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KOHCTUTYHHNOHAJIN3M KAK OFBEKT U3YUYEHMUS B
AMEPUKAHCKOM HIKOJIE

B cratee ananmusupyercs onbIT nenaroroB CIIA mo Bompocy oOydeHus: u
BOCITUTAHUS OHBIX TpakaaH. OOOCHOBBIBACTCS IMEIECOO00Pa3HOCTh YCOBEPIIEHCT-
BOBaHMSI TUJAKTHYECKONW MOJICIIA OTEYECTBEHHOTO IPaKIaHOBEICHUS.

O. Kuzmenko

CONSTITUTIONALISM AS A SUBJECT OF STUDYING IN AMERICAN
SCHOOL

The article deals with pedagogical experience of American teachers en-
volved in education of young citizens. The author tends to prove the importance of
improvement of the didactic model of Ukrainian civic education.
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OCOBJUBOCTI HEPEKJVIAAY PEKJIAMHOI'O TEKCTY

«Pexnama He mpurpaBa 10 0i3HECY, a KUTTEBO-BAXKIMBUN CKJIQJHUK HAIIOi
€KOHOMIKI»,~-TOBOPSITh aMEPHUKAHII].

VYHIKaNbHICTh TAKOTO SIBUIIA, K peKiiama, B 1i 3Bepx:kuBydocTi. HaBiTh B
Mepioau €eKOHOMIYHMX KpHU3 BOHA HE TUIBKU MPOIBITAE, aJie 1 I0MIOMAarae BHKUTH
THM, XTO KOPUCTY€ETHCA i1 MOCTyraMu 1 CIIAYeE 11 peKOMEHAAIIISIM.

Pexiama — cknaguuii BUj JIOJCHKOI AisUTbHOCTI. BupoOiena B i1 pe3yibTaTi
MPOyKIlisi chOpMOBaHA TaKUM YMHOM, 1100 BUSIBISATH BIUIMB Ha ITiJICBIIOMICTh
JIOJTUHHU.

Pexnama BrpoBaauiiacs HEOMITHO 1 TTOCTYIOBO CTajla HEB1I'€MHOIO YacTH-
HOO Hamoro >kutTs. Kynu 6 Mu He iy, mo 6 Mu He poOMIIH, peKiiaMa MOCTIHHO
3 Hamu. lle mmakatu, crenau, adimn, BITpUHH, KaneHgapi 1 Oykieru. IlaniBHe
MicCIle BOHA Ha3aBXK/W 3aifHsuIa Ha Tesne0adeHHi 1 paaio, B ra3erax i JKypHayiax, a
TaKoX B Mepexi [HTepHerT.
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Jly’ke BaKJIMBO MPH MEPEKIIAAl PEKIAMHOI0 TEKCTY 3 1HIIUX MOB HE BTPATH-
T MPUXOBAHUM CEHC PEKIAMHOTO MOBIJIOMJICHHS, TaK SK JJIsi KOXKHOI JepKaBU
IpUTaMaHH1 CBOi 3BMYail, COIliajbHI KOMYHIKAIlli, HOPMH 1 KAHOHH CIJIKYBaHHS.

Pexiama moBuHHA «3By4aTh», OyTH HACUYEHOIO 1 TPAHUYHO KOPOTKOIO.

ba30B1 TeopeTHUHI NOHATTS NEpPEKIaay BKIOYAIOTh aJIeKBATHICTh MEpPEKIIa-
1y 1 HEeMUHYY€ MOB'sI3aHy 3 HEI0 TparMaTU4Hy aJIarnTalliio.

Aoexeamnuii nepexnad — 1€ NepeKiiajl, 31MCHEHNI Ha PiBHI, HEOOX1THOMY 1
JIOCTaTHHOMY JIJISl Tiepeiadl HE3MIHHOTO TUTaHY 3MICTY MPU JOTPUMAHHI HOPM MO-
BU TEPEKIIATY.

