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Abstract: Culture determines and creates educational content, its concepts and methodology.
Readiness and responsibility to deconstruction of traditional beliefs, viewpoints and practices
that are getting to compromise threw common human values have formed fundament of
philosophy of modern education. Great influence on establishment of intercultural formal and
non-formal education as like as its philosophy was made by global corporate development
with its main strategic resource - knowledge - generated by socially and culturally flexible
highly qualified experts. In our research we made attempt to observe main turning points of
formation and further development of contemporary intercultural education paradigm in
relation with trends of social and economic development in global and postmodern
philosophy of education contexts.

Keywords: educational management and innovations, intellectual capital of company, quality
assurance management for higher education.

JLILT'apuuk, I.I.CuirypoBa, XapkiB, Ykpaina
MEHEJ)KMEHT BULLIOI OCBITH JIJIS1 ®OPMYBAHHSI
IHTEJEKTYAJIbBHOI'O KAIIITAJTY KOMIAHII

Anortamis: KyipTypa BU3Ha4a€ i CTBOPIOE 3MICT OCBITH, ii KOHIIEMIII Ta METOJIOJIOTIIO.
['OTOBHICTh 1 CIIPOMOXHICTH JIO TpaHchopMallii TPaIWIiHHUX YSBICHb, CBITOTIIAIIB 1
MPaKTUK, SKI JIOCATAIOTH KOMIIPOMICY, AaIleIIOIOYH JI0 3arajbHOJIOACHKUX I[IHHOCTEH,
chopmyBauid  pyHIAMEHT (QuTocodii cydacHOi OCBITH. 3HAYHWN BIUIMB HAa BHHHKHCHHS
IHTepKYIBTYpHOI (popMaabHOI Ta HePOPMATBLHOI OCBITH TakK caMo, K i X ¢irocodii, Oyio
3MIHCHEHO PO3BHTKOM TIJjlo0aimi3allii, 30kpeMa depe3 il TOJOBHHM CTpaTeTiYHHH pecype -
3HaHHS — 3TCHEPOBaHE COIIATBLHO Ta KYJbTYPHO MOOUTBHUMH BHCOKOKBATI(pIKOBAHUMHU
eKkcriepTaMi. Y IhOMY MOCTUDKEHHI MH 3MIHCHIUIM CIpoO0y OTJISHYTH TOJOBHI YHHHUKH
(dbopMyBaHHSI Ta MOAAIBINIOTO PO3BUTKY CYYacHOI MapajurMH IHTEPKYJIbTYPHOI OCBITH,
3BaKAIOYM Ha ii 3B’SI3KM 3 TPEHIUMH COIATIBLHOTO Ta eKOHOMIYHOTO PO3BHTKY B KOHTEKCTaX
CBITOBOI Ta MOCTMOIepHOT (piocodii OCBITH.

Kuaro4uoBi c1oBa: MEeHEKMEHT OCBITH Ta iHHOBAIlM, IHTENEKTYaJbHUM KarliTal KOMIaHii,
MEHEKMEHT 3a0e3IeUeHHs AKOCTI A7 BUIIOT OCBITH.

We start our survey from critical analysis of paradigm polemics between
followers of positivism and naturalism that has origin in times of ancient
philosophers and continues also in postmodern epoch. Our research focuses on
philosophical perspectives of education urgently need to be built into the minds
of educators prior to asking them to convey knowledge of any kind or to apply
the materials of a specific teaching method because that exists a serious
discrepancy between the needs, preferences and interests of learners and the
views held by educators and decision makers, who seem to fail to catch up with
trends in economic philosophy, technology innovations and globalization at all.

According to nature of postmodern philosophy, that takes its origin from
works of Kant and Hegel, and usually introduced as group of critical, strategic
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and rhetorical practices that use concepts such as difference, repetition, the trace,
the simulacrum, and hyper reality to destabilize other concepts such as presence,
identity, historical progress, epistemic certainty, and multiplicity of meanings,
we can define it as controversial and contradiction-based “multiversum” (or
multidimensional universe) where cultures, business interests and knowledge in
its essential meaning are collided and represented in variety of constellations
within different societies and communities [1, p. 80-82].

Knowledge as kind of symbolic capital originated from works of western
philosophers: M. Weber, J. F. Lyotard, P. Bourdieu, R. Panikkar and others.
Therefore, each postmodern community to survive in highly competitive
globalized world should find a middle way between local and global by
mediating economic interests (utility) gained by usage of high technologies
(metaphoric Lexus car) and risks to lose self identity based on historical and
cultural heritage (metaphoric Olive tree): everyone wants to have own Lexus in
the shadow of Olive Tree [3, p. 221-223]. Other case of knowledge is ability for
strategic thinking performance, leadership and forms of its recognition in
community (company or organization) (see fig.1).
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Figure 1. Intellectual capital of company formation.

