. ȼɢɛɿɪ ɫɚɦɟ ɰɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɨɛɭɦɨɜɥɟɧɢɣ ʀɯɧьɨɸ 
ɪɟɩɪɟɡɟɧɬɚɬɢɜɧɿɫɬɸ ɞɥɹ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɍɤɪɚʀɧɢ. ȼɨɧɢ ɨɯɨɩɥɸɸɬь ɹɤ 
ɛɚɝɚɬɨɩɪɨɮɿɥьɧɿ, ɬɚɤ ɿ ɫɩɟɰɿɚɥɿɡɨɜɚɧɿ ɡɚɤɥɚɞɢ, ɳɨ ɞɨɡɜɨɥɹє ɨɰɿɧɢɬɢ ɡɚɝɚɥьɧɿ ɬɟɧɞɟɧɰɿʀ 
ɪɨɡɜɢɬɤɭ ɬɟɯɧɿɱɧɨʀ ɨɫɜɿɬɢ ɬɚ ɜɢɡɧɚɱɢɬɢ ɤɥɸɱɨɜɿ ɜɢɤɥɢɤɢ ɣ ɩɟɪɫɩɟɤɬɢɜɢ ɰьɨɝɨ ɫɟɝɦɟɧɬɭ 
ɪɢɧɤɭ. Ɂɚɝɚɥьɧɚ ɬɟɧɞɟɧɰɿɹ ɡɦɟɧɲɟɧɧɹ ɱɢɫɟɥьɧɨɫɬɿ ɫɬɭɞɟɧɬɿɜ ɨɯɨɩɥɸє ɛɿɥьɲɿɫɬь 
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ɩɪɨɜɿɞɧɢɯ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɍɤɪɚʀɧɢ. Ɍɟɩɥɨɜɚ ɤɚɪɬɚ ɞɨɡɜɨɥɹє ɱɿɬɤɨ ɩɪɨɫɬɟɠɢɬɢ 
ɞɢɧɚɦɿɤɭ ɡɦɿɧ ɭ ɫɬɭɞɟɧɬɫьɤɨɦɭ ɤɨɧɬɢɧɝɟɧɬɿ ɡɚ ɩɟɪɿɨɞ 2019–2023 ɪɨɤɿɜ, ɜɿɞɨɛɪɚɠɚɸɱɢ 
ɭɧɿɜɟɪɫɢɬɟɬɢ, ɹɤɿ ɡɚɡɧɚɥɢ ɧɚɣɛɿɥьɲɨɝɨ ɫɤɨɪɨɱɟɧɧɹ, ɚ ɬɚɤɨɠ ɡɚɤɥɚɞɢ, ɳɨ ɡɛɟɪɟɝɥɢ 
ɜɿɞɧɨɫɧɨ ɫɬɚɛɿɥьɧɿ ɩɨɤɚɡɧɢɤɢ. ɇɚɣɛɿɥьɲɟ ɫɤɨɪɨɱɟɧɧɹ ɱɢɫɟɥьɧɨɫɬɿ ɫɬɭɞɟɧɬɿɜ 
ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɭ ɇɌɍ «ɏɉȱ» ɬɚ ɇɍ «Ɉɞɟɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ». Ɂɧɚɱɧɟ ɡɦɟɧɲɟɧɧɹ 
ɤɨɧɬɢɧɝɟɧɬɭ ɯɚɪɚɤɬɟɪɧɟ ɣ ɞɥɹ ɞɟɹɤɢɯ ɪɟɝɿɨɧɚɥьɧɢɯ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ, ɳɨ 
ɡɚɛɟɡɩɟɱɭɸɬь ɩɿɞɝɨɬɨɜɤɭ ɤɚɞɪɿɜ ɞɥɹ ɦɿɫɰɟɜɢɯ ɩɪɨɦɢɫɥɨɜɢɯ ɰɟɧɬɪɿɜ. ɇɌɍɍ «Ʉɉȱ» ɬɚ ɇɍ 
«Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» ɞɟɦɨɧɫɬɪɭɸɬь ɜɿɞɧɨɫɧɨ ɫɬɚɛɿɥьɧɿ ɩɨɤɚɡɧɢɤɢ, ɳɨ 
ɩɿɞɬɜɟɪɞɠɭєɬьɫɹ ɪɿɜɧɨɦɿɪɧɢɦ ɪɨɡɩɨɞɿɥɨɦ ɱɢɫɟɥьɧɨɫɬɿ ɫɬɭɞɟɧɬɿɜ ɭɩɪɨɞɨɜɠ 
ɞɨɫɥɿɞɠɭɜɚɧɨɝɨ ɩɟɪɿɨɞɭ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɚɝɚɥьɧɭ ɬɟɧɞɟɧɰɿɸ ɞɨ ɡɧɢɠɟɧɧɹ, ɰɿ 
ɭɧɿɜɟɪɫɢɬɟɬɢ ɩɪɨɞɨɜɠɭɸɬь ɭɬɪɢɦɭɜɚɬɢ ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ ɫɬɭɞɟɧɬɿɜ.  

ɐɟɧɬɪɚɥьɧɨɸ ɫɤɥɚɞɨɜɨɸ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ є 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɡɚɤɥɚɞɿɜ ɜɢɳɨʀ ɨɫɜɿɬɢ, ɳɨ ɜɢɡɧɚɱɚєɬьɫɹ ʀɯ ɩɨɡɢɰɿɹɦɢ ɭ 
ɦɿɠɧɚɪɨɞɧɢɯ ɿ ɧɚɰɿɨɧɚɥьɧɢɯ ɪɟɣɬɢɧɝɚɯ. Ɉɫɨɛɥɢɜɭ ɪɨɥь ɭ ɰьɨɦɭ ɜɿɞɿɝɪɚɸɬь ɬɟɯɧɿɱɧɿ 
ɭɧɿɜɟɪɫɢɬɟɬɢ, ɹɤɿ ɡɚɛɟɡɩɟɱɭɸɬь ɩɿɞɝɨɬɨɜɤɭ ɮɚɯɿɜɰɿɜ ɞɥɹ ɬɟɯɧɨɥɨɝɿɱɧɨ ɿɧɬɟɧɫɢɜɧɢɯ 
ɝɚɥɭɡɟɣ ɟɤɨɧɨɦɿɤɢ. Ɉɰɿɧɤɚ ʀɯɧɿɯ ɩɨɡɢɰɿɣ ɭ ɩɪɨɜɿɞɧɢɯ ɪɟɣɬɢɧɝɨɜɢɯ ɫɢɫɬɟɦɚɯ, ɬɚɤɢɯ ɹɤ QS, 
SМШЩЮs, АОЛШЦОtrТМs ɬɚ THE IЦЩКМt Ranking [3], ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɜɢɡɧɚɱɢɬɢ ɪɿɜɟɧь ɧɚɭɤɨɜɨʀ 
ɞɿɹɥьɧɨɫɬɿ ɬɚ ɚɤɚɞɟɦɿɱɧɨʀ ɪɟɩɭɬɚɰɿʀ, ɚɥɟ ɣ ɨɤɪɟɫɥɢɬɢ ɩɨɬɟɧɰɿɚɥ ɞɥɹ ɩɨɞɚɥьɲɨɝɨ 
ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɨɫɜɿɬɧɿɯ ɬɚ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɩɪɨɝɪɚɦ  (ɬɚɛɥ. 1). 

 

Ɍɚɛɥɢɰɹ 1 – Ɋɟɣɬɢɧɝ-2024 ɬɟɯɧɿɱɧɢɯ ȼɇɁ ɍɤɪɚʀɧɢ 

№№ 
ȼɇɁ 

Ɋɟɣɬɢɧɝ 
2024 

ɇɚɡɜɚ ɭɧɿɜɟɪɫɢɬɟɬɭ Ɇɿɠɧɚɪɨɞɧɿ 
ɪɟɣɬɢɧɝɢ  ⃰

Ⱥ Ȼ ȼ Ƚ Ⱦ 

1 1 ɇɌɍɍ «Ʉɢʀɜɫьɤɢɣ ɩɨɥɿɬɟɯɧɿɱɧɢɣ ɿɧɫɬɢɬɭɬ ɿɦɟɧɿ ȱɝɨɪɹ 
ɋɿɤɨɪɫьɤɨɝɨ» 

3 5 1 5 5 

2 3 ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» 4 9 11 2 2 

3 8 ɇɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «ɏɉȱ» 4 11 8 4 11 

4 10 ɏɚɪɤɿɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 
ɪɚɞɿɨɟɥɟɤɬɪɨɧɿɤɢ 

5 24 7 4 24 

5 11 ɇɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ⱦɧɿɩɪɨɜɫьɤɚ 
ɩɨɥɿɬɟɯɧɿɤɚ» 

7 30 20 6 21 

6 23 ȼɿɧɧɢɰьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 40 41 6 1 

7 25 ɇɚɰɿɨɧɚɥьɧɢɣ ɚɟɪɨɤɨɫɦɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦ. ɀɭɤɨɜɫьɤɨɝɨ 
«ɏȺȱ» 

7 22 23 6 29 

8 26 ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ɉɞɟɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» 7 44 44 6 37 

9 30 ȱɜɚɧɨ-Ɏɪɚɧɤɿɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ 
ɭɧɿɜɟɪɫɢɬɟɬ ɧɚɮɬɢ ɿ ɝɚɡɭ 

7 52 31 6 30 

10 32 ɇɚɰɿɨɧɚɥьɧɢɣ ɚɜɿɚɰɿɣɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 27 4 5 32 

11 37 Ɍɟɪɧɨɩɿɥьɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ 
ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ ȱɜɚɧɚ ɉɭɥɸɹ 

7 58 21 6 10 

12 39 ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ɂɚɩɨɪɿɡьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» 7 75 24 6 35 

13 51 Ⱦɨɧɟɰьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 46 34 6 28 

14 53 ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «ɉɨɥɬɚɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ 
ɿɦɟɧɿ ɘɪɿɹ Ʉɨɧɞɪɚɬɸɤɚ» 

7 56 57 4 32 
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ɉɪɨɞɨɜɠɟɧɧɹ ɬɚɛɥ. 1 

15 56 Ⱦɟɪɠɚɜɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «ɀɢɬɨɦɢɪɫьɤɚ 
ɩɨɥɿɬɟɯɧɿɤɚ» 