IIpaemamuuna aoanmayisi — 1€ 3MIHH, 1110 BHOCATHCS MEPEKIaJadeM B TEKCT
NepeKsaay 3 METOI MPaBUIIBLHO MEPEJaTH OCHOBHY KOMYHIKATUBHY (DYHKIIIIO OpH-
rinana. llepexnamadl peKIaMHUX TEKCTIB CTUKAIOThCS 3 ICTOTHUMHU TPYyIHOUIAMH
Ipyu mepenayl NparMaTUYyHOrO MOTEHIialy OpuriHajia. 30Kpema, 1€ IMOB'S3aHO 3
MEPEKIIAJ0OM B PEKIIAMHOMY TEKCTi (haKTiB 1 MOA1H, MOB'I3aHUX 3 KYJIbTYPOIO JaHO-
r0 HapoJ1y, pI3HUMHU HalllOHAJIBHUMU 3BUYAsIMU 1 Ha3BaMU OJIO[, IE€TaIsIMHU OJIATY,
i T.1. TekcT peknamuoi kammanii Bicki «Jlxoni Yokep» — taste life Ha anrmiticbko-
My B JIOCIIBHOMY TMEpEKIal 3By4aB, sIK — «CIPOOYH KUTTA HA CMaK», Ha YKpaiH-
CbKY MOBY BIH OyB nepekiazeHuil sk — « Kuswu, mo6 Oyno mo npuragatu». Lle xa-
paKkTepHUM MpUKIa] MparMaTHYHOl afanTallii TEKCTY.

IcHyroTh Oe€3miu crocoOiB Kiacudikaiii peKIaMHHX TEKCTIB, CEpel SKUX
MOKHA BUAUIUTUA TPU HAMOUIBIN TPaaWIIMHUX, 3aCHOBAaHMX HA HACTYIMHUX KPHUTE-
pisax:

1) pexnamoBaHuii 00'eKT;

2) UlIbOBa ayIUTOPIs;

3) 3MI- pek1aMOHOCHTEIb;

Krnacudikariist pekiaMHUX TEKCTIB 32 00'€KTOM peKJiaMHU 3aCHOBAaHA Ha CHUC-
TeMaTu3aIlli pi3HUX IPYI PEKIIaMOBAHUX MPEAMETIB: KOCMETHKA, OJAT, aBTOMOO1JI
Ta iHme. /lana knacudikaliisi 103BOJISE BIIMOBICTH HA TaKi BaXKJIMBI MUTAHHS, SIK:
10 HalYacTillle CTa€e MPEAMETOM PEKJIaMU; HACKLIIbKH BHOIp pEKIIaMOBAHHUX TOBa-
pIB 1 MOCIYT YHIBEPCAJIbHU; y sIKIM MIpl KOHLENTYalbHUN P PEKIaMOBAaHUX
npeaMeTiB Kynbrypocnenudiyer? Bcei 1i nuTaHHS HAaA3BUYAHO BaXKJIMBI AJIs Ipa-
BUJILHOTO TIEPEKJIay 1HIIOMOBHHX PEKJIAMHUX TEKCTIB.

Tematuunuil anani3 pekjiaMu MOKa3ye, 10 0 HAWYacTilIe PEeKIaMOBAHUX
TOBapiB HAJIEXKATh MPEAMETH KOCMETHKHU 1 mapdymepii, MpOAYKTH XapuyBaHHS 1
JIKapChKi IpenapaTu, mo0yToBa TeXHiKa, OJsr, aBToMoOLT. MoXKHa cKa3aTu, 110
el KOHIENTyaJIbHUN HaOlp YHIBEpPCAJIbHUU JUIS PEKIAMHOIO PUHKY OYJIb-sIKOi
Kpainu. B To# ke gac, 3MICT pekjiaMy B KOKHIM OKpeMii KpaiHi XapaKTepu3yeThCs
pSAIOM TOMITHUX BiAMiHHOCTEH. OJIHIEI0 3 UTIOCTpALiid I[HOTO TOJIOKEHHS MOXKE
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CIIY’KUTH TIOCTYIIOBE€ BUTICHEHHS 3 PUHKY 3aX1JHUX KpaiH PEeKJIaMu aJIKOTOdIO 1
TIOTIOHOBUX BUPOOIB, SIK IIKIIJIMBOI JJIS 310pOB'S MpoAykKiii. Tak, BiMOBIIHO 10
BUpIIIeHHs OpuTaHchkoro ypsay mo ki 2000p., y BenukoOpuTaHii MOBHICTIO
3a00pOHEHa peKJiaMa CUTapeT, HACTUIbKU 3BUYHA JIJIi YKPAiHCHKOTO CIOXKMBaya 1
NPUHOCSYH YUMAIIUN A0X11, K QipMaM-BUpoOHUKaM, Tak 1 3MI:

«The proposed new laws would ban all forms to tobacco advertising from

December 10, the fist adversary of the White Paper in which the government

foreshadowed them last year.”

