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PA3N XKUTTEBOIO LIMKITY TOBAPY AK AKTOP ®OPMYBAHHHA
MOIro KOHKYPEHTOCIPOMO>XHOCTI

MponoHyeTHCA BUKOPUCT aHHA MaTeMaTMWYHOro anapaTy [ po3paxyHKy 06’emy peani3o-
BaHOI NpoJyKLii Ta npubyTKy Ha KOXKHIl cTagil >XNT TEBOro LMKy ToBapy Ta Becb oro
LMK, Taknii po3paxyHOK MOTPi6eH AN yXBasieHHi pilleHHs Npo nepexif nignpyvemMcTBa Ha
BUIMYCK HOBOTO BUAY NPOAYKLIT.

MpegnaraeTca UCMoOMb30BaTh MaTeMaTWUYeCKui annapaT A4S pacyeTa o6beMa peannso-
BaHHOW NPOAYKLMM 1 NPUBBINM Ha KadKAoW CTafnuy >KU3HEHHOTO LMK/Ia ToBapa U ero Bech
UMKN. Takoli pacyeT HeOGXOAWM ANst MPUHSTUS PeLUeHnst 0 Nepexofe NpeAnpusTUs Ha
BbIMYCK HOBOTO BMZA NPOAYKLIUN.

Offered to use the mathematical method for calculation of the volume of marketed product
and profit on each stage of goods lifecycle and of its all cycle. Such calculation required for
decision making about turning the enterprise on issue of the new type to product.

Ha cyyacHoMy eTani po3BUTKY eKOHOMIKM YKPaiHW akTyanbHUM € MiABNLLEH-
HS e)eKTMBHOCTI AisIbHOCTI MPOMMCIOBUX MiAMPMEMCTB 3a PaXyHOK BMMYCKY KOH-
KYPEHTOCNPOMOXHOT NpoAyKuii. Ha piBeHb KOHKYPEHTOCMPOMOXHOCTI npoayKuit
BM/IMBAE (hasa XXMTTEBOTO LIMKNY TOBapy, Ha sKiil BiH y NeBHMIA MOMEHT Yacy 3Haxo-
OUThCS.

PO3rnsHEMO KPUBY, LLLO XapaKTepu3ye XXUTTEBMWIA LMK TOBapY, Ska 06MexeHa
KPUBIiA, L0 NpeacTaBnsie 06cAr peanizoBaHOT NPOAYKLT 3a XUTTEBUIA LMK TOBapYy.

Posi6’emo irypy nmig KpyBOH Ha YoTupw AinsHku B (1 — 4) i 3Haligemo no-

wy dirypu (S { ) Ha KOXHIiA AinAHLi MeToZOM iHTerpyBaHHs (yHKLIT yacy y Bigno-

BiIHNX MeXax.
Tak gK BUA nigiHTerpanbHoOi yHKLiT HEBifOMWIA, NpeacTaBuMO iy BUrNsgi
CynepnosuLii pilleHb Po3knagaHHs B pag;
N
A kXt =k, +k ot +k, )2+ k Lk N
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Ae ko ki, ky,..., k, —KoedilieHTV po3KnafaHHs B pf.
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fie i- NOKa3HWK CTyneHs, t — yHKuia yacy, €;, M ;, ji y C; - koediui-

EHT pAgy posknafaHHs, N - KiNbKicTb uneHiB posknagaHHs B psg, V 0 Vv 3"

KOHCTaHTW, 3Ha4YeHHs 06Cary peanisauii NpoayKLUii B MEBHWIA MOMEHT Yacy.
Togi nnowa dirypu (S), Wo xapakTepmsye 06¢ar peanizoBaHoT NPOAyKLUIT 3a
YBECb XXUTTEBUIA LMK/ TOBapY Mae BUTNAL;

4
S=Q4S,=S,+S,+S,+S,. (5)
j=t

Togi npnbyToK NigNPUEMCTBA, L0 NPeACTaBNEHWA CYMOK MpUBYTKIB Ha

KOXHOMY eTani, Mae urnsg: S = 54_ S JY‘P =S +SP+SP+S"F.
j=1

3a4aBLLUM KifIbKICHI 3HaYeHHA MapameTpiB i MPOrHo3ykoui TpuBasicTb (ha3
XKMTTEBOTO LMKy TOBapy OTPUMAEMO KiHLEBWIA pe3ynbTaT Y BapTiCHOMY BUTNagi,
LU0 € BXX/IMBUM N5 YXBa/IEHHS PiLLIEHHA NPO BUMYCK HOBOT NPOAYKLi.
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