7 79 53 4 33 

16 57 ɇɚɰɿɨɧɚɥьɧɢɣ ɥɿɫɨɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɍɤɪɚʀɧɢ 7 36 89 5 36 

17 61 ɉɪɢɚɡɨɜɫьɤɢɣ ɞɟɪɠɚɜɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 62 51 6 24 

18 66 ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «ɑɟɪɧɿɝɿɜɫьɤɚ 
ɩɨɥɿɬɟɯɧɿɤɚ» 

7 73 62 5 37 

19 82 Ʌɭɰьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 109 58 6 6 

20 99 ɐɟɧɬɪɚɥьɧɨ-ɭɤɪɚʀɧɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ 
ɭɧɿɜɟɪɫɢɬɟɬ 

7 133 98 6 9 

21 137 ɏɟɪɫɨɧɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 114 160 6 36 

22 161 Ⱦɧɿɩɪɨɜɫьɤɢɣ ɞɟɪɠɚɜɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 7 140 162 6 31 

23 196 Ɇɿɠɧɚɪɨɞɧɢɣ ɧɚɭɤɨɜɨ-ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ ɘɪɿɹ 
Ȼɭɝɚɹ 

7 202 133 6 37 

⃰ɉɪɢɦɿɬɤɚ. ɇɚɡɜɚ ɦɿɠɧɚɪɨɞɧɨɝɨ ɪɟɣɬɢɧɝɭ: Ⱥ - ɪɟɣɬɢɧɝ QS; Ȼ - ɪɟɣɬɢɧɝ Scopus; ȼ -  ɪɟɣɬɢɧɝ Webometrics; Ƚ 
- ɪɟɣɬɢɧɝ THE UЧТЯОrsТtв IЦЩКМt; Ⱦ - ɪɟɣɬɢɧɝ ɡɚ ɤɿɥьɤɿɫɬɸ ɨɬɪɢɦɚɧɢɯ ɩɚɬɟɧɬɿɜ. 

Ⱦɠɟɪɟɥɨ: ɭɡɚɝɚɥьɧɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д3, 4 , 6, 7, 11, 22Ж. 
 

Ɉɞɧɢɦ ɿɡ ɧɚɣɜɚɠɥɢɜɿɲɢɯ ɿɧɞɢɤɚɬɨɪɿɜ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɬɟɯɧɿɱɧɢɯ 
ɭɧɿɜɟɪɫɢɬɟɬɿɜ є ʀɯɧɿ ɩɨɡɢɰɿʀ ɭ ɦɿɠɧɚɪɨɞɧɢɯ ɪɟɣɬɢɧɝɚɯ, ɹɤɿ ɜɿɞɨɛɪɚɠɚɸɬь ɪɿɜɟɧь ɧɚɭɤɨɜɨʀ 
ɞɿɹɥьɧɨɫɬɿ, ɦɿɠɧɚɪɨɞɧɨʀ ɫɩɿɜɩɪɚɰɿ ɬɚ ɚɤɚɞɟɦɿɱɧɨʀ ɪɟɩɭɬɚɰɿʀ Д21Ж. Ɋɟɡɭɥьɬɚɬɢ ɚɧɚɥɿɡɭ QS 
АШrХН UЧТЯОrsТtв RКЧФТЧРs, SМШЩЮs, АОЛШЦОtrТМs ɬɚ THE IЦЩКМt RКЧФТЧР ɫɜɿɞɱɚɬь ɩɪɨ ɬɟ, 
ɳɨ ɭɤɪɚʀɧɫьɤɿ ɬɟɯɧɿɱɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɩɨɫɿɞɚɸɬь ɪɿɡɧɿ ɩɨɡɢɰɿʀ ɡɚɥɟɠɧɨ ɜɿɞ ɤɪɢɬɟɪɿɸ 
ɨɰɿɧɸɜɚɧɧɹ. Ʉɢʀɜɫьɤɢɣ ɩɨɥɿɬɟɯɧɿɱɧɢɣ ɿɧɫɬɢɬɭɬ ɬɪɚɞɢɰɿɣɧɨ ɜɯɨɞɢɬь ɞɨ ɬɪɿɣɤɢ ɧɚɣɤɪɚɳɢɯ 
ɡɚɤɥɚɞɿɜ ɤɪɚʀɧɢ, ɞɟɦɨɧɫɬɪɭɸɱɢ ɜɢɫɨɤɿ ɩɨɤɚɡɧɢɤɢ ɡɚ ɪɿɜɧɟɦ ɩɭɛɥɿɤɚɰɿɣɧɨʀ ɚɤɬɢɜɧɨɫɬɿ ɬɚ 
ɰɢɮɪɨɜɨʀ ɩɪɢɫɭɬɧɨɫɬɿ. Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ ɞɟɦɨɧɫɬɪɭє ɩɨɤɪɚɳɟɧɧɹ ɩɨɡɢɰɿɣ ɭ SМШЩЮs 
ɬɚ THE IЦЩКМt RКЧФТЧР, ɳɨ ɜɿɞɨɛɪɚɠɚє ɚɤɬɢɜɿɡɚɰɿɸ ɦɿɠɧɚɪɨɞɧɨʀ ɫɩɿɜɩɪɚɰɿ ɬɚ ɡɪɨɫɬɚɧɧɹ 
ɚɤɚɞɟɦɿɱɧɨɝɨ ɜɩɥɢɜɭ Д19Ж. ɉɨɪɿɜɧɹɧɧɹ ɪɟɣɬɢɧɝɿɜ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɩɪɟɞɫɬɚɜɥɟɧɨ 
ɧɚ ɪɢɫ. 2.  

ɉɨɪɹɞ ɿɡ ɦɿɠɧɚɪɨɞɧɢɦ ɜɢɡɧɚɧɧɹɦ ɬɚ ɚɤɚɞɟɦɿɱɧɢɦɢ ɩɨɤɚɡɧɢɤɚɦɢ ɜɚɠɥɢɜɢɦ 
ɤɪɢɬɟɪɿєɦ ɟɮɟɤɬɢɜɧɨɫɬɿ ɞɿɹɥьɧɨɫɬɿ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ є ʀɯɧɹ ɩɚɬɟɧɬɧɚ ɚɤɬɢɜɧɿɫɬь, 
ɹɤɚ ɫɜɿɞɱɢɬь ɩɪɨ ɪɿɜɟɧь ɿɧɧɨɜɚɰɿɣɧɨɫɬɿ ɬɚ ɦɨɠɥɢɜɨɫɬɿ ɤɨɦɟɪɰɿɚɥɿɡɚɰɿʀ ɧɚɭɤɨɜɢɯ ɪɨɡɪɨɛɨɤ 
Д11, 20Ж. Ⱦɨɫɥɿɞɠɟɧɧɹ ɫɬɚɬɢɫɬɢɱɧɢɯ ɞɚɧɢɯ ɩɚɬɟɧɬɧɨɝɨ ɜɿɞɨɦɫɬɜɚ ɍɤɪɚʀɧɢ ɩɿɞɬɜɟɪɞɠɭɸɬь, 
ɳɨ ɩɪɨɜɿɞɧɿ ɬɟɯɧɿɱɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɦɚɸɬь ɫɭɬɬєɜɿ ɜɿɞɦɿɧɧɨɫɬɿ ɭ ɩɨɤɚɡɧɢɤɚɯ ɩɚɬɟɧɬɭɜɚɧɧɹ 
(ɪɢɫ. 3). 
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Ɋɢɫɭɧɨɤ 2 – ɉɨɪɿɜɧɹɧɧɹ ɪɟɣɬɢɧɝɿɜ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɍɤɪɚʀɧɢ ɭ 

ɦɿɠɧɚɪɨɞɧɢɯ ɪɟɣɬɢɧɝɚɯ (2024 ɪ.) 
Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ Д3, 4 , 6, 7, 11, 22Ж. 

 

 

 
Ɋɢɫɭɧɨɤ 3 – Ɋɟɣɬɢɧɝ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɍɤɪɚʀɧɢ ɡɚ ɤɿɥьɤɿɫɬɸ ɨɬɪɢɦɚɧɢɯ ɩɚɬɟɧɬɿɜ  

Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ ɞɚɧɢɯ ɩɚɬɟɧɬɧɨɝɨ ɜɿɞɨɦɫɬɜɚ ɍɤɪɚʀɧɢ Д11, 20Ж.  
 

Ɂɨɤɪɟɦɚ, ɇɌɍɍ «Ʉɉȱ» ɬɚ ɇɍ «Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» ɡɚɣɦɚɸɬь ɥɿɞɟɪɫьɤɿ ɩɨɡɢɰɿʀ 
ɡɚ ɤɿɥьɤɿɫɬɸ ɨɬɪɢɦɚɧɢɯ ɩɚɬɟɧɬɿɜ, ɳɨ ɜɤɚɡɭє ɧɚ ɜɢɫɨɤɭ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɧɚɭɤɨɜɨʀ 
ɞɿɹɥьɧɨɫɬɿ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬь ɦɟɯɚɧɿɡɦɿɜ ɬɪɚɧɫɮɟɪɭ ɬɟɯɧɨɥɨɝɿɣ. ɇɌɍ «ɏɉȱ» ɞɟɦɨɧɫɬɪɭє 
ɫɬɚɛɿɥьɧɿ ɩɨɤɚɡɧɢɤɢ, ɨɞɧɚɤ ɜɿɞɫɬɚє ɜɿɞ ɥɿɞɟɪɿɜ, ɳɨ ɦɨɠɟ ɫɜɿɞɱɢɬɢ ɩɪɨ ɧɟɨɛɯɿɞɧɿɫɬь 
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ɚɤɬɢɜɿɡɚɰɿʀ ɪɨɛɨɬɢ ɜ ɧɚɩɪɹɦɤɭ ɬɟɯɧɨɥɨɝɿɱɧɨɝɨ ɩɿɞɩɪɢєɦɧɢɰɬɜɚ ɬɚ ɤɨɦɟɪɰɿɚɥɿɡɚɰɿʀ 
ɿɧɧɨɜɚɰɿɣ. ȱɧɲɿ ɬɟɯɧɿɱɧɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɦɚɸɬь ɩɨɬɟɧɰɿɚɥ ɞɥɹ ɪɨɡɜɢɬɤɭ, ɩɪɨɬɟ ɩɨɬɪɟɛɭɸɬь 
ɩɿɞɬɪɢɦɤɢ ɡ ɛɨɤɭ ɞɟɪɠɚɜɢ ɬɚ ɛɿɡɧɟɫɭ. 