«3arpornoHoBaHi 3aKOHU Mepe0avyaroTh 3a00pOHY BCIX BUIB PEKJIAMH TIO-
TIOHOBHUX BHPOOiB 3 10 rpymaus, nepmmii cynpoTuBHUK binoi Kuuru, B sikiil ypsia
BHKJIAB 111 TUIAHU TOPIK.»

[IpeameT pekyaMud TakoX pOOWTH IMOMITHHH BIUTMB HAa CTHJIb PEKIAMHOTO
TEKCTY.

PexsiaMHMi1 TEKCT HaMaraeTbCsi IepeIaT BIACTUBOCTI PEKJIAMOBAHOTO TPO-
IYKTY, SK 3a JIOMOMOTror 00pasiB, Tak 1 3a JOMIOMOTI'OK MOBH, HANPHUKJIaA, CTUIIb
peKJIaMu JJOPOTUX napPymiB, sIK MIPABUIIO, BUITYKAHUN 1 BUPA3HUIA:

«'M' is for moments you'll never forget?

For days marvelous with flowers and laughter.

For nights magical with means and old promises.

‘M’ Fragrances by Henry C. Miner.

It’s Magic;»

«M» — 11e MOMEHT, skuii Bu Hikonu He 3a0ynere?

JInst AMBHUX JTHIB, HATTOBHEHUX KOJbOPAMH 1 CMIXOM.

JInst yapiBHUX HOYEH, HATOBHEHUX 3MICTOM 1 00IITHKAMU MUHYJIOTO.

Hyxu «M» Bin I'enpi 3. Maitnepa. [{e YakiyHCTBO;»

Crtunp pexiiaMu aBTOMOOUTIB TMparHe BiITBOPUTH BPAXKEHHS IIBUAKOCTI 1
€(EeKTHUBHOCTI:

« Its sleek, sporty styling shows a careful attention to aerodynamics.

Low-slanting hood. Sharp high-tipped rear end. Air-clam front spoiler. And

a wedge shape that slices air cleanly—all of which adds up to better fuel

economy».- «['magkuii, CIOPTUBHUN BUTJISI TOBOPUTH MPO 100pe Mporyma-
HI aepoauHaMivyHi BiaacTuBOCTi. CKIalaHuii BepX PO3TAIIOBAaHUN HEBUCOKO. 3aro-
cTpenuit xBicT. [IoBITpOHENPOHUKHUN MepeAHii iHTepuenTop. I. HapemTi, KIHO-
noAioHa (opma, 10 JIETKO PO3THHAE TOBITPS, — BCE 1€ JI03BOJIIE EKOHOMUTH Tla-
JIBHE.»

PexnaMHI TEKCTH MiAPO3AUISIOTHCS 3aJ€KHO BiJl CHPSIMOBAHOCTI Ha MEBHY
ayJIUTOPIIO: MIJUTITKIB, MOJIOJUX >KIHOK, JIJIOBHX JIFOJICH 1 Take 1HIIIE.
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« Inside this jar you’ll find a radiantly glowing skin, naturally-blushed
cheeks, wondrous eyes and color-kissed lips. Suddenly your skin has a radiant sun-
Kissed glow.»

«Y upomy (rakoni Bu 3Haiizere BUONMCKYIOUY LIKIPY, TPUPOJAHUN pyM'si-
HElb JJIs MK, JUBHI 04l 1 TYOH KOJbOPY, MPU3HAYEHOT0 JUIsl MOLUTYHKY. PanToBo
Bama mikipa HaOyBae OJIUCKY COHSYHOTO MOIUTYHKY.

