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RESEARCH OF APPROACHES TO THE DEFINITION OF THE 
TERM «COMPETITION» 
 
So far, the conceptual and terminological issues of competition and 

approaches to its interpretation have not been fully resolved. The lack of 
generally accepted unambiguous terms and their definitions leads to 
misunderstandings and errors in the scientific understanding of the 
phenomena that the are studied. The variety of interpretations of 
terminology related to the theoretical problems of competition, 
competitiveness confirms the situation of disorder of the conceptual 
apparatus in this area of knowledge. It is characterized by both a variety of 
definitions and their imperfections, which complicates the study of economic 
problems of competition. 

The study shows that in economic theory there are three main 
approaches to the definition of "competition". 

Behavioral approach, which characterizes the basic patterns of 
behavior of market participants, was introduced by A. Smith. From the point 
of view of this approach, competition is competition in the market between 
economic entities. Later, the behavioral understanding of competition was 
improved in the direction of a more accurate definition of its purpose and 
methods of conduct. Thus, in the Marxist interpretation, competition is the 
antagonistic struggle inherent in commodity production between private 
producers for the most favorable conditions for the production and sale of 
goods. Behavioral description of competition in the neoclassical version is 
based on resource sources of economic activity - the limitations of virtually 
any resource in relation to the needs of society. According to the American 
economist P. Heine, "competition is an attempt to best meet the criteria for 
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access to rare goods." Undoubtedly, the main works of M. Porter were 
written in the spirit of behavioral interpretation of competition. In his book 
International Competition, he notes that competition is a dynamic, evolving, 
ever-changing landscape with new products, new marketing paths, new 
production processes, and new market segments. In his view, competition in 
any market can be seen as counteracting five competitive forces: the threat 
of new competitors; the threat of the appearance of goods or services-
substitutes, rivals in terms of price; the ability of suppliers to bargain; the 
ability of buyers to bargain; rivalry between existing competitors. In favor of 
this approach can be attributed and the definition of competition provided 
by A. Yudanov: competition is a struggle for a limited amount of effective 
consumer demand, which is conducted in accessible market segments. 

The functional approach considers the role of competition in the 
economy. Marxist-Leninist philosophy viewed competition, on the one hand, 
as an external force that forced producers to increase labor productivity in 
their enterprises, to expand production, to reduce costs, and to increase 
accumulation. On the other hand, this theory saw competition as one that 
deals with destruction, leading to the decline of enterprises and the economy 
as a whole. In contrast to this theory, D. Hume supported the diametrically 
opposite view. For him, competition is the highest form of cooperation in 
order to open new forms of market relations. J. Schumpeter, who was the 
first to draw attention to the innovative component of competition, 
considered it the driving force for improving business, economic 
development, the use of new methods, etc. R. Nelson and S. Winter hold 
about the same point of view, emphasizing that competition increases the 
number of opening procedures, and since no firm knows in advance which 
innovation will be the best, so each of them makes their choice, similarly 
natural selection and development. Hayek F. emphasizes the innovative 
component of competition, calling its mechanism a "discovery procedure", 
thus supporting in this sense R. Nelson and S. Winter. According to him, the 
market is gradually displacing companies that use outdated methods and 
technologies. 

The structural approach considers competition through the analysis of 
the structure of the industry / market and focuses on the conditions that 
currently prevail in a particular economic space. This approach was formed 
along with the behavioral interpretation in the XIX and became widespread 
in the XX century. The sources of a structural approach to the definition of 
competition - in the works of F. Edgeworth, A. Cournot, J. Robinson, E. 
Chamberlin and other scientists who laid the foundation of modern Western 
theory of four main types of markets: perfect competition, monopolistic 
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competition, oligopoly and monopoly. In each of them there is a 
corresponding specificity of competitive interaction. The positions of this 
group of scientists in modern Western economics, as YB Ivanov and co-
authors emphasize, are so strong that the very term "competition" is more 
often used in the structural sense. If you want to emphasize the behavioral 
side of the competition, often use another word - "rivalry" ("rivalry"). 

The integration of all the above theories and approaches into a single 
concept led to the formation in the 1980s of a whole line of economic 
thought - the theory of industrial organization, which allowed the analysis of 
industries and markets more comprehensively, using a variety of economic 
tools. 

Summarizing all the above regarding the interpretation of the term 
"competition", we believe that today competition should be considered as an 
economic process of interaction, interconnection and struggle of producers 
for the buyer; increase its market share or competition between individual 
producers or suppliers of goods or services on the most favorable terms of 
production, processing and sale of products for profit. 
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