Ɉɞɧɿєɸ ɡ ɤɥɸɱɨɜɢɯ ɬɟɧɞɟɧɰɿɣ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ є ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɢɯ 
ɬɟɯɧɨɥɨɝɿɣ. Ɉɧɥɚɣɧ-ɨɫɜɿɬɚ ɫɬɚє ɜɫɟ ɛɿɥьɲ ɩɨɲɢɪɟɧɨɸ ɡɚɜɞɹɤɢ ɞɨɫɬɭɩɧɨɫɬɿ ɿɧɬɟɪɧɟɬɭ ɬɚ 
ɜɩɪɨɜɚɞɠɟɧɧɸ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦ ɞɥɹ ɧɚɜɱɚɧɧɹ. əɤ ɫɜɿɞɱɚɬь ɞɚɧɿ Ⱦɟɪɠɚɜɧɨʀ ɫɥɭɠɛɢ 
ɫɬɚɬɢɫɬɢɤɢ, ɤɿɥьɤɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɩɥɚɬɮɨɪɦ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ ɡɪɨɫɥɚ ɧɚ 45% ɡɚ 
ɨɫɬɚɧɧɿ ɩ’ɹɬь ɪɨɤɿɜ Д9, 11, 20Ж (ɪɢɫ. 4).  

 
Ɋɢɫɭɧɨɤ 4 – Ⱦɢɧɚɦɿɤɚ ɤɿɥьɤɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɨɧɥɚɣɧ-ɩɥɚɬɮɨɪɦ 

Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ Д9, 11, 20Ж  
 

ɐɟ ɞɨɡɜɨɥɹє ɡɧɚɱɧɨ ɪɨɡɲɢɪɢɬɢ ɞɨɫɬɭɩ ɞɨ ɨɫɜɿɬɢ ɞɥɹ ɫɬɭɞɟɧɬɿɜ ɭ ɜɿɞɞɚɥɟɧɢɯ 
ɪɟɝɿɨɧɚɯ ɬɚ ɡɚ ɤɨɪɞɨɧɨɦ. ȼɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣ, ɬɚɤɢɯ ɹɤ ɜɿɪɬɭɚɥьɧɿ ɥɚɛɨɪɚɬɨɪɿʀ, ɬɚɤɨɠ 
ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ ɹɤɨɫɬɿ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ. ɐɢɮɪɨɜɿɡɚɰɿɹ ɨɫɜɿɬɧьɨɝɨ ɩɪɨɰɟɫɭ ɫɬɚɥɚ 
ɧɟɨɛɯɿɞɧɨɸ ɭɦɨɜɨɸ ɞɥɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɣɨɝɨ ɛɟɡɩɟɪɟɪɜɧɨɫɬɿ. ɍɧɿɜɟɪɫɢɬɟɬɢ ɚɤɬɢɜɧɨ 
ɜɩɪɨɜɚɞɠɭɸɬь ɪɿɡɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ, ɡɨɤɪɟɦɚ ɩɥɚɬɮɨɪɦɢ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ, 
ɫɢɫɬɟɦɢ ɭɩɪɚɜɥɿɧɧɹ ɧɚɜɱɚɧɧɹɦ (LMS) ɬɚ ɿɧɬɟɪɚɤɬɢɜɧɿ ɬɟɯɧɨɥɨɝɿʀɯ. ɇɚɩɪɢɤɥɚɞ, ɇɌɍ 
«Ʉɉȱ» ɪɨɡɪɨɛɢɜ ɜɥɚɫɧɭ ɩɥɚɬɮɨɪɦɭ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ «Ʉɉȱ ЇЩОЧ», ɹɤɚ 
ɜɢɤɨɪɢɫɬɨɜɭєɬьɫɹ ɞɥɹ ɩɪɨɜɟɞɟɧɧɹ ɨɧɥɚɣɧ-ɡɚɧɹɬь, ɬɟɫɬɭɜɚɧɧɹ ɬɚ ɿɧɲɢɯ ɜɢɞɿɜ ɧɚɜɱɚɥьɧɨʀ 
ɞɿɹɥьɧɨɫɬɿ. ɍ ɇɍ «Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» ɛɭɥɢ ɫɬɜɨɪɟɧɿ ɜɿɪɬɭɚɥьɧɿ ɥɚɛɨɪɚɬɨɪɿʀ ɞɥɹ 
ɩɪɨɜɟɞɟɧɧɹ ɩɪɚɤɬɢɱɧɢɯ ɡɚɧɹɬь ɡ ɮɿɡɢɤɢ, ɯɿɦɿʀ ɬɚ ɿɧɲɢɯ ɞɢɫɰɢɩɥɿɧ, ɳɨ ɡɚɛɟɡɩɟɱɢɥɨ 
ɫɬɭɞɟɧɬɚɦ ɦɨɠɥɢɜɿɫɬь ɨɬɪɢɦɭɜɚɬɢ ɩɪɚɤɬɢɱɧɿ ɧɚɜɢɱɤɢ ɧɟɡɚɥɟɠɧɨ ɜɿɞ ɞɨɫɬɭɩɭ ɞɨ 
ɮɿɡɢɱɧɢɯ ɥɚɛɨɪɚɬɨɪɿɣ. Ɋɨɡɲɢɪɟɧɧɹ ɰɢɮɪɨɜɨʀ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ ɫɬɚɥɨ ɨɫɨɛɥɢɜɨ 
ɚɤɬɭɚɥьɧɢɦ ɜ ɭɦɨɜɚɯ ɜɿɣɧɢ, ɤɨɥɢ ɛɚɝɚɬɨ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɛɭɥɢ ɡɦɭɲɟɧɿ ɩɟɪɟɯɨɞɢɬɢ ɧɚ 
ɜɿɞɞɚɥɟɧɟ ɧɚɜɱɚɧɧɹ. ȼɿɣɧɚ ɜ ɍɤɪɚʀɧɿ ɫɬɚɥɚ ɤɚɬɚɥɿɡɚɬɨɪɨɦ ɞɥɹ ɩɪɢɫɤɨɪɟɧɨɝɨ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɜ ɨɫɜɿɬɭ. Ɂɪɭɣɧɨɜɚɧɚ ɿɧɮɪɚɫɬɪɭɤɬɭɪɚ, ɩɟɪɟɦɿɳɟɧɧɹ 
ɫɬɭɞɟɧɬɿɜ ɬɚ ɜɢɤɥɚɞɚɱɿɜ, ɧɟɨɛɯɿɞɧɿɫɬь ɡɚɛɟɡɩɟɱɟɧɧɹ ɛɟɡɩɟɪɟɪɜɧɨɫɬɿ ɧɚɜɱɚɥьɧɨɝɨ ɩɪɨɰɟɫɭ 
ɡɦɭɫɢɥɢ ɭɧɿɜɟɪɫɢɬɟɬɢ ɲɭɤɚɬɢ ɧɨɜɿ ɪɿɲɟɧɧɹ. Ɂɚ ɞɚɧɢɦɢ Ɇɿɧɿɫɬɟɪɫɬɜɚ ɰɢɮɪɨɜɨʀ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɍɤɪɚʀɧɢ, ɡɚ ɨɫɬɚɧɧɿ ɱɨɬɢɪɢ ɪɨɤɢ ɱɚɫɬɤɚ ɥɸɞɟɣ, ɹɤɿ ɜɨɥɨɞɿɸɬь ɰɢɮɪɨɜɢɦɢ 
ɧɚɜɢɱɤɚɦɢ, ɡɪɨɫɥɚ ɧɚ 13% ɿ ɫɬɚɧɨɜɢɬь 60% Д20Ж. Ɇɿɧɿɫɬɟɪɫɬɜɨ ɨɫɜɿɬɢ ɿ ɧɚɭɤɢ ɍɤɪɚʀɧɢ 
ɚɤɬɢɜɧɨ ɫɩɪɢɹє ɰɢɮɪɨɜɿɡɚɰɿʀ ɨɫɜɿɬɧьɨɝɨ ɩɪɨɰɟɫɭ, ɧɚɞɚɸɱɢ ɞɨɫɬɭɩ ɞɨ 46 ɫɟɪɜɿɫɿɜ, ɹɤɿ 
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ɞɨɩɨɦɚɝɚɸɬь ɨɬɪɢɦɭɜɚɬɢ ɨɫɜɿɬɧɿ ɩɨɫɥɭɝɢ ɞɢɫɬɚɧɰɿɣɧɨ ɚɛɨ ɨɧɥɚɣɧ. ɐɟ ɜɤɥɸɱɚє 
ɟɥɟɤɬɪɨɧɧɿ ɛɿɛɥɿɨɬɟɤɢ, ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɨɧɥɚɣɧ-ɡɚɧɹɬь ɬɚ ɿɧɲɿ ɪɟɫɭɪɫɢ, ɳɨ ɡɚɛɟɡɩɟɱɭɸɬь 
ɛɟɡɩɟɪɟɪɜɧɿɫɬь ɧɚɜɱɚɧɧɹ ɜ ɭɦɨɜɚɯ ɤɪɢɡɢ Д20Ж. 