Hactynuuii croci6 cucremarnsanii pekIaMHUX TEKCTIB — Kiacudikaiis 3a
3MI-pexnamocHocutemnto. TyT miapo3auIsieTbecsl pekiiaMa Ha JpyKapchbKy (B rase-
Tax 1 KypHajax), TeJIeBi3iiiHy, pekiiaMy Ha paaio 1 B mepexi Internet. Jlana kimacu-
dikarrist 103BOJIsIE€ 30CEPEAUTH yBary BiacHe media BIACTUBOCTSIX PEKIAMHOTO Te-
KCTY, IPUPOAHO BIIOOpakatouu T1 MOro OCOOJMBOCTI, AKI 0OYMOBJIEH] CIELIab-
HUMH XapaKTEPUCTUKaAMU TOro a0o0 1HIIOTro 3aco0y MacoBoi iH(opmarii. Tak, pek-
JaMa Ha Tesie0ayeHH1 — 11e, MEepIll 3a BCe, CIOXKET, 110 3amaM'siTOBYEThCS BiJie0, a00
SCKpaBUH Bi3yaJIbHUI 00pa3, 10 CYMPOBOIKYETHCS MIHIMAIBHUM CIIOBECHHM TEK-
CTOM, IO HEPIIKO 3BOJATHCS /10 KOPOTKOro pekiamHoro ciorany . "Change the
script" (anrmiiicekuii BapianT pexinamu «Ilemnci»), abo «He gaBaiite HSKUTI BOAUTH
cebe 3a Hic!» Croran Mae 0yTH MAaKCUMaJIbHO MPOCTHM.

Merta pekiaMHOTO 3arojioBKa IMoJisira€ B TOMY, 11100 IPUBEPHYTHU yBary ay-
JUTOPIi 1 BUKJIIMKATH 1HTEPEC J0 PEKIIaMOBAHOT'O TOBAapy a00 mociyru. PexnaMuuii
3aroJIOBOK MOBHMHEH MICTUTHU PEKJIIAMHE 3BEPHEHHSI 1 TOJIOBHUN pPEKIIAMHUM apry-
MEHT, SIKMI 3T0JIOM PO3BUBAETHCS B OCHOBHOMY PEKJIAMHOMY TEKCTI.

«Carlsberg! Probably the best beer in the world.» — «Kapncoerp! CrnpoOyii
Kpalie N1BO B CBITD» .

«Philip Morris.Universal Taste of Lightness».—«Bimuyit cMak KuTTs pa3om 3
®iminm Moppic.»

«EFG Private Bank:...in tune with our clients». —«EFG 6auk —y 3romi 3
KIIIEHTOM)) .

«Business knows no boundaries. Neither do we. The Economisty.- «/lis 0i-
3HeCy, sK 1 IS HaC HeMae KopzoHiB. Economist.»

SIKIIO pO3MIISIIaTH aHTJIIOMOBHY PEKJIaMy, TO TaM JI€CTiBHE TO€IHAHHS TH-
na “Buy this”, “Discover that”, “Try some today”, “Don’t forget”, “Treat
yourself” — Beabmu mommpeni. BoHu 3ycTpidaioThCs y BCIX YaCTHHAX PEKIAMHOTO
TEKCTy — B 3aroJIOBKy, OCHOBHOMY pEKJIaMHOMY TEKCTi 1 exo-kamepi-¢pasi, Ha-
TIPUKIIAT;

1) 3aroJI0BOK:

«Share the excitementy (Nissan) — «Po3/111Th 3aJ0BOJICHHS»

«Discover gold» (Benson and Hedges) —« BusiBu 301010

2) OCHOBHHI TEKCT:
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«Align yourself with 85,000 people in over 130 countries, all of which are
armed with the knowledge you need to move ahead and stay there». (Earnest &
Young)

«IIpuennytics 1o 85000 mroaeit 13 monaxn 130 kpaiH, sKi 3HAIOTh, K PyXaTH-
csl Bepen 1 30epertu 3aBorioBaHe!»

3) exo-kamepa-(ppasa:

«Manage your risk.» (MS Insurance) — «YmpaBiasiiTe CBOIM PHU3HKOM.)»
(CrpaxyBanus MS)

«Find out more by visiting our web-site» — «3'icyiiTe Oijbliie BiABIAYIOYH
HaIl web-sitey.

JocnikeHHsT aHTIIUChKUX PEKIaMHUX TEKCTIB MOKA3ye, M0 710 JI€CIIB, 0
HaWyJacTile BXKMBAIOTHCSI B IMIIEpaTHBI, MOXHA BiJHeCTH HacTymHi: Buy, try, ask,
get, see, call, feel, taste, watch, smell, find, listen, drive, let, look, drink, do,
discover, start, enjoy.

Hagenemo aesiki npukiaau:

«Buy the car. Own the road.» (Pontiac Grand Am) — «KymiTe aBTOMOO11b.
3aB0JI011i TOPOTOIOY.

«Give your lips a double infusion of color». (Estee Louder).-«ITpunarite
BaIllM T'y0aM MOABIHHUMN BiITIHOK KOJIBOPY».