In other words, they should be grounded in two pillars; namely external
actions or actions toward things seemingly independent of the self and internal
actions or actions to transform our own mind. Today every organization
(company or educational institution) provides cultural and cross-cultural
interaction, so why organizations need management capabilities such as
transnational attitudes, cultural and emotional intelligence, familiarity with the
language, computer and managerial philosophy within multicultural
organization. Knowledge today is the most important competences for
contemporary manager. In Islamic tradition always it was emphasized that in
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selection of staff for organization (company) we must to pay more attention for
examination and check on practice level of their knowledge and skills.

Other case of knowledge is ability for strategic thinking performance,
leadership and forms of its recognition in community (company or
organization). This philosophic-psychological process usually depends on social
content: comfortable psychological climate indicates what to look for in social
space as opposed to merely looking only in head. Also social factors include
culture of group being led, nature of institutions within which leadership is
being applied and gender identity of leaders. Mentioned factors form so-called
“mental glue” that binds leaders and their followers together in sharing common
vision as key factor that drives them to push together in desired direction as like
as what drives them to keep pushing [2, p. 24-25]. Managers who have good
command of practical skills can check different kinds of problem and to predict
necessary facilities and arrangements to make rigorous decisions for increasing
income and financial prosperity of their company. Here leading role plays
organizational knowledge or company’s experience that includes different
knowledge and skills that employees of large company or organization have and
how these can be used and shared to make organization more effective (ISO
9001:2015: clause 7.1.6). Also some scholars argues that organizational
knowledge can be recognized as collective knowledge and abilities possessed by
people belonging to organization (company).

According to managerial philosophy, knowledge is kind of living type of
information, gained from active communication and used for purpose of
increasing company’s prosperity. Knowledge as kind of symbolic capital of
company is difficult to transfer and retain because of it is prone to waste and
loss. There are eight types of organizational knowledge mentioned in
international quality standards: practical knowledge (related to performing tasks
and activities in particular sphere or industry), tacit knowledge (ability that is
difficult to communicate or teach like design sense), dispersed knowledge
(knowledge, dispersed across one organization such that different people have
key to answering relevant questions), situated knowledge (local unique
knowledge), organizational culture (knowledge that defines specific of
organization and generated by managers who be able to use for control and
facilitation all coherent processes within company); generalist knowledge (broad
foundational knowledge for communication with experts in different domains
using their language), expert knowledge (detailed knowledge regarding expert’s
professional activity), information (knowledge that has been captured and
represented as information in form of data archives, documentation like
standards, instructions, checklists and training materials).

Knowledge as background of intellectual capital of company can be defined
as intangible business value that covering its staff (human capital), value
inherent in its relationships (relational capital) and company’s environment
(structural knowledge) of which component is intellectual property. Thus, it
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means sum of activities and processes focused on creating, shaping and updating
the stock of intellectual capital related with formulation of strategic vision that
joins together three dimensions of intellectual capital within the organizational
context through exploration and exploitation, measurement and disclosure.
Intellectual capital is used in the context of assessing the wealth of
organizations. Intellectual capital is directly visible in corporate brand books as
capital embodied in physical assets and financial capital; however they are core
of company’s values. Measuring the real value and the total performance of
intellectual capital's components is a critical part of running a company in the
knowledge economy and Information Age.

Cultural diversity is the common heritage of mankind as a part of the source
for the exchange of information, creativity and innovation. Thus the main task
for global corporations today is cultural investment for protection of cultural
diversity, promotion production of innovative goods and services.

Nowadays education and educational institutions in western and oriental
philosophic-scientific discourses are usually represented as key components of
societal-economic system, but education and economics, focused on fast income
gaining, are different but in the same time ontological coherent domains.
Education as process of getting, gathering, storage and sharing knowledge is
precondition of welfare and prosperity of each community. That is why strategic
goals and philosophy of educational process management can’t be comparable
with close to them by meaning economic categories, because education today
influences more on social development rather than on satisfaction of economic
needs of communities around the world.

Anyhow, the most effective kind of investment today is investment into
development of human capital: staff training, education and personal
development. Strategic success of community identified by its elite (scientific,
art, humanitarian, political), high level of educational qualification and
institutional professional training level of all community members.
Insurmountable obstacle for adequate evaluation of educational value and ability
for maximal usage of its potential is economic approach (as ideology) that
affects social functions of education as like as educational policy at all.