Ⱦɟɦɨɝɪɚɮɿɱɧɿ ɜɢɤɥɢɤɢ ɬɚ ɦɿɝɪɚɰɿɣɧɿ ɩɪɨɰɟɫɢ є ɳɟ ɨɞɧɢɦ ɜɚɠɥɢɜɢɦ ɮɚɤɬɨɪɨɦ, ɳɨ 
ɜɩɥɢɜɚє ɧɚ ɪɢɧɨɤ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ. Ʉɿɥьɤɿɫɬь ɫɬɭɞɟɧɬɿɜ ɭ ɞɟɪɠɚɜɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɚɯ 
ɍɤɪɚʀɧɢ ɫɤɨɪɨɬɢɥɚɫɹ ɧɚ 15% ɡɚ ɨɫɬɚɧɧє ɞɟɫɹɬɢɪɿɱɱɹ, ɳɨ ɨɛɭɦɨɜɥɟɧɨ ɡɦɟɧɲɟɧɧɹɦ 
ɱɢɫɟɥьɧɨɫɬɿ ɧɚɫɟɥɟɧɧɹ ɭ ɜɿɤɨɜɿɣ ɝɪɭɩɿ 17–25 ɪɨɤɿɜ ɬɚ ɡɪɨɫɬɚɧɧɹɦ ɦɿɝɪɚɰɿʀ ДɆɨɧ ɿɧɨɡЖ. 
ȼɿɣɧɚ ɩɨɫɢɥɢɥɚ ɰɿ ɩɪɨɰɟɫɢ, ɫɩɪɢɱɢɧɢɜɲɢ ɡɧɚɱɧɢɣ ɜɿɞɬɿɤ ɫɬɭɞɟɧɬɿɜ ɡɚ ɤɨɪɞɨɧ. Ɂɚ ɞɚɧɢɦɢ 
UІESCЇ, ɭ 2022 ɪɨɰɿ ɤɿɥьɤɿɫɬь ɭɤɪɚʀɧɫьɤɢɯ ɫɬɭɞɟɧɬɿɜ, ɹɤɿ ɧɚɜɱɚɸɬьɫɹ ɡɚ ɤɨɪɞɨɧɨɦ, 
ɡɪɨɫɥɚ ɧɚ 18% ɩɨɪɿɜɧɹɧɨ ɡ ɩɨɩɟɪɟɞɧɿɦ ɪɨɤɨɦ Д69Ж. ɉɨɩɪɢ ɡɚɡɧɚɱɟɧɿ ɜɢɤɥɢɤɢ, 
ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɩɨɡɢɬɢɜɧɚ ɞɢɧɚɦɿɤɚ ɳɨɞɨ ɿɧɬɟɪɧɚɰɿɨɧɚɥɿɡɚɰɿʀ ɨɫɜɿɬɢ. ɍɤɪɚʀɧɫьɤɿ 
ɭɧɿɜɟɪɫɢɬɟɬɢ ɚɤɬɢɜɧɨ ɡɚɥɭɱɚɸɬь ɿɧɨɡɟɦɧɢɯ ɫɬɭɞɟɧɬɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɤɨɦɩɟɧɫɭɜɚɬɢ 
ɫɤɨɪɨɱɟɧɧɹ ɤɨɧɬɢɧɝɟɧɬɭ. ɇɚɩɪɢɤɥɚɞ, ɭ ɇɌɍɍ «Ʉɉȱ» ɤɿɥьɤɿɫɬь ɿɧɨɡɟɦɧɢɯ ɫɬɭɞɟɧɬɿɜ 
ɡɪɨɫɥɚ ɡ 567 ɨɫɿɛ ɭ 2019 ɪɨɰɿ ɞɨ 890 ɨɫɿɛ ɭ 2023 ɪɨɰɿ Д21Ж. 

ɋɭɱɚɫɧɢɣ ɫɬɚɧ ɹɤɨɫɬɿ ɨɫɜɿɬɢ ɜ ɍɤɪɚʀɧɿ ɡɚɥɢɲɚєɬьɫɹ ɨɞɧɢɦ ɿɡ ɤɥɸɱɨɜɢɯ ɚɫɩɟɤɬɿɜ 
ɞɥɹ ɨɰɿɧɤɢ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɫɢɫɬɟɦɢ ɜɢɳɨʀ ɨɫɜɿɬɢ. ȼ ɭɦɨɜɚɯ ɝɥɨɛɚɥɿɡɚɰɿʀ 
ɨɫɜɿɬɧьɨɝɨ ɩɪɨɫɬɨɪɭ ɜɫɟ ɛɿɥьɲɨʀ ɜɚɝɢ ɧɚɛɭɜɚɸɬь ɦɿɠɧɚɪɨɞɧɿ ɩɨɪɿɜɧɹɥьɧɿ ɞɨɫɥɿɞɠɟɧɧɹ, 
ɡɨɤɪɟɦɚ PISA (PrШРrКЦЦО ПШr IЧtОrЧКtТШЧКХ StЮНОЧt AssОssЦОЧt), ɹɤɿ ɞɨɡɜɨɥɹɸɬь ɨɰɿɧɢɬɢ 
ɪɿɜɟɧь ɡɧɚɧь ɭɤɪɚʀɧɫьɤɢɯ ɭɱɧɿɜ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ ʀɯɧɿɦɢ ɪɨɜɟɫɧɢɤɚɦɢ ɡ ɿɧɲɢɯ ɤɪɚʀɧ. Ɂɚ 
ɞɚɧɢɦɢ ɨɫɬɚɧɧьɨɝɨ ɰɢɤɥɭ PISA-2022, ɫɟɪɟɞɧɿɣ ɛɚɥ ɭɤɪɚʀɧɫьɤɢɯ ɭɱɧɿɜ ɡ ɦɚɬɟɦɚɬɢɤɢ 
ɫɬɚɧɨɜɢɜ 441, ɳɨ ɧɚ 31 ɛɚɥ ɧɢɠɱɟ ɫɟɪɟɞɧьɨɝɨ ɩɨɤɚɡɧɢɤɚ ɤɪɚʀɧ ɈȿɋɊ. Ɂɚ ɱɢɬɚɧɧɹɦ 
ɪɟɡɭɥьɬɚɬ ɫɤɥɚɜ 428 ɛɚɥɿɜ, ɳɨ ɧɚ 48 ɛɚɥɿɜ ɧɢɠɱɟ ɦɿɠɧɚɪɨɞɧɨɝɨ ɫɟɪɟɞɧьɨɝɨ ɪɿɜɧɹ. Ɂ 
ɩɪɢɪɨɞɧɢɱɢɯ ɧɚɭɤ ɭɤɪɚʀɧɫьɤɿ ɭɱɧɿ ɧɚɛɪɚɥɢ 450 ɛɚɥɿɜ, ɜɿɞɫɬɚɸɱɢ ɧɚ 35 ɛɚɥɿɜ ɜɿɞ 
ɫɟɪɟɞɧьɨɝɨ ɪɿɜɧɹ ɈȿɋɊ Д14, ɫ. 34Ж (ɪɢɫ. 5). 

 

 
Ɋɢɫɭɧɨɤ 5 – ɉɨɪɿɜɧɹɧɧɹ ɪɟɡɭɥьɬɚɬɿɜ PISA-2022 ɞɥɹ ɍɤɪɚʀɧɢ ɬɚ ɫɟɪɟɞɧɿɯ ɡɧɚɱɟɧь 

ɈȿɋɊ 
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ɍ ɩɨɪɿɜɧɹɧɧɿ ɡ ɩɨɩɟɪɟɞɧɿɦ ɞɨɫɥɿɞɠɟɧɧɹɦ PISA-2018, ɪɟɡɭɥьɬɚɬɢ ɭɤɪɚʀɧɫьɤɢɯ 
ɭɱɧɿɜ ɩɨɝɿɪɲɢɥɢɫɹ ɜ ɭɫɿɯ ɧɚɩɪɹɦɤɚɯ: ɡ ɦɚɬɟɦɚɬɢɤɢ — ɧɚ 12 ɛɚɥɿɜ, ɡ ɱɢɬɚɧɧɹ — ɧɚ 38 
ɛɚɥɿɜ, ɡ ɩɪɢɪɨɞɧɢɱɢɯ ɧɚɭɤ — ɧɚ 19 ɛɚɥɿɜ Д14, ɫ. 45Ж. Ⱥɧɚɥɿɡ ɞɚɧɢɯ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ 
ɪɿɜɟɧь ɞɨɫɹɝɧɟɧь ɭɤɪɚʀɧɫьɤɢɯ ɭɱɧɿɜ ɜɿɞɩɨɜɿɞɚє ɡɚɬɪɢɦɰɿ ɩɪɢɛɥɢɡɧɨ ɧɚ 1,5–2,5 ɪɨɤɢ 
ɧɚɜɱɚɧɧɹ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ ʀɯɧɿɦɢ ɪɨɜɟɫɧɢɤɚɦɢ ɡ ɤɪɚʀɧ ɈȿɋɊ. ȼɨɞɧɨɱɚɫ, 58% ɭɤɪɚʀɧɫьɤɢɯ 
ɭɱɧɿɜ ɞɨɫɹɝɥɢ ɛɚɡɨɜɨɝɨ ɪɿɜɧɹ ɦɚɬɟɦɚɬɢɱɧɨʀ ɝɪɚɦɨɬɧɨɫɬɿ, 59% – ɛɚɡɨɜɨɝɨ ɪɿɜɧɹ ɜ ɱɢɬɚɧɧɿ, 
ɚ 66% – ɡ ɩɪɢɪɨɞɧɢɱɢɯ ɧɚɭɤ, ɳɨ ɬɚɤɨɠ є ɧɢɠɱɢɦɢ ɩɨɤɚɡɧɢɤɚɦɢ, ɧɿɠ ɭ ɛɿɥьɲɨɫɬɿ 
ɪɨɡɜɢɧɟɧɢɯ ɤɪɚʀɧ Д6, ɫ. 51Ж. ɇɚ ɹɤɿɫɬь ɨɫɜɿɬɢ ɫɭɬɬєɜɨ ɜɩɥɢɧɭɥɢ ɫɬɪɭɤɬɭɪɧɿ ɡɦɿɧɢ ɜ 
ɧɚɜɱɚɥьɧɨɦɭ ɩɪɨɰɟɫɿ, ɡɨɤɪɟɦɚ ɦɚɫɨɜɢɣ ɩɟɪɟɯɿɞ ɧɚ ɞɢɫɬɚɧɰɿɣɧɟ ɧɚɜɱɚɧɧɹ ɭ ɡɜ’ɹɡɤɭ ɡ 
ɩɚɧɞɟɦɿєɸ CЇVID-19 ɬɚ ɜɨєɧɧɢɦɢ ɞɿɹɦɢ ɜ ɍɤɪɚʀɧɿ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɨɤɚɡɭɸɬь, ɳɨ ɬɪɢɜɚɥɿ 
ɩɟɪɿɨɞɢ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ ɫɩɪɢɱɢɧɢɥɢ ɡɧɢɠɟɧɧɹ ɪɿɜɧɹ ɡɚɫɜɨєɧɧɹ ɦɚɬɟɪɿɚɥɭ ɫɟɪɟɞ 
ɭɱɧɿɜ ɬɚ ɫɬɭɞɟɧɬɿɜ. Ɂɝɿɞɧɨ ɡ ɞɚɧɢɦɢ Ɇɿɧɿɫɬɟɪɫɬɜɚ ɨɫɜɿɬɢ ɿ ɧɚɭɤɢ ɍɤɪɚʀɧɢ, ɩɨɧɚɞ 30% ɭɱɧɿɜ 
ɜɜɚɠɚɸɬь, ɳɨ ʀɯɧɿ ɧɚɜɱɚɥьɧɿ ɞɨɫɹɝɧɟɧɧɹ ɩɨɝɿɪɲɢɥɢɫɹ ɱɟɪɟɡ ɜɿɞɫɭɬɧɿɫɬь ɨɱɧɨɝɨ ɧɚɜɱɚɧɧɹ 
Д6, ɫ. 62Ж. 

