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TRAVEL INSURANCE OF TECHNOGENIC SOCIETY

Under the life treating conditions in Ukraine since 2022, the Ukrainian tourism
market has demonstrated its decreasing. But since 2023 it has started its recovering
for 48 % more than in 2022 and 235 thousand consumers used this service [6] (Fig.1).
Nevertheless, it was 4 times less in compare before the coronavirus disease (COVID-
19) pandemic and the war in Ukraine.

12.5k S
10k

7.5k s

Values

5k &

2.5k

0 & > e - N o e - —
2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029

-9- Totet - Camping Cruises =& Hotels Package Holidays Vacation Rentals

Fig. 1. Tourism market in Ukraine (the current market dynamics and future trends, most
recent update: July 2024) (Source: [7]).

While many of these tourism services were export-oriented, Ukraine possesses a
robust domestic tourism infrastructure. This creates an opportunity to develop virtual
online tours in Ukraine, even during wartime, establishing a new promising and
thriving segment of the Ukrainian tourism market. This is especially in our
increasingly digital age and can significantly contribute to economic recovery. It is
crucial to emphasize the innovative nature of this approach.

The rapid development of the innovative technologies has led to emerging of the
‘technogenic society’, that consists of a group of different types of Artificial
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Cexuis I. MapkeTHHTOBI iIHCTPYMEHTH Ta CTpATerii HOBOEHHOTO PO3BUTKY TYpU3MY Ta FOCTUHHOCTI B YKpaiHi

Intelligence involved in persistent interaction among constituent members. Al turns
from technologies into the phenomenon and an entity that is to be something that
exists as itself.

On the one hand it is necessary for humankind to study this phenomenon deeply
as a black box to forecast all possible consequences for the human society in the
future. On the other hand the technogenic society is very vulnerable because it is
emerging on the basis of the industrial society initially. For its operating right some
industrial economic branches are critically important. Among them there are Big
Data, data centers and local territories and special infrastructure for them, energy,
physical drives with big capacity that has to be increasing, other computer
components. For example, Taiwan Semiconductor Manufacturing Company Limited
(TSMC), the chipmaking giant, faced with a risk for the global computer industry
after its facilities were impacted by the 7,4 magnitude powerful earthquake that
struck the east coast of Taiwan on April 3 2024 [1]. Cryptocurrencies sharply
dropped after Iran launched an attack on Israel, bitcoin plummeted by 7 % less than
an hour [2]. Russia’s attacks on Ukraine’s energy system [3] has exemplified how
this fact may lead to the blackout for not only Ukrainian cities and lock them out the
global network, but also for Al which consumes up more than half a million kilowatt-
hours of electricity that is 17 000 times more than the average household does daily
in the USA [4]. The agriculture also becomes the supporting economic branch of the
information and technogenic societies for the global world, because it ensures people
to live [5].

We can see how a disaster of the industrial society that has happened on the
local area may impact on the global level of the information society and technogenic
society. This means that such kinds of national economic branches turn into the
strategically important industries of the industrial society to be insured. To strengthen
resilience and mitigate risks of their vulnerability became the main tasks not only for
some national economies but for the global world. This requires some global
insurance organizations which to insure the global world and national economies
from such local insurance cases. These insurance organizations have to manage a
special fund created by the advanced economies to indemnify local insurance cases in
any country in the world. Such cooperation organization as InsuResilience Global
Partnership or V20 and some others which have initially specialized on global
insurance and climate vulnerability from the natural disasters and can also
demonstrate an exemplified way for this aim.
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INNOVATIVE MARKETING STRATEGIES FOR INCREASING
CONSUMER LOYALTY IN POST-CRISIS RECOVERY

In today's world, the post-crisis period becomes an important milestone for
economic and business recovery, when various types of crises, whether financial,
social or political, leave a serious impact on consumers and businesses, forcing them
to review their marketing strategies. Innovative approaches to marketing in the post-
crisis period play a key role in restoring trust, strengthening consumer loyalty and
ensuring sustainable business development. And actually, among the selected
approaches, three key aspects stand out: the use of digital technologies and online
communications, personalization and omnichannel in marketing strategies, as well as
the effective use of social networks to strengthen relations with consumers. After the
crisis, businesses are focusing their efforts on improving digital channels of
interaction with consumers, such as websites, social networks, mobile applications
and e-commerce platforms. For example, thanks to the use of artificial intelligence
technologies, companies can analyze the behavior of users on their platforms and
provide them with personalized recommendations in real time, which will further
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