[lepeknanadi aHTJIOMOBHOI PEKJIaMU, 3BEPTAIOTh YBary Ha 0COOJMBHI Xapa-
KT€p BXKMBAaHHS B PEKIIAMHHMX TEKCTaX OCOOMCTHX 1 MPHUCBIMHUX 3aiMEHHUKIB.
«We, our» — 7151 TO3HAYEHHS PEKIaMOJIaBIIsl, «you, your» — JUIsl 3B€pHEHHS J10 T10-
TEHLIMHOTro NmoKymnus 1 «they, their» 175 3aciaHHg Ha MOKIIMBUX KOHKYPEHTIB, Ha-
MIPUKJIAT:

«Your friends will want to look at it. You won’t even want to take if off to
shower. Years later, babies will want to touch its light. Little girls will ask to try it
on. And long after everything has changed, you’ll look down at it and realize not-
ing has». (De Beers Diamond Engagement Ring)

«Bammm apy3sam 1ie Tex Moxke 0yTH 11ikaBo. Yepes 6araTo pokiB AITH 3aX0-
YyTh JOTOPKHYTHUCS A0 LBOTO CBITIa. ManeHbKl AIBYaTKA MOMPOCATh MPUMIPSTH
1e. MuHe Hemaso 4acy, Bce 3MIHUTBCS, a U oOepHeTecs, 1 3p0o3yMieTe, M0 Cce 3a-
JUTIIIIOCS SIK 1 PaHIIIe).

«Your seven-year-old asks you to play a game with her. Your feel bad it if
you say no. You fee worse if you say “yes” and have to play a boring kids’ game
for an hour. Avoid this dilemma. Play Parker Brothers. It’s a very amazing game.
There’s enough skill involved to keep you interested, and even excited» (Parker
Brothers game for children)
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«Bam cemupiuHuii OMPOCUTH 3 HUM TOrpatd, a Bam Oyzae He3pydHO Bij-
moBuTH. Ille ripiie , konu Bu mouneTe rpatu B HyAHY rpy yacamu. ['paiite B uy-
noBy rpy Parker Brothers, i Bu yuuknere miei puiaemu.lls rpa 3aintpurye Bac 3
auTrHOIO» (muTsida rpa Parker Brothers)

BaxnuBy poJib B CHHTarMaTUYHOMY MAaJIOHKY, SIK YKpaiHChKUX, TaK 1 aHT-
JTICHKUX PEKIIaMHUX TEKCTIB IPar0Th aTpUOYTHUBHI CIOBOCIOIYKH- MPUCTIBHUKY 1
MPUKMETHUKH. Jesiki TOCTITHUKY 3BEPTAIOTh Ha HUX OCOOJIUBY yBary.

«If you listen to any commercial or glance at advertisements in magazines,
you will be subjected to a liberal sprinkling of adverbs and adjectives. There are
key parts of speech for advertisers. They are key parts of speech for advertisers.
They are the trigger words because they can stimulate envy, dreams and desires by
evoking looks, touch, taste, smell without actually misrepresenting a product -

«KoxkeH pexslaMHUI POJIMK, KOXKHE PEKJIaMHE OTrOJIOMIEHHS B OyAb-IKOMY
KypHaJl psCHIE MPUKMETHUKAMH Ta MPUCTIBHUKaMU. Lle OCHOBHI YacTHHU MOBH,
SKUMHU KOPUCTYIOThCA TBOpIl pekiamu. L{i cioBa moaiOH1 10 CIyCKOBOTO rayka,
BOHH BUKJIMKAIOTh 3a3/IpIiCTh, Mpii 1 OakaHHs, TOMY III0 TTOKa3yKOTh BUIJISM, BiJ-
YyTTs 1 3aMax, He CIIOTBOPIOIOYH P IIbOMY CaM MPEIMET.