Ɉɞɧɢɦ ɿɡ ɿɧɞɢɤɚɬɨɪɿɜ ɹɤɨɫɬɿ ɨɫɜɿɬɢ є ɤɿɥьɤɿɫɬь ɜɢɩɭɫɤɧɢɤɿɜ, ɹɤɿ ɩɪɨɞɨɜɠɭɸɬь 
ɧɚɜɱɚɧɧɹ ɭ ɜɢɳɢɯ ɧɚɜɱɚɥьɧɢɯ ɡɚɤɥɚɞɚɯ. Ɂɚ ɨɫɬɚɧɧє ɞɟɫɹɬɢɥɿɬɬɹ ɱɚɫɬɤɚ ɜɢɩɭɫɤɧɢɤɿɜ ɲɤɿɥ, 
ɹɤɿ ɜɫɬɭɩɚɸɬь ɞɨ ɭɧɿɜɟɪɫɢɬɟɬɿɜ, ɫɤɨɪɨɬɢɥɚɫɹ ɧɚ 15%. ȼɨɞɧɨɱɚɫ ɡɛɿɥьɲɭєɬьɫɹ ɱɚɫɬɤɚ 
ɭɤɪɚʀɧɫьɤɢɯ ɫɬɭɞɟɧɬɿɜ, ɹɤɿ ɜɢʀɠɞɠɚɸɬь ɧɚ ɧɚɜɱɚɧɧɹ ɡɚ ɤɨɪɞɨɧ, ɳɨ ɩɨɜ’ɹɡɚɧɨ ɹɤ ɿɡ 
ɞɟɦɨɝɪɚɮɿɱɧɢɦɢ ɱɢɧɧɢɤɚɦɢ, ɬɚɤ ɿ ɡ ɹɤɿɫɬɸ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɭ ɤɪɚʀɧɿ Д5, ɫ. 78Ж. 

ɉɨɩɪɢ ɡɚɡɧɚɱɟɧɿ ɜɢɤɥɢɤɢ, ɬɪɢɜɚɸɬь ɩɪɨɰɟɫɢ ɪɟɮɨɪɦɭɜɚɧɧɹ ɨɫɜɿɬɧьɨʀ ɫɢɫɬɟɦɢ. 
ɍɤɪɚʀɧɫьɤɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɚɞɚɩɬɭɸɬь ɧɚɜɱɚɥьɧɿ ɩɪɨɝɪɚɦɢ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɦɿɠɧɚɪɨɞɧɢɯ 
ɫɬɚɧɞɚɪɬɿɜ, ɡɪɨɫɬɚє ɪɨɥь ɡɨɜɧɿɲɧьɨɝɨ ɧɟɡɚɥɟɠɧɨɝɨ ɨɰɿɧɸɜɚɧɧɹ ɡɧɚɧь ɫɬɭɞɟɧɬɿɜ, ɚ ɬɚɤɨɠ 
ɩɿɞɜɢɳɭєɬьɫɹ ɡɧɚɱɟɧɧɹ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɭ ɧɚɜɱɚɥьɧɨɦɭ ɩɪɨɰɟɫɿ. ɍɤɪɚʀɧɫьɤɢɣ ɪɢɧɨɤ 
ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɩɪɨɞɨɜɠɭє ɿɧɬɟɝɪɭɜɚɬɢɫɹ ɜ ɦɿɠɧɚɪɨɞɧɢɣ ɨɫɜɿɬɧɿɣ ɩɪɨɫɬɿɪ, ɳɨ є 
ɫɬɪɚɬɟɝɿɱɧɨ ɜɚɠɥɢɜɢɦ ɧɚɩɪɹɦɨɦ ɪɨɡɜɢɬɤɭ ɜɢɳɨʀ ɨɫɜɿɬɢ. ȼɪɚɯɨɜɭɸɱɢ ɝɥɨɛɚɥьɧɿ ɜɢɤɥɢɤɢ, 
ɭɧɿɜɟɪɫɢɬɟɬɢ ɚɞɚɩɬɭɸɬь ɨɫɜɿɬɧɿ ɩɪɨɝɪɚɦɢ ɞɨ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ, ɛɟɪɭɬь ɭɱɚɫɬь ɭ 
ɩɪɨɝɪɚɦɚɯ ɚɤɚɞɟɦɿɱɧɨʀ ɦɨɛɿɥьɧɨɫɬɿ ɬɚ ɧɚɪɨɳɭɸɬь ɫɩɿɜɩɪɚɰɸ ɡ єɜɪɨɩɟɣɫьɤɢɦɢ ɨɫɜɿɬɧɿɦɢ 
ɭɫɬɚɧɨɜɚɦɢ. 

Ɂɧɚɱɧɭ ɪɨɥь ɭ ɰьɨɦɭ ɩɪɨɰɟɫɿ ɜɿɞɿɝɪɚɸɬь ɦɿɠɧɚɪɨɞɧɿ ɩɪɨɝɪɚɦɢ ɚɤɚɞɟɦɿɱɧɨɝɨ 
ɨɛɦɿɧɭ, ɹɤɿ ɞɨɡɜɨɥɹɸɬь ɫɬɭɞɟɧɬɚɦ ɨɬɪɢɦɚɬɢ ɞɨɫɜɿɞ ɧɚɜɱɚɧɧɹ ɜ ɡɚɤɨɪɞɨɧɧɢɯ 
ɭɧɿɜɟɪɫɢɬɟɬɚɯ. Ɂɚ ɞɚɧɢɦɢ Ɇɿɧɿɫɬɟɪɫɬɜɚ ɨɫɜɿɬɢ ɿ ɧɚɭɤɢ ɍɤɪɚʀɧɢ, ɭ 2023 ɪɨɰɿ ɤɿɥьɤɿɫɬь 
ɫɬɭɞɟɧɬɿɜ, ɹɤɿ ɜɡɹɥɢ ɭɱɚɫɬь ɭ ɩɪɨɝɪɚɦɚɯ ɚɤɚɞɟɦɿɱɧɨʀ ɦɨɛɿɥьɧɨɫɬɿ, ɡɪɨɫɥɚ ɧɚ 22% ɭ 
ɩɨɪɿɜɧɹɧɧɿ ɡ ɩɨɩɟɪɟɞɧɿɦ ɪɨɤɨɦ ɿ ɫɬɚɧɨɜɢɥɚ ɩɨɧɚɞ 5300 ɨɫɿɛ Д5, ɫ. 42Ж (ɪɢɫ.6). 
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Ɋɢɫɭɧɨɤ 6 – Ⱦɢɧɚɦɿɤɚ ɤɿɥьɤɨɫɬɿ ɭɱɚɫɧɢɤɿɜ ɦɿɠɧɚɪɨɞɧɢɯ ɩɪɨɝɪɚɦ ɨɛɦɿɧɭ ɫɟɪɟɞ 
ɭɤɪɚʀɧɫьɤɢɯ ɫɬɭɞɟɧɬɿɜ 

Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д5Ж 
 

Ɉɤɪɟɦɿ ɭɧɿɜɟɪɫɢɬɟɬɢ ɞɟɦɨɧɫɬɪɭɸɬь ɨɫɨɛɥɢɜɨ ɜɢɫɨɤɭ ɚɤɬɢɜɧɿɫɬь ɭ ɦɿɠɧɚɪɨɞɧɿɣ 
ɫɩɿɜɩɪɚɰɿ. ɇɚɩɪɢɤɥɚɞ, ɭ ɇɌɍ «ɏɉȱ» ɭ 2020–2021 ɧɚɜɱɚɥьɧɨɦɭ ɪɨɰɿ ɡɚ ɩɪɨɝɪɚɦɨɸ 
ErКsЦЮs+ ɄȺ1 ɧɚ ɫɟɦɟɫɬɪɨɜɟ ɧɚɜɱɚɧɧɹ ɞɨ єɜɪɨɩɟɣɫьɤɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɜɢʀɯɚɥɨ 11 
ɫɬɭɞɟɧɬɿɜ, ɚ ɭ ɩɪɨɝɪɚɦɚɯ ɩɨɞɜɿɣɧɢɯ ɞɢɩɥɨɦɿɜ ɛɪɚɥɢ ɭɱɚɫɬь 8 ɫɬɭɞɟɧɬɿɜ. Ɂɚɜɞɹɤɢ ɫɩɿɜɩɪɚɰɿ 
ɡ ȼɚɪɲɚɜɫьɤɨɸ ɩɨɥɿɬɟɯɧɿɤɨɸ ɳɨɪɿɱɧɨ ɮɨɪɦɭєɬьɫɹ ɝɪɭɩɚ ɡ 14–15 ɫɬɭɞɟɧɬɿɜ, ɹɤɿ 
ɡɞɨɛɭɜɚɸɬь ɨɫɜɿɬɭ ɡɚ ɦɚɝɿɫɬɟɪɫьɤɢɦɢ ɩɪɨɝɪɚɦɚɦɢ ɩɨɞɜɿɣɧɨɝɨ ɞɢɩɥɨɦɭ. ɍ 2021 ɪɨɰɿ ɜ 
ɪɚɦɤɚɯ ɦɿɠɧɚɪɨɞɧɢɯ ɩɪɨɝɪɚɦ ɩɨɞɜɿɣɧɢɯ ɞɢɩɥɨɦɿɜ 20 ɫɬɭɞɟɧɬɿɜ ɇɌɍ «ɏɉȱ» ɧɚɜɱɚɥɢɫɹ ɡɚ 
ɤɨɪɞɨɧɨɦ, ɡ ɧɢɯ 15 – ɭ Ɇɚɝɞɟɛɭɪɡьɤɨɦɭ ɭɧɿɜɟɪɫɢɬɟɬɿ (ɇɿɦɟɱɱɢɧɚ), 1 – ɭ ɉɨɦɨɪɫьɤɿɣ 
ɚɤɚɞɟɦɿʀ (ɉɨɥьɳɚ), 4 – ɭ ɒɤɨɥɿ ɟɤɨɧɨɦɿɤɢ ɬɚ ɦɟɧɟɞɠɦɟɧɬɭ ɜ ɩɭɛɥɿɱɧɨɦɭ ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɿ 
(ɋɥɨɜɚɱɱɢɧɚ) Д15, 21, 27Ж. 