Nowadays ethical values became core capital of company because of they
participate in forming of corporate culture and organizational socio-cultural
climate for solving different kinds of organizational conflicts. Mentioned values
includes set of standards, criteria, norms and beliefs, those should be cultivated
by environment and implemented into culture of contemporary education.

Current situation in sphere of higher education in Ukraine are outcome of
numerous and fruitless attempts to reform existed educational system since 1991
by reshaping its traditional elements and institutions by blind copying of foreign
experience (USA, Europe), so why nowadays we have faced with situation when
leading on national level Ukrainian universities traditionally occupy outsider’s
position in competition on global level. What can be solution in this situation?
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How we can re-imaging and reshape approach to higher education and thus to
improve positions of Ukrainian universities who provide business oriented
education on national and international level?

Most of leading Ukrainian universities within last decade have implemented
EFQM Excellence Model in internal quality assurance of educational
management system. That allows for them to implement and develop norms of
business ethics and innovative managerial practices on local (university) level
regarding unique traditions, history and contemporary international activity as
like as position on national and regional educational service market. But in the
same time many issues detected by national sociological research devoted to
reforms of higher education in Ukraine still are waiting in most of Ukrainian
universities for complex and risk-oriented solution [4, p.37-38].

Among essential issues of Ukrainian higher educational systems that were
identified by most of respondents are: teacher’s pay rise (42.3 %), financial
support of scientific activity within educational institution (41.5 %), to limit
quantity of higher educational institutions (31.11 %), create and implement into
practice a system of internal testing for university alumni (10.4 %), prevent
academic plagiarism, bribery and other kinds of academic non-integrity (43.9
%), start collaboration with leading foreign higher educational institutions (43.3
%), involve business authorities into collaboration (22.2 %), make teaching
more close to needs and requirements of future profession (35.8 %). How this
situation has changed with implementation of EFQM Excellence Model? (See
fig.2).
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Figure 2. EFQM Excellence Model for higher educational institution

Internationally recognized quality assurance system allows to educational
institution to run into global competition in global market of educational



45

services. But for gaining success in it leading Ukrainian universities should to
focus on:

(1) Collaboration with Ministry of Education and Science of Ukraine in
monitoring of trends and needs of contemporary educational service market in
local and global perspective. Correcting curricula according to obtained data;

(2) Conducting marketing researches and work with potential future university
entrants and companies to meet their needs and aspirations;

(3) Implement corporate learning system as instrument of inclusion new stuff.
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M. A.I'pynok-Koctiomko, A. M.Bapunckas, Oagecca, Y kpaunna.
OHJIAH 1 O®JIAH OBYYEHHUE B IIPAKTUKE
IMPEINIOJABAHUS NTHOCTPAHHBIX SI3BIKOB

IToctanoBka npodaembl. B coBpeMeHHOe BpeMsi HMHTEPHET SIBJISIETCS HE
TOJIbKO WHCTPYMEHTOM I[O3HAaHUSl, HO M MHCTPYMEHTOM [Jisi OOyYeHHs WU
oOmeHusi. OCHOBHOW LEeJIbI0 MpernojaBaHusi WHOCTPAHHOTO SI3bIKa SIBJISIETCS
¢opMHUpOBaHME KOMMYHUKATHUBHOW KOMIETEHLMH, T.€. CIOCOOHOCTH U
TOTOBHOCTH OCYULIECTBIISITh MEXJIMYHOCTHOE M MEXKYJIbTYpHOE OOIleHHEe C
HOCHUTEJISIMU S13bIKa, HEOOXOJIMMOE He TOJbKO JJIsi OJydeHHUs] 00pa3oBaHusl, HO
U Aud  camopeanusanuu B Oyaywei mpodeccun. B coBpeMeHHOM
npo¢ecCuOHAIbHOM O00pa30BaHUM OCHOBHAs 3ajJada — OBJAJACHHUE S3BIKOM
npodeccun. IlpodeccronanpHas KOMMYHHKalMsi oOecleduBaeT pelleHue
COLMAJIBHO-KOMMYHUKATUBHBIX 3a7a4 B Pa3IMYHbIX o0JacTsax
npodeccoHanbHON AesTeNnbHOCTU. [ MOCTHXKEHUSI TOCTaBJICHHBIX Iieneit
HE00XOIUMOCTh VCII0JIb30BAHUsI UH(OpPMaMOHHBIX pecypcoB B
UH(}OPMAIIMOHHOM 0011leCTBe OYEBUIHA.

Heab craTbu. Llenbro TaHHON CTAaTbU SBJISETCS PACCMOTPEHHUE BOIIPOCA O
CO3laHUU  DJIEKTPOHHOrO obOpaszoBarenpbHOoro pecypca mno PKW  nas
CIELUAIMUCTOB MOPCKOU OTpaciu.