Pexnama micTpsiBUTH cioBamu: "Ouibmie", "gemesme", "kpaiie", "BUTIIHI-
me", "camuii", "eqununii", "yHikanpHui", "cynep", "monan". Bei mi cimoBa € curHa-
JaMu TOTO, 110 PEeKJIaMOBaHa Mapka B sIBHOMY a00 HESBHOMY BUIJISI MOJAETHCS
MOPIBHSHO 3 1HIIUMU MapKaMU Ti€i 5k ToBapHOI kareropii. [Ipote, B ykpaiHCEKOMY
peKIIaMHOMY TEKCT1 MOBHOI[IHHI TOPIBHSHHS, KOJIU SICHO, IKUH 00'€KT 3 IKUMU 1H-
IIMMU MOPIBHIOETHCS, 1 SIKI TapaMeTpu OepyThCs 0 yBaru, 3yCTpI4alOThCs B PEK-
nami piako. Hampukiazn, pekiama mnpaabHOro mopoumky Jlocs 3 SKMMCh 1HIIAM
MPAJIbHAM TIOPOIIKOM, 200 CiK «J[00puit» 3 SIKUMUCH THIITUMU 3apyO1’KHUMU COKa-
MU. B 11boMy BUMAJKy, sSIK TPaBUJIO, JIMIIE CTBOPIOETHCS LITIO31sI CIIPABKHBOTO TO-
piBHsHHS. B To#l ke 4Wac, camMe NMPUUMEHHUKHA Ta TMPHUCITIBHUKH JOMOMAararoTh
CTBOPUTU Ty HETOBTOPHY TOHAJIbHICTh PEKJIAMHOIO 3BEPHEHHS, sIKa JO3BOJISIE T1€-
penaTH SKOCTI 1 mepeBaru pekjaamoBaHoro npeamery. [Ipu nepekiaai iHIIOK Mo-
BOIO 111 00CTaBUHA O0OB'SI3KOBO BPAXOBYETHCS:

“Seasons change, Spring gives way to Summer and the mood becomes

lighter and more sensuous. So it is with the Rennie Mackintosh Collection —

a beautifully crafted range of Gold or Sterling Silver Jewellery. Each

peace has been designed to balance timeless elegance with tasteful

modernity. All intended to reflect your every mood and created to uniquely

compliment you.”

«Ce30HM 3MIHIOIOTECS. BecHa mocTynaerbes Ty 1 HACTPii JIeTIiae 1 OUIbIn
wiotchkuid. Tak 1e 3 Konekmissmu Rennie MakinToria — kpacuBo 00poOeHHA
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niana3on 30m0toi abo Crepninrooi Cpidbnoi KomroBrocti. Kosken Mup mpoekry-
BaBCs , 1100 OaaHCyBaTH €JIETAHTHICTH 13 3pO0JIEHOIO 31 CMAaKOM CydacHicTio. Bee
Majio HaMip BigoOpa3uTu Bair koxeH HacTpiid 1 CTBOPUB , 1100 YHIKAJILHO TOBOP M-
i BaM koMmIutiMeHTH». (pekiaMa oBeripaux Bupo6iB ¢pipmu Rennie Mackintosh)

B mpoueci nepeknany pekjJaMHUX TEKCTIB MPUKMETHUKUA 1 MPUHAMEHHUKH
BUKOPUCTOBYIOTHCS ISl OMUCY CaMHX PI3HUX BIACTHBOCTEH PEKIAMOBAHOTO TPO-
AyKTy — GOpMH, po3Mipy, SIKOCTI BapTOCTI, BIAUYTTIB, K1 JaHUI MPOTYKT BUKIH-
kae. Jlo HaOUIBII CITOKMBAHUM B aHTJIOMOBHIN pekyiaMi MPUKMETHUKOM BiJIHO-
csaThes: natural, sensual, innocent, passionate, romantic, mysterious, etc.

«New LAST OUT extra extending mascara with a new advanced protein
formula; An astonishing new way to streamline the curve: Estee Lauder invents
Thighzone; The new truth for sensitive skin: Estee Lauder invents Verite;Striking
new color arrangements captured in color transparencies; Spring whispers. But the
message is clear. Lancome.»

«Hoga nannmomgorxyroua tym "LAST OUT" 3 HOBOIO BAOCKOHAJICHOIO O1JI-
KOBOIO (opmyiioro; UynoBuii HOBUIA CIOCiO HaiaTu BisiM 00TIYHY (opMy KpPHUBOI:
Ecti Jlaynep po3po6mia "Thighzone" .IIpurosomMIuimBi HOBI KOJIPHI IMO€THAHHS,
3acHOBaHi Ha mpo3opocti; Spring whisper (LllermoTu BecHu). AJie 3MICT 3p03yMi-
auid. Lancome.»