ɉɚɪɚɥɟɥьɧɨ ɿɡ ɡɪɨɫɬɚɧɧɹɦ ɚɤɚɞɟɦɿɱɧɨʀ ɦɨɛɿɥьɧɨɫɬɿ ɭɤɪɚʀɧɫьɤɿ ɭɧɿɜɟɪɫɢɬɟɬɢ 
ɚɤɬɢɜɧɨ ɜɩɪɨɜɚɞɠɭɸɬь ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ ɜ ɨɫɜɿɬɧɿɣ ɩɪɨɰɟɫ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɞɨɫɬɭɩɧɿɫɬь 
ɧɚɜɱɚɧɧɹ ɬɚ ɩɿɞɜɢɳɭє ɟɮɟɤɬɢɜɧɿɫɬь ɩɿɞɝɨɬɨɜɤɢ ɮɚɯɿɜɰɿɜ. ȼ ɭɦɨɜɚɯ ɝɥɨɛɚɥьɧɢɯ ɡɦɿɧ ɿ 
ɧɟɨɛɯɿɞɧɨɫɬɿ ɚɞɚɩɬɚɰɿʀ ɞɨ ɫɭɱɚɫɧɢɯ ɜɢɤɥɢɤɿɜ ɭɧɿɜɟɪɫɢɬɟɬɢ ɪɨɡɲɢɪɸɸɬь ɫɩɟɤɬɪ ɨɧɥɚɣɧ-

ɤɭɪɫɿɜ, ɜɿɪɬɭɚɥьɧɢɯ ɥɚɛɨɪɚɬɨɪɿɣ ɬɚ ɿɧɬɟɝɪɨɜɚɧɢɯ ɰɢɮɪɨɜɢɯ ɨɫɜɿɬɧɿɯ ɩɥɚɬɮɨɪɦ. Ɂɚ ɨɫɬɚɧɧɿ 
ɩ’ɹɬь ɪɨɤɿɜ ɤɿɥьɤɿɫɬь ɫɬɭɞɟɧɬɿɜ, ɹɤɿ ɩɪɨɯɨɞɹɬь ɧɚɜɱɚɧɧɹ ɱɟɪɟɡ ɞɢɫɬɚɧɰɿɣɧɿ ɨɫɜɿɬɧɿ 
ɩɥɚɬɮɨɪɦɢ, ɡɪɨɫɥɚ ɧɚ 35% Д20Ж (ɪɢɫ. 7).  
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Ɋɢɫɭɧɨɤ 7 – Ⱦɢɧɚɦɿɤɚ ɪɨɡɜɢɬɤɭ ɨɧɥɚɣɧ-ɨɫɜɿɬɢ ɬɚ ɤɿɥьɤɨɫɬɿ ɫɬɭɞɟɧɬɿɜ, ɡɚɥɭɱɟɧɢɯ 

ɞɨ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ ɜ ɍɤɪɚʀɧɿ 
Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д20Ж 
 

ɍɧɿɜɟɪɫɢɬɟɬɢ ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚɸɬь ɨɧɥɚɣɧ-ɨɫɜɿɬɭ, ɡɨɤɪɟɦɚ, ɇɍ «Ʌьɜɿɜɫьɤɚ 
ɩɨɥɿɬɟɯɧɿɤɚ» ɫɬɜɨɪɢɜ ɩɥɚɬɮɨɪɦɭ «PШХвtОМС DТРТtКХ», ɹɤɚ ɦɿɫɬɢɬь ɩɨɧɚɞ 250 ɨɧɥɚɣɧ-ɤɭɪɫɿɜ, 
ɚ ɬɚɤɨɠ ɤɨɦɩɥɟɤɫ ɜɿɪɬɭɚɥьɧɢɯ ɥɚɛɨɪɚɬɨɪɿɣ ɞɥɹ ɿɧɠɟɧɟɪɧɢɯ ɬɚ ɬɟɯɧɿɱɧɢɯ ɫɩɟɰɿɚɥьɧɨɫɬɟɣ. 
ɉɨɞɿɛɧɿ ɿɧɧɨɜɚɰɿʀ ɡɚɩɪɨɜɚɞɠɭɸɬьɫɹ ɿ ɜ ɏɚɪɤɿɜɫьɤɨɦɭ ɧɚɰɿɨɧɚɥьɧɨɦɭ ɭɧɿɜɟɪɫɢɬɟɬɿ 
ɪɚɞɿɨɟɥɟɤɬɪɨɧɿɤɢ, ɞɟ ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚєɬьɫɹ ɤɨɦɩɥɟɤɫɧɚ ɰɢɮɪɨɜɚ ɫɢɫɬɟɦɚ ɧɚɜɱɚɧɧɹ, ɹɤɚ 
ɜɤɥɸɱɚє ɟɥɟɤɬɪɨɧɧɿ ɛɿɛɥɿɨɬɟɤɢ, ɿɧɬɟɪɚɤɬɢɜɧɿ ɨɫɜɿɬɧɿ ɪɟɫɭɪɫɢ ɬɚ ɞɢɫɬɚɧɰɿɣɧɿ ɥɚɛɨɪɚɬɨɪɧɿ 
ɩɪɚɤɬɢɤɭɦɢ. ɉɨɪɹɞ ɿɡ ɰɢɦɢ ɡɦɿɧɚɦɢ ɚɤɬɢɜɧɨ ɪɨɡɲɢɪɸɸɬьɫɹ ɞɠɟɪɟɥɚ ɮɿɧɚɧɫɭɜɚɧɧɹ 
ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ, ɫɟɪɟɞ ɹɤɢɯ ɜɚɠɥɢɜɭ ɪɨɥь ɜɿɞɿɝɪɚɸɬь ɝɪɚɧɬɢ, ɫɩɨɧɫɨɪɫьɤɿ ɩɪɨєɤɬɢ ɬɚ 
ɩɚɪɬɧɟɪɫьɤɿ ɩɪɨɝɪɚɦɢ ɡ ɛɿɡɧɟɫɨɦ. Ɂɚɜɞɹɤɢ ɫɩɿɜɩɪɚɰɿ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɡ ɩɪɢɜɚɬɧɢɦ ɫɟɤɬɨɪɨɦ 
ɬɚ ɦɿɠɧɚɪɨɞɧɢɦɢ ɨɪɝɚɧɿɡɚɰɿɹɦɢ ɡɛɿɥьɲɭєɬьɫɹ ɮɿɧɚɧɫɨɜɚ ɩɿɞɬɪɢɦɤɚ ɨɫɜɿɬɧɿɯ ɩɪɨєɤɬɿɜ ɬɚ 
ɦɨɞɟɪɧɿɡɚɰɿʀ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ (ɪɢɫ. 8). 

 

 

Ɋɢɫɭɧɨɤ 8 – Ⱦɢɧɚɦɿɤɚ ɡɚɥɭɱɟɧɧɹ ɩɪɢɜɚɬɧɨɝɨ ɮɿɧɚɧɫɭɜɚɧɧɹ ɭ ɫɮɟɪɭ ɨɫɜɿɬɢ 

Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д19Ж 
Ɂɚ ɞɚɧɢɦɢ Ɇɿɧɿɫɬɟɪɫɬɜɚ ɨɫɜɿɬɢ ɿ ɧɚɭɤɢ ɍɤɪɚʀɧɢ, ɨɛɫɹɝ ɩɪɢɜɚɬɧɢɯ ɿɧɜɟɫɬɢɰɿɣ ɭ 

ɜɢɳɭ ɨɫɜɿɬɭ ɭ 2023 ɪɨɰɿ ɫɤɥɚɜ 1,2 ɦɥɪɞ ɝɪɧ, ɳɨ ɧɚ 15% ɛɿɥьɲɟ, ɧɿɠ ɭ 2022 ɪɨɰɿ Д19Ж. 
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ɉɪɢɤɥɚɞɨɦ ɟɮɟɤɬɢɜɧɨɝɨ ɡɚɥɭɱɟɧɧɹ ɩɪɢɜɚɬɧɨɝɨ ɤɚɩɿɬɚɥɭ є ɫɩɿɜɩɪɚɰɹ ɇɌɍ «ɏɉȱ» ɡ 
ɤɨɦɩɚɧɿєɸ «SКЦsЮЧР», ɭ ɪɚɦɤɚɯ ɹɤɨʀ ɛɭɥɨ ɫɬɜɨɪɟɧɨ ɧɚɜɱɚɥьɧɨ-ɞɨɫɥɿɞɧɢɰьɤɢɣ ɰɟɧɬɪ 
ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɬɚ ɪɨɛɨɬɨɬɟɯɧɿɤɢ. Ʉɪɿɦ ɬɨɝɨ, ɭ 2023 ɪɨɰɿ ɇɍ «Ʉɢєɜɨ-Ɇɨɝɢɥɹɧɫьɤɚ 
ɚɤɚɞɟɦɿɹ» ɨɬɪɢɦɚɜ ɝɪɚɧɬ ɜɿɞ Єɋ ɭ ɪɨɡɦɿɪɿ 2,5 ɦɥɧ єɜɪɨ ɧɚ ɦɨɞɟɪɧɿɡɚɰɿɸ ɨɫɜɿɬɧьɨʀ 
ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ. Ɂɧɚɱɧɭ ɪɨɥь ɭ ɪɨɡɜɢɬɤɭ ɨɫɜɿɬɢ ɜɿɞɿɝɪɚɸɬь ɦɿɠɧɚɪɨɞɧɿ ɨɪɝɚɧɿɡɚɰɿʀ, ɬɚɤɿ 
ɹɤ USAID, BrТtТsС CШЮЧМТХ, DAAD ɬɚ HШrТгШЧ EЮrШЩО, ɹɤɿ ɮɿɧɚɧɫɭɸɬь ɫɬɜɨɪɟɧɧɹ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɧɚɜɱɚɥьɧɢɯ ɩɥɚɬɮɨɪɦ, ɩɿɞɬɪɢɦɭɸɬь ɚɤɚɞɟɦɿɱɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɬɚ 
ɡɚɛɟɡɩɟɱɭɸɬь ɫɬɭɞɟɧɬɿɜ ɫɬɢɩɟɧɞɿɹɦɢ ɞɥɹ ɧɚɜɱɚɧɧɹ ɡɚ ɤɨɪɞɨɧɨɦ. 

