HaJaHHS iHIIUX BUAIB mocAyT. HaiibiAbllle 3Ha4YeHHS iHAEKCY raAy3eBoi
cremniaaizamii Mae iH(gopMmalia i TeaekomyHikamii (1,84), mo €
IIO3UTUBHHUM MOMEHTOM, OCKIABKHM BIAIIOBIiIa€ 3araAbHOCBITOBHUM
TEHIEHIIIM PO3BUTKY iH(opMaifHUX TEXHOAOTIH, aHaAOTIYHO
BHUCOKHH iHAEKC ocBiTH (1,45) miarBepmXKye cTaTyc XapKoBa $K
HayKOBO-OCBITHBOTO IIEHTPY MHiBHIYHO-CXiTHOI YacTUHU YKpainu. Texk
CTOCYETBCS 1 MHCTELITBA, CIOPTy, po3Bar Ta BiAOOYHUHKY (1,5),
OCKIABKHU XapKiB BIiJOMUMN 49K KYABTYPHUU Ta CIOPTUBHUM ILIEHTDP.
TaxkoxX B €EKOHOMIIl XapKIiBIIMHU IIPEACTAaBA€HI IIPOMHUCAOBICTH 1
CIABCBKE TOCHOOAapPCTBO, GKi € TPagULliMHUMU TaAy3dMH €KOHOMIiKHU
Ykpainu [2].
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E-COMMERCE AS AN |INNOVATIVE APPROACH TO
ENTREPRENEURSHIP IN TRADE

Increasing the competitiveness of Ukraine in the global economic
space is impossible without the effective functioning of the national
innovation system.

In modern conditions of the development of the national economy, a

special role is assigned to the tasks of stimulating the innovative

component of entrepreneurial activity to improve business efficiency.

Traditional business methods do not fully correspond to the trends of

international business development. One of the modern methods of
S



doing business is e-commerce. With the advent of Internet
technologies over the past few years, e-commerce has gained in
importance. The active development of information technologies and
the Internet creates fundamentally new conditions for business
development. Although the adoption rate of e-commerce still accounts
for a small fraction of the economies of many countries, many see e-
commerce as a possible means of reducing costs and increasing
productivity. The relevance of the topic is due to the fact that due to
innovations (the emergence and development of new information
technologies) a new type of activity is rapidly developing in the world
economy - e-commerce. The development of foreign e-commerce in
Fig. 1. Statistics show that the volume of all retail sales in e-
commerce in 2015 is estimated at 7.4% worldwide. In 2017-2018
there is a slowdown in the growth of e-commerce development.
Experts associate this with the global economic crisis, however,

according to forecasts, in 2021 the growth will double and amount to
15.5%.
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Figure 1 — Global e-commerce retail market share (2015-2021)

To wunderline conclusions, let's define essential e-commerce
problems and offer our solutions:

- in the first chapter of creating any commercial activity an
entrepreneur looking for financial recourses, to provide ideas in real.
Easy and cheap money for business is a painful case of Ukrainian
reality. By the way, first of all, we need to pain government attention
to develop burse infrastructure and provide venture investment for all
ideas by the rule of fair competition;

- after having money, the e-commerce founder necessary to
decide, make their own website, or use an e-commerce hub (like
Prom-ua or other). For the first way, we need to pain attention to tax
rates for small and middle scale enterprises, if the tax rates too high,
e-commerce development can’t occur. For the second way, we need to
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pain attention how government rule hubs, is there is the association
which will protect individual entrepreneur from hub monopoly, and
here are talking about taxes for high scale enterprises, because they
affect a lot on hub price politic, and can raise finance entry rate too
high for small enterprises.

- third part is delivery infrastructure, for the normal
development of e-commerce, this sphere must be advanced a lot. Here
we can follow the experience of an e-commerce giant like China. With
the cooperation of government, post-service enterprises, and common
individuals who take part in the work of post-services, they were able
to reach around zero cost per one delivery.

- at the end we must ask ourselves if we ready to
revolutionize a market rule and let e-commerce be in our country.
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KYYEPABA A.C., cryneHt, , HTY «XIID

AHAAI3 E®PEKTHBHOCTI BHKOPHCTAHHSI OCHOBHHX
$OHAIB IIIOAITPUEMCTBA

igABHICT, MiAIPUEMCTBA HEPO3IPUBHO IIOB’d3aHa 3 HOro
OCHOBHUMHU 3acobaMu, dKi 0e-pyTb Oe3rocepenHio ydacTh Y
BUPOOHHYOMY ITpoIleci abo 3a0e3meuyroTh HOPMAaAbHI YMOBH [JIASL HOTO
3aiticHeH-HA. EdekTuBHe (QYyHKIIIOHyBaHHS OCHOBHHUX 3aco0iB mae€

MOJKAUBICTH  HApOIIyBaTH o0CATH  BUPOOHUIITBA, 3HUKYBATHU
cobiBapTicTh MpoAayKIlii, 306iabmIyBaTH HOPUOYTOK 1 MiABUITyBaTH
peHTabeARHICTh BUPOOHUIITBA HiAIIPUEMCTBA. Lle BHUMAarae

OPOBEOEHHSI CHCTEMHOI IIOAITHKMW IIOA0 IIiABUIIEHHA Biggadi
OCHOBHUX 3aC00iB, KAFOUOBHUM €AE€MEHTOM SIKOi € aHaai3 epeKTUBHOCTI
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