B pexknamMHuUX TEKCTax IIMPOKO 3aCTOCOBYEThCS —alieropis, wmetado-
pa,lIOPIBHIHHS, Tapayielli3M, pi3HI BUAM MOBTOPIB, alliTepallis, OHOMAaToIes, KOH-
LEHTpallisl iMrepaTuBHUX (opm aieciiona 1 iH. [Ipu nepeknaal HeoOXiJHO Bpaxo-
BYBaTH 3HAYYIIICTh MOJIOHUX mpuiiomiB. HaityacTime 3ycTpidaeTbcs meTadopa
MIpH MEePEKIIaJIl AKOI Bl MepeKiaaya BUMara€TbCsi BEIMKUANA TBOPUUNA MOTEHITIAN.

«Maybe she’s born with it. Maybe it’s Maybelliney.

«Bci B 3axBari Big TeOe! A T Bix Meiibeniny. (ayumiTepariis)

«Natural Beauty. Natural Ingredients. Natural Glove.»

«[Ipupomna Kpaca. IIpuponni Iarpenientu. [Ipupomna PykaBuukay. (rmo-
BTOD)

«No other hair spray feels so fine. No other hair spray brushes out so easily.
No other hair spray leaves your hair so shiny and yet soft to touch. No wonder it’s
preferred by the world’s finest salons. L’Oreal».

«KopeH 1HIMIA JaK A BOJIOCCS HE Jisirae Ha BoJioccst Tak noope. Hi 3 ox-
HUM 1HIIIMM JTAKOM BOJIOCCSI HE PO3YiCY€EThCS Tak JIerko. JKoJeH iHIIM JaK He J10-
nacTh Bamomy Bosioccro Takuii OJIMCK 1 Taky M’sIKicTh. He nuBHO, 1110 #ioro Bigjgae
nepeasi kpamux cajgonax kpacu. L’Oreal. (Jlopeans)» .(anadopa)

«Wear it, bathe in it, shower in it, moisturize your body... in fact complete-
ly lose yourself in White Lavender. New from Yardley».
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«Hapsruits oro , Kynaitech B HbOMy , IpUMMaiTe AyIl, 3BOJIOKYUTE TLIO.
[inkom posuunutecs B White Lavender (6ina maBanma). HoBunka Big Yardley.»
(mapayienusm).

OKpiM CHUHTAKTIKO-CTUTICTIYHIX MPUHOMIB TOOpUN pEKJIaMHUN TEKCT, HaBITh
AKIIO 1€ TEKCT APYKAPCHhKUM, a HE 3BYYHHI OOOB'SI3KOBO BPaxOBY€ MOKJIMBOCTI
IpOoCcONnMYHOI Nii. BUKOpHCTaHHS acolllaTUBHUX BIACTHUBOCTEH 3BYKOBOi (hopmu
CIIOBa JOIMOMAarae CTBOPUTH NEBHUN 00pa3, HAMPHUKIAA, MOBTOPEHHS CBUCTIYHX
3BYKIB aCOI[IOETHCA 3 M'AKUM, KOB3aIOUHM PYXOM, SIK B TOMY, IO MPUBOAUTHCS
HIDKYE 32 PparMeHT 3 peKJIaMHOT0 TEKCTY Ipo aBToMo01)1b Rolls Royce:

«A unique automatic air-conditioning system maintaining any temperature
you desire at two levels of the interior: a sophisticated rack-and-pinion system
turns the humble steering wheel into a thing of ease and precision; a self-leveling
suspension system lets your forgive and forget the rudest of uneven roadsy.- «YHi-
KaJlbHa aBTOMAaTUYHA CHUCTEMa KOHIUIIIOBAHHS MOBITPA MIATPUMYE B OYAb-KY
TEeMIIepaTypy Ha JBOX PIBHAX IHTEp €py : CKIaJHa CUCTeMa peUKOBOi mepeaadi me-
PETBOPIOE KOJIINIATKO IO KEPY€E HA MPOCTIH 1 TOYHHUM ITHCTPYMEHT ; CUCTeMa Mi/IBi-
Cy, 10 BUPIBHIOETHCA cama, I03BOJISIE HE JyMaTH, HaBITh 3a0yTH, TPO caMl HEPIBHI
JIOPOT.

CtBOpeHHsI MOTPIOHOTO PEKIAMHOTO 00pa3y 3a JOMOMOTOK (OHOIMITAIIHI
a00 OHOMATOoTEl MPUCYTHE 1 B HACTYITHOMY aHTIMChKOMY pEKIaMHOMY (PparMeH-
T1, IO PO3MOBIAAE MPO KPacy CIMOKIMHOTO BIAMOYMHKY Ha o3epi OHTapio:

«The dip and pull and ripple of the paddle, the whistle whirring of the reel,
the echo of the loon.» — «Becio 3aHyprO€ThCS , pyXa€eThCsl, BUKIMKAE OPHKi, CBHC-
TAYUN 1IyM 0001HU, BIJITTYHHS Tarapu.»