Ɋɢɧɨɤ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɍɤɪɚʀɧɢ ɩɟɪɟɛɭɜɚє ɭ ɫɬɚɧɿ ɞɢɧɚɦɿɱɧɨɝɨ ɪɨɡɜɢɬɤɭ, ɳɨ 
ɡɭɦɨɜɥɟɧɨ ɝɥɨɛɚɥьɧɢɦɢ ɬɟɧɞɟɧɰɿɹɦɢ ɰɢɮɪɨɜɿɡɚɰɿʀ, ɡɪɨɫɬɚɸɱɨɸ ɤɨɧɤɭɪɟɧɰɿєɸ ɦɿɠ 
ɡɚɤɥɚɞɚɦɢ ɨɫɜɿɬɢ ɬɚ ɧɟɨɛɯɿɞɧɿɫɬɸ ɚɞɚɩɬɚɰɿʀ ɞɨ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ. Ⱦɨɫɥɿɞɠɟɧɧɹ 
ɩɿɞɬɜɟɪɞɢɥɨ, ɳɨ ɤɥɸɱɨɜɢɦɢ ɧɚɩɪɹɦɚɦɢ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɪɢɧɤɭ є ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɩɪɨɫɭɜɚɧɧɹ ɨɫɜɿɬɧɿɯ ɩɪɨɞɭɤɬɿɜ, ɜɢɤɨɪɢɫɬɚɧɧɹ ɰɢɮɪɨɜɢɯ 
ɬɟɯɧɨɥɨɝɿɣ ɭ ɤɨɦɭɧɿɤɚɰɿɹɯ ɿɡ ɰɿɥьɨɜɢɦɢ ɚɭɞɢɬɨɪɿɹɦɢ, ɡɚɥɭɱɟɧɧɹ ɦɿɠɧɚɪɨɞɧɨɝɨ ɞɨɫɜɿɞɭ ɬɚ 
ɚɞɚɩɬɚɰɿɹ ɞɨ ɧɨɜɢɯ ɜɢɤɥɢɤɿɜ, ɡɨɤɪɟɦɚ ɜɨєɧɧɨɝɨ ɜɩɥɢɜɭ. Ⱥɧɚɥɿɡ ɫɭɱɚɫɧɢɯ ɬɟɧɞɟɧɰɿɣ 
ɪɨɡɜɢɬɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɡɚɫɜɿɞɱɢɜ, ɳɨ ɡɪɨɫɬɚє ɪɨɥь ɦɚɪɤɟɬɢɧɝɭ ɭ ɮɨɪɦɭɜɚɧɧɿ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɭɧɿɜɟɪɫɢɬɟɬɿɜ. Ɇɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɩɪɨɫɭɜɚɧɧɹ ɨɫɜɿɬɧɿɯ 
ɩɨɫɥɭɝ ɛɚɡɭɸɬьɫɹ ɧɚ ɩɪɢɧɰɢɩɚɯ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɤɨɦɭɧɿɤɚɰɿɣ, ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, 
ɛɪɟɧɞ-ɦɟɧɟɞɠɦɟɧɬɭ ɬɚ ɩɨɛɭɞɨɜɢ ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ ɜɿɞɧɨɫɢɧ ɿɡ ɰɿɥьɨɜɢɦɢ ɚɭɞɢɬɨɪɿɹɦɢ. 
ȼɢɤɨɪɢɫɬɚɧɧɹ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ, ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝɭ, SEЇ-ɨɩɬɢɦɿɡɚɰɿʀ ɜɟɛɫɚɣɬɿɜ, CRM-

ɫɢɫɬɟɦ ɬɚ ɚɧɚɥɿɬɢɤɢ ɞɚɧɢɯ ɞɨɡɜɨɥɹє ɩɨɤɪɚɳɢɬɢ ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɬɚ 
ɩɿɞɜɢɳɢɬɢ ʀɯɧɸ ɩɪɢɜɚɛɥɢɜɿɫɬь ɫɟɪɟɞ ɚɛɿɬɭɪɿєɧɬɿɜ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. ɉɪɨɜɟɞɟɧɟ ɞɨɫɥɿɞɠɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɬɟɯɧɿɱɧɢɯ ɭɧɿɜɟɪɫɢɬɟɬɿɜ 
ɍɤɪɚʀɧɢ ɩɨɤɚɡɚɥɨ, ɳɨ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɿ ɦɟɬɨɞɢ ɩɪɨɫɭɜɚɧɧɹ ɜɤɥɸɱɚɸɬь: 

– ɩɪɨɝɪɚɦɢ ɫɩɿɜɩɪɚɰɿ ɡ ɪɨɛɨɬɨɞɚɜɰɹɦɢ ɬɚ ɜɩɪɨɜɚɞɠɟɧɧɹ ɞɭɚɥьɧɨʀ ɨɫɜɿɬɢ, ɳɨ 
ɩɿɞɜɢɳɭє ɰɿɧɧɿɫɬь ɨɫɜɿɬɧɿɯ ɩɪɨɝɪɚɦ ɞɥɹ ɫɬɭɞɟɧɬɿɜ ɬɚ ɡɚɛɟɡɩɟɱɭє ɜɢɫɨɤɭ ɡɚɣɧɹɬɿɫɬь 
ɜɢɩɭɫɤɧɢɤɿɜ; 

– ɿɧɬɟɝɪɚɰɿɸ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦ (ɨɧɥɚɣɧ-ɤɭɪɫɢ, ɜɿɪɬɭɚɥьɧɿ ɥɚɛɨɪɚɬɨɪɿʀ) ɭ ɧɚɜɱɚɥьɧɢɣ 
ɩɪɨɰɟɫ, ɳɨ ɫɬɜɨɪɸє ɞɨɞɚɬɤɨɜɭ ɤɨɧɤɭɪɟɧɬɧɭ ɩɟɪɟɜɚɝɭ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ ɬɪɚɞɢɰɿɣɧɢɦɢ 
ɮɨɪɦɚɦɢ ɨɫɜɿɬɢ; 

– ɭɱɚɫɬь ɭ ɦɿɠɧɚɪɨɞɧɢɯ ɪɟɣɬɢɧɝɚɯ ɬɚ ɩɪɨɝɪɚɦɚɯ ɚɤɚɞɟɦɿɱɧɨʀ ɦɨɛɿɥьɧɨɫɬɿ, ɳɨ 
ɩɿɞɜɢɳɭє ɪɟɩɭɬɚɰɿɸ ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɧɚ ɫɜɿɬɨɜɨɦɭ ɪɿɜɧɿ; 

– ɪɨɡɜɢɬɨɤ ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝɭ ɱɟɪɟɡ ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, ɜɿɞɟɨɩɥɚɬɮɨɪɦɢ ɬɚ 
ɬɟɦɚɬɢɱɧɿ ɛɥɨɝɢ, ɳɨ ɞɨɡɜɨɥɹє ɭɧɿɜɟɪɫɢɬɟɬɚɦ ɟɮɟɤɬɢɜɧɨ ɤɨɦɭɧɿɤɭɜɚɬɢ ɡɿ ɫɜɨєɸ 
ɚɭɞɢɬɨɪɿєɸ. 

Ⱥɧɚɥɿɡ ɦɿɠɧɚɪɨɞɧɨɝɨ ɞɨɫɜɿɞɭ ɡɚɫɜɿɞɱɢɜ, ɳɨ ɟɮɟɤɬɢɜɧɢɦɢ є ɫɬɪɚɬɟɝɿʀ ɛɪɟɧɞɿɧɝɭ 
ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɱɟɪɟɡ ɟɦɨɰɿɣɧɢɣ ɦɚɪɤɟɬɢɧɝ, ɳɨ ɨɪɿєɧɬɨɜɚɧɢɣ ɧɚ ɮɨɪɦɭɜɚɧɧɹ ɿɦɿɞɠɭ 
ɡɚɤɥɚɞɭ ɹɤ ɿɧɧɨɜɚɰɿɣɧɨɝɨ, ɝɥɨɛɚɥьɧɨ ɨɪɿєɧɬɨɜɚɧɨɝɨ ɬɚ ɩɪɚɤɬɢɤɨ-ɨɪɿєɧɬɨɜɚɧɨɝɨ 
ɧɚɜɱɚɥьɧɨɝɨ ɫɟɪɟɞɨɜɢɳɚ. ȼɚɠɥɢɜɢɦ є ɪɨɡɜɢɬɨɤ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, 
ɨɪɿєɧɬɨɜɚɧɢɯ ɧɚ ɡɚɥɭɱɟɧɧɹ ɿɧɨɡɟɦɧɢɯ ɫɬɭɞɟɧɬɿɜ, ɳɨ є ɨɞɧɢɦ ɿɡ ɩɪɿɨɪɢɬɟɬɧɢɯ ɧɚɩɪɹɦɿɜ 
ɞɥɹ ɭɤɪɚʀɧɫьɤɢɯ ɁȼɈ ɭ ɤɨɧɬɟɤɫɬɿ ɦɿɠɧɚɪɨɞɧɨʀ ɿɧɬɟɝɪɚɰɿʀ. ɐɢɮɪɨɜɿɡɚɰɿɹ ɨɫɜɿɬɧьɨɝɨ 
ɩɪɨɰɟɫɭ ɜɿɞɤɪɢɜɚє ɧɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ. Ɋɨɡɲɢɪɟɧɧɹ 
ɩɥɚɬɮɨɪɦ ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɧɚɜɱɚɧɧɹ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɬɟɯɧɨɥɨɝɿɣ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɭ 
ɧɚɜɱɚɥьɧɢɣ ɩɪɨɰɟɫ, ɚɜɬɨɦɚɬɢɡɚɰɿɹ ɜɡɚєɦɨɞɿʀ ɡɿ ɫɬɭɞɟɧɬɚɦɢ ɱɟɪɟɡ CRM-ɫɢɫɬɟɦɢ 
ɞɨɡɜɨɥɹɸɬь ɫɭɬɬєɜɨ ɩɿɞɜɢɳɢɬɢ ɪɿɜɟɧь ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɬɚ ɩɨɤɪɚɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɡɚɯɨɞɿɜ. Ɏɿɧɚɧɫɭɜɚɧɧɹ ɨɫɜɿɬɧьɨɝɨ ɫɟɤɬɨɪɭ ɬɚ ɣɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
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ɚɤɬɢɜɧɨɫɬɟɣ ɩɨɬɪɟɛɭє ɞɢɜɟɪɫɢɮɿɤɚɰɿʀ. ȼ ɍɤɪɚʀɧɿ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɬɟɧɞɟɧɰɿɹ ɞɨ ɡɪɨɫɬɚɧɧɹ 
ɩɪɢɜɚɬɧɨɝɨ ɮɿɧɚɧɫɭɜɚɧɧɹ ɨɫɜɿɬɢ, ɳɨ ɜɤɥɸɱɚє ɝɪɚɧɬɨɜɿ ɩɪɨɝɪɚɦɢ, ɤɨɪɩɨɪɚɬɢɜɧɿ ɫɬɢɩɟɧɞɿʀ 
ɬɚ ɿɧɜɟɫɬɢɰɿʀ ɛɿɡɧɟɫɭ ɭ ɫɬɜɨɪɟɧɧɹ ɨɫɜɿɬɧɿɯ ɰɟɧɬɪɿɜ. Ɂɚ 2023 ɪɿɤ ɩɪɢɜɚɬɧɟ ɮɿɧɚɧɫɭɜɚɧɧɹ 

ɨɫɜɿɬɢ ɡɪɨɫɥɨ ɧɚ 15%, ɳɨ ɜɤɚɡɭє ɧɚ ɩɿɞɜɢɳɟɧɭ ɪɨɥь ɩɚɪɬɧɟɪɫɬɜɚ ɦɿɠ ɭɧɿɜɟɪɫɢɬɟɬɚɦɢ ɬɚ 
ɛɿɡɧɟɫ-ɫɟɪɟɞɨɜɢɳɟɦ. 

Ɂɜɚɠɚɸɱɢ ɧɚ ɨɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ, ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ ɩɪɨɫɭɜɚɧɧɹ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɭ ɡɚɤɥɚɞɚɯ ɨɫɜɿɬɢ ɞɨɰɿɥьɧɨ: 

– ɪɨɡɲɢɪɸɜɚɬɢ ɿɧɫɬɪɭɦɟɧɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɱɟɪɟɡ ɚɞɚɩɬɢɜɧɢɣ 
ɤɨɧɬɟɧɬ, ɬɚɪɝɟɬɨɜɚɧɭ ɪɟɤɥɚɦɭ ɬɚ ɚɜɬɨɦɚɬɢɡɚɰɿɸ ɤɨɦɭɧɿɤɚɰɿɣ; 

– ɡɛɿɥьɲɭɜɚɬɢ ɩɪɢɫɭɬɧɿɫɬь ɭɧɿɜɟɪɫɢɬɟɬɿɜ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, ɜɢɤɨɪɢɫɬɨɜɭɸɱɢ 
ɜɿɡɭɚɥьɧɢɣ ɤɨɧɬɟɧɬ, ɜɿɞɟɨɦɚɪɤɟɬɢɧɝ ɬɚ ɮɨɪɦɚɬɢ ɿɧɬɟɪɚɤɬɢɜɧɨʀ ɜɡɚєɦɨɞɿʀ ɡ ɚɛɿɬɭɪɿєɧɬɚɦɢ; 

– ɪɨɡɜɢɜɚɬɢ ɦɿɠɧɚɪɨɞɧɭ ɫɩɿɜɩɪɚɰɸ ɱɟɪɟɡ ɭɱɚɫɬь ɭ ɪɟɣɬɢɧɝɚɯ, ɦɿɠɧɚɪɨɞɧɢɯ 
ɤɨɧɤɭɪɫɚɯ ɬɚ ɚɤɪɟɞɢɬɚɰɿʀ ɨɫɜɿɬɧɿɯ ɩɪɨɝɪɚɦ ɡɚ єɜɪɨɩɟɣɫьɤɢɦɢ ɫɬɚɧɞɚɪɬɚɦɢ; 

– ɜɩɪɨɜɚɞɠɭɜɚɬɢ ɥɚɬɟɪɚɥьɧɢɣ ɦɚɪɤɟɬɢɧɝ ɭ ɪɨɡɪɨɛɤɭ ɧɨɜɢɯ ɨɫɜɿɬɧɿɯ ɩɪɨɞɭɤɬɿɜ, 
ɚɞɚɩɬɭɸɱɢ ʀɯ ɞɨ ɜɢɦɨɝ ɪɢɧɤɭ ɩɪɚɰɿ ɬɚ ɧɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ; 

– ɡɚɥɭɱɚɬɢ ɚɥьɬɟɪɧɚɬɢɜɧɿ ɞɠɟɪɟɥɚ ɮɿɧɚɧɫɭɜɚɧɧɹ, ɜɤɥɸɱɚɸɱɢ ɩɚɪɬɧɟɪɫьɤɿ 
ɩɪɨɝɪɚɦɢ ɡ ɛɿɡɧɟɫɨɦ, ɝɪɚɧɬɢ ɬɚ ɦɟɯɚɧɿɡɦɢ ɮɿɧɚɧɫɭɜɚɧɧɹ ɱɟɪɟɡ ɨɫɜɿɬɧɿ ɮɨɧɞɢ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɩɪɨɫɭɜɚɧɧɹ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ ɜ ɍɤɪɚʀɧɿ 
ɩɨɜɢɧɧɿ ɜɿɞɩɨɜɿɞɚɬɢ ɫɭɱɚɫɧɢɦ ɰɢɮɪɨɜɢɦ ɬɪɟɧɞɚɦ, ɛɭɬɢ ɝɧɭɱɤɢɦɢ ɬɚ ɨɪɿєɧɬɨɜɚɧɢɦɢ ɧɚ 
ɫɬɜɨɪɟɧɧɹ ɭɧɿɤɚɥьɧɢɯ ɨɫɜɿɬɧɿɯ ɩɪɨɩɨɡɢɰɿɣ. ɉɨɞɚɥьɲɢɣ ɪɨɡɜɢɬɨɤ ɪɢɧɤɭ ɨɫɜɿɬɧɿɯ ɩɨɫɥɭɝ 
ɦɨɠɥɢɜɢɣ ɥɢɲɟ ɡɚ ɭɦɨɜ ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɦɟɬɨɞɿɜ ɤɨɦɭɧɿɤɚɰɿʀ, ɚɞɚɩɬɚɰɿʀ ɞɨ 
ɡɦɿɧɧɢɯ ɩɨɬɪɟɛ ɫɬɭɞɟɧɬɿɜ ɬɚ ɩɨɫɢɥɟɧɧɹ ɦɿɠɧɚɪɨɞɧɨʀ ɿɧɬɟɝɪɚɰɿʀ. 
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Marketing strategies for the development of the Ukrainian market of educational services. 

The aim of the article. The article is aimed at a systematic analysis of the current state of the 

Ukrainian market of educational services, identifying its main challenges and opportunities for 

development in the conditions of war and global transformations, as well as formulating promising 

directions for the modernization of this area, taking into account national and international experience. 

Analysis results. The article analyzes the current state of the market of educational services in 

Ukraine, identifies the main trends in its development in the context of European integration, 

digitalization and globalization. Particular attention is paid to changes in the structure of supply and 

demand for educational services, adaptation of educational institutions to new challenges, as well as 

the impact of demographic, economic and social factors on market dynamics.  migration of students and 

teachers. The main challenges are outlined, in particular demographic changes, migration processes 

and the impact of martial law, which affect the functioning of the educational sector. Strategic directions 

of development are proposed, including modernization of management technologies, integration with 

international educational systems and improvement of the quality of educational services. Directions 

for improving the national policy in the field of education are proposed, taking into account the 

experience of the EU countries and the prospects for Ukraine's integration into the European 

educational space. The authors emphasize the need for innovative approaches to the management of 

educational institutions, the development of distance technologies and the strengthening of partnerships 

between the state, business and educational structures. The results of the research are directly 

applicable in the practical activities of higher education institutions to increase competitiveness: the 

implementation of competitive strategies provides a stable advantage over other institutions and solves 

current strategic problems; in the field of adaptation to market changes: the introduction of hybrid 

forms of education and new technologies allows educational institutions to effectively respond to 

challenges related to the war with russia and other factors; for the development of strategic 

Management: the formation of strategic management models based on competitive advantages 

contributes to the sustainable development of educational institutions. 

Conclusions and direction for further research. Taking into account the results obtained, in 

order to increase the effectiveness of marketing strategies for promoting educational services in 

educational institutions, it is advisable to expand the tools of personalized marketing through adaptive 

content, targeted advertising and automation of communications; increase the presence of universities 

in social networks using visual content, video marketing and formats of interactive interaction with 

applicants; develop international cooperation through participation in rankings, international 

competitions and accreditation of educational programs according to European standards; to introduce 
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lateral marketing in the development of new educational products, adapting them to the requirements 

of the labor market and new technologies; attract alternative sources of funding, including business 

partnerships, grants, and funding mechanisms through educational funds. Future research may focus 

on evaluating the effectiveness of the implemented marketing strategies: analyzing the results and 

impact on the competitiveness of educational institutions, studying the behavior of consumers of 

educational services: studying students' motivations and expectations to better meet their needs, 

developing new marketing tools and methods: taking into account the rapid development of technology 

and the changing information environment. 

Keywords: market, educational services, digitalization of education, innovative technologies, 

higher education in Ukraine, transformation of education, distance learning. 
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