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There is an upward trend of new HIV infections among gay, bisexual and other
men who have sex with men (MSM) in Ukraine. ICT have been providing wider
opportunities to reach this key population in HIV prevention programs for more than
10 years already. These programs in Ukraine constantly face the challenge of
introducing and adopting ICT tools to the needs of community, encourage HIV
testing, increase the reach of HIV prevention messages, motivate the use of
preexposure prophylaxis (PrEP) and promote safer sex behaviour in general.

This abstract reveal recent advancement in the use of ICT in enhancement the
HIV prevention efforts for MSM in Ukraine. The study also includes the latest
experience of PO “Alliance.Global” in Kharkiv in 2019-2021. The author discusses
the barriers and perspectives of ICT in HIV prevention.

With the advance of mobile dating application for gay and bisexual men the
outreach in HIV and STI prevention also migrated to these apps. The increased role
of Internet communication in the life of MSM enforces the importance of
development online sources of relevant and context-specific, comprehensive and
targeted sexual health information to strengthen the HIV response. User-friendly
online platform / website as well as peer-to-peer counselling in dating apps and
messengers, posts in social media networks helps MSM to stay informed about how
to safely access the services in order to protect themselves from HIV and other STIs.
A complex marketing strategy based on the value of health, social responsibility, sex
positivity, confidentiality, targeted content and gay-friendly attitude can greatly
improve the consumption / usage of HIV and STls testing and PrEP among gay and
bisexual men.

However, there are certain barriers for HIV prevention activities that come along
with ICT. The gap between the number of website’s visitors / applications to receive
certain HIV prevention services and the number of their actual users is great. Gay
dating apps that are meant to create safe space for the vulnerable group to
communicate cannot provide the feeling of safety and confidence to MSM fully.
Potential clients attracted by advertisement or messages in dating apps often express
their worries about safety and confidentiality. Taking next steps to receive the services
requires additional motivation and individual approach that only a peer counsellor is
capable to provide. Since MSM consist of heterogeneous groups of people with
complex needs, contemporary HIV prevention programs and their ICT activities
should be based on the specifics of these groups and meet a variety of needs in order to
reach the audience and meet the goals in HIV prevention. ICT services can expand
opportunities for social connection and community mobilization in HIV response, their
potential in health care resource sharing can be further used to enhance peer support
and increase access to HIV prevention services.
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