Takum yMHOM, HaBENEHI MPHUKIAAN TMOKA3yHOTh, IO BIAMITHOK O3HAKOIO
BJIaJI01 pEeKJIAMH € TapMOHIWHE 3'€IHaHHS OCHOBHOI PEKJIAMHOI 1J1e1 3 TUMH 3aCo-
OamMu BHpa3HOCTI, SKI JaHiW 1mei HaWOUIBbII BiAMOBiNAlOTh. lle BHpakaeThcs, B
3HAXO/’KEHHI TI€T €MHO BIPHOT TOHAIBHOCTI PEKJIAMHOTO 3BEPHEHHSI, IKE BUJILIISAE
Horo cepen octanHix. Jlyig mepenayl Takoro sIBUILA BiJ epekiagaya noTpioHa ra-
pHa ysiBa 1 0Opa3HiCTh MOBH.
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Ne2 — M.: 2000. 2) Tanaka K. Advertising language: a pragmatic approach to ad-
vertisements in Britain and Japan — London and NY, 1994. 3) Kadrtanmkues X.
TekcThl nieuyaTHOM pekiiaMbl. — M.: 1995, 4) Bapxynapos JI. C. YpoBHHU S3bIKOBOM
Uepapxuu U nepeBoj. — Terpaau nmepeBoauuka., Bei. 6, M. 1969. 5) Dyer G. Ad-
vertising as Communication. — London, 1995. — P. 143. 6) ITuporosa 0.K., ITap-
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JK.B. Kabauenn, B.b. KonoBainosa

OCOBJIMBOCTI IIEPEKJVIALY PEKJIAMHOI'O TEKCTY

JlaHa cTaTTs NpUCBsiYEHA MEPEKIIaly PEKIaMHOIro TeKCTy. MeTa naHoi po0o-
TH TIOJISITA€ B JOCTIKEHH] (opM, 3ac001B BUPAKEHHS TPAaHUYHOI IHTEHCUBHOCTI B
MOBI peKJiaMH, B BUSIBJICHHI 1 OMKC1 a0COIOTHO crielu(iuHMX 1 BIAHOCHO CHEI[U-
(1YHUX OJMHUIB EKCTIPECUBHOCTI, BIACTUBUX MOBI peKJIaMH, OCOOJIMBOCTI Ta KJia-
cudikali nepexiaaay peKjIaMHUX TeKCTIB. bynu po3risiHyTI Ta mpoaHasi30BaHi
MPUKIIAAN PEKIIaM 13 PI3HUX Taimy3ei.

2K.B.Kab6anens, B.b. KonoBanosa

OCOBEHHOCTH HIEPEBOJA PEKJIAMHOTI'O TEKCTA

JlaHHas cTaThs MOCBSAIIEHA TIEPEBOTY PEKJIIAMHOTO TeKcTa. [lenb manHo# pa-
OOTBI COCTOUT B UCCIIETOBaHUH (DOPM, CPEICTB BEIPAKECHUSI TIPEICTLHON HHTCH-
CUBHOCTH B SI3bIKE PEKJIaMbl, B OOHAPY>KEHUU U OMTUCAaHUU aOCOTIOTHO crieudu-
YECKUX M OTHOCUTENIBHO CHEU(DUUECKUX eTUHUI] IKCIIPECCUBHOCTH, MPUCYIIIHE
S3BIKY PEKJIaMbl, 0COOCHHOCTHU U KJIACCU(DUKAIIUU TIEPEBOJIa PEKJIAMHBIX TEKCTOB.
Bbrlmn paccMoTpeHHBIEC U TPOAHATTM3UPOBAHHBIC TIPUMEPHI PEKJIaM U3 Pa3HBIX 00-
JIACTEHN.

Zh. Kabanets, V. Konovalova
PUBLICITY TEXT TRANSLATION PECULARITIES

This article is devoted to publicity text translation. The purpose of this work
consists of research of forms, facilities of expression to maximum intensity in the
language of advertising, in a discovery and description absolutely specific and in
relation to specific units of expressivity, inherent to the language of advertising,
feature and classification of translating of publicity texts. There were the consi-
dered and analyzed examples of advertising from different